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international markets of sporting goods. It is a complex and dynamic process that is 
characterized by the widespread use of different communication means, the emergence 
of new tools of information influence. The key to the success of these enterprises at the 
market is their ability to organize the interaction of numerous elements of the system 
optimally, to determine the most efficient and effective types of marketing 
communications. The article is devoted to solving theoretical and organizational 
problems of management of marketing communications system at enterprises 
producing sporting goods based on the concept of integrated marketing 
communications. The article gives grounding to the theoretical nature and the need to 
consider when designing the system of management of marketing communications, 
specific factors  characteristic to the enterprises manufacturing sporting goods; the 
integrated models of communication and marketing processes to determine the 
principles of formation of the system of management of marketing communications of 
the enterprises are proposed; the model of the process of marketing communications of 
enterprises manufacturing sports goods, taking into account strategic and integrated 
approaches is developed; the types of feedback in the process of marketing 
communications are specified. 

Keywords: modeling the process of management, marketing communications, 
management efficiency, communication means, channels of communication, 
marketing communication strategy, marketing information system. 
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