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PROBLEMS OF STRATEGIC MARKETING IN THE ENTERPRISE 
Kuzmenko O., PhD in Economics 
Ryzhkova G., PhD in Economics 

Dnipropetrovsk university named after Alfred Nobel 
The article considers the main issues in the practical application of methods of 
strategic marketing activities in leading companies. The main goal of the article is 
justification of strategic marketing problems and development of conceptual bases of 
the enterprises management on the basis of the modern marketing concept. This article 
describes the goals, stages and principles of effective strategic marketing process, 
possible problems in the strategic marketing, trends that you should consider when 
implementing a marketing strategy. It is attempted a searching for new approaches to 
the implementation of the strategic marketing in the enterprise. The main task of 
strategic    marketing    at    the  enterprise  should  be  to    ensure   harmonization    of  
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implementation through the coordination of its functions and principles. 
Systematization of functions and principles of strategic marketing helps to ensure that 
problems of cooperation at the marketing level will decrease and, as a consequence, 
the performance of marketing research and marketing tasks will increase. 

Keywords: strategic marketing, functions of strategic marketing, principles of strategic 
marketing, marketing research, marketing strategy 

 .     
        
   ,     

 ( ) .     
     ,   

        
     .    

     , 
   ,  , 

,     , 
  '   ,   

  ,   , 
    , .  ,  

        
,     . 
    .   

      
 ,  - ,    

   .     
    ,     
      . 

    : . , . , . , 
. , . , . , . . , . ,           
. , . , . , .    [1-8].  

  ,     , 
     , 

        
     .  
     



  113, 2016

1 0 

,   ,    
  ,    

 ,     . 
  –      

       
  .  

   .  
    ,    

       .  
         
  . ,      
  ,     ,  , 

    ,    , 
 ,       , 

  ,      . ,  
 -     ,    

          ,  
,    .   , 

     ,  
     . 

     .  
   ,     

    ,  ,   
,           

 .       
,     ,   
    .    

SWOT- .         
        

,      . 
  –  ,     

,      ,    
  ,       

.    -    ,  
  ,     
 . 



  113, 2016

1 1 

  :        
. 

  (  ) -     
 .       , 

     ,     
. ,       

,           
  ,    . 

1)   –      
. 

2)    –  
 ,    . 

3)     -     
  ,     . 

4)    –  
     ,      

     . 
  -   .   ,   

      . 
 ,     -  

       ,  
   ; ,    

   ,   ,   
     ,   

.      ,  , 
,    ,     

,        
    . 

  ,    
       . 

   –   ,      
 .        

,   ,       
.      -   

    . 



  113, 2016

1 2 

         
       

      .   
        

  ,      
     .   

     .  
         

  .   ,    
  ,       

.     ,    
     .  

    -   ,  
  ,        
 .  . 1    

  . 

 

 

 

. 1      
  [1-8] 

      
.       

,   ,      
  .    ,  

  : 
 ,    : –  

 ,  ,    

 

 

 

   
 

    

  

  



  113, 2016

1 3 

   ,      
       . 

   ,  :  , 
 ,      

. 
 ,  :     

 ' , , '       
     .   - 
,        
.   - ,        

    ,   
        

.    ,   
  .      

 . 
  –        

     .   
    ,  ,  

,     .  
  –   ,  

   .      
 ,  ,  ,    

  .  
-        

     .    
 ,       
      .      

    , , ' ,  
    ,   

,  ,      . 
        '  , 

      . 
  –       

   .      
,       .   

      , 



  113, 2016

1 4 

   ,     
 .     

   ;     
       . 

      
    .   

 :    , 
 ,   .  
     , 

  ,  ,  
     , , 

  . 

. 2.      
  [1-8] 

    ,   . 
    ,   

    
  

  
 

      
  (    , , , 

,   ,  ) 

  
 

  

  ,      
   (  ,  , 

, , ,  ) 

  
 

  
 

        
  



  113, 2016

1 5 

  .   – ,  
,        , 

 ,    .     
      , 

  .    
 ,    ,   

   ,   ,    
.        
.        

        
 .   .   

        
  ,      

  . 
    .  

       
     ' .  

        
   .    
        

     .    
    ,    

    ,  ,  
      . 

   ,   
      

      . 

  : 
1.  .  :      /

. , .  //   .  1. 2015.– . 46-55
2.  . .     

  / . .  , . .  //   
 .  «  »,  18/2016- .63-67

3.  . .       
  / . .  //   .  33.

2015. - . 99-110



  113, 2016

1 6 

4.  . .     
  :  / . . . —  : -  .

. -   . . , 2006. — 158 .
5.  . .      

    / . . ,
. .   //      / 

     ,  6,  1,
 –        2016. - . 172-174

6.  . .    -
  / . .  //  F  : - .

.  –  « » . ¸ , 21 (152). – 2015
. – . 8-13

7.  . .      
/ . . , . .  // «  »,  8 (35)  , 2016 .

.39-42
8. Rumelt R. Strategy, Structure and Economic Performance / R. Richard. — Harvard :

Harvard University Press, 2009. — 249 p.


