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THEORETICAL AND METHODICAL ASPECTS OF ASSESSMENT OF 
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The article is devoted to the development of a unified system of steps of the process of 
commercialization of the company in any industry, as well as a system of indicators and 
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approaches that should accompany the whole process of commercialization to assess its 
effectiveness. For this purpose there have been analyzed theoretical and methodological 
aspects of commercialization process by using the methods of analysis and synthesis, 
as well as systematic method of investigation and method of comparison. There have 
been developed the following steps of the process of commercialization of the 
enterprise: evaluation of commercialization potential, seeking funding, seeking possible 
partners, the choice of scheme of commercialization, patenting, marketing and research 
activities, the introduction of innovation to the market, the introduction of innovation by 
the consumers, the exploitation of innovation by consumers, evaluation of economic 
efficiency. Identifying indicators that could reliably display effectiveness of 
commercialization processes at every stage should be limited to assessing their 
strengths and weaknesses. This analysis is important as an opportunity to collect data 
on individual enterprises desirable not only within the enterprise, but also they are no 
less important for potential investors. There have been highlighted the following 
weaknesses of indicators for evaluating the effectiveness of commercialization: the 
inability to use in various industries; availability to be used only for individual 
industries / business; collecting is possible only on the basis of formal relations; high 
error; indirectly related to the evaluation of the efficiency of commercialization; high 
cost of obtaining statistical data to calculate indicators. The practical significance of 
this study lies in the fact that a uniform system developed stages of commercialization 
can be used in the company of any industry. Further research will be dedicated 
analysis of indicators of readiness for enterprise innovation.
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