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INTERNET MARKETING IN HOTEL BUSINESS:
ADAPTATION OF TOOLS AND THEIR IMPLEMENTATION

Danylenko M.
Kyiv national university of trade and economics

In conditions of society and business connectedness the foundation of hotel industry 
enterprises optimize marketing activities is the introduction of Internet marketing. The 
adequate selection of tools for Internet marketing and their adaptation to the 
components of marketing policy are important tasks of theoretical and applied nature. 
The high adaptability Internet Marketing tools to the investigated areas has been 
applied. The scheme of crossing between Internet marketing tools and the components 
of marketing policy has been created, taking into account the specific hotel business 
tools. The classification Internet marketing tools for hotel industry enterprises has been 
proposed. Multifunctioning of the Internet marketing tools has been discovered, the 
choice of which explains the uniqueness of Internet marketing in each company. The 
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stages of the implementation of the Internet marketing have been determined. It has been 
founded that the choice of main Internet marketing tools is a fundamental component of 
the system implementation and main reserve of the Internet marketing optimization.

Keywords: Internet marketing, Internet marketing tools, marketing policy, hotel 
enterprises, hotel business
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