
115, 2016
+339.13.021+330.341.1

-
-

« »

- -

-

-

- -

- - -
-

-

-

MVP

+339.13.021+330.341.1
SCIENTIFIC AND METHODOLOGICAL PRINCIPLES OF THE 
MARKETING STRATEGY DEVELOPMENT OF STARTUPS IN THE 
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A gradual development of various tools that promote innovative entrepreneurship can 
be seen in Ukraine today. Startup incubators, accelerators, schools and various startup 
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platforms appear in Ukraine and all of them need marketing instruments. Thus, the purpose 
of this research is to specify the theoretical foundations of the startup marketing and to 
form the scheme of the startup development in the industrial market. It was found that 
experts and scientists offer various approaches to the startup development process. In 
addition, most of the existing approaches do not take into account peculiarities of the 
industrial market. During the research, it was determined that theoretical foundations of the 
startup marketing in the industrial market are represented by the combination of the 
industrial marketing, small business marketing, and marketing of the high-risk projects 
(venture industry marketing). The scheme of the startup development in the industrial 
market was formed. It includes the following key steps: idea generation, marketing 
analysis of the startup, planning of the startup, financial and economic analysis and risk 
assessment, commercialization of the startup, organization of the startup and analysis of the 
effectiveness of its development, measures for the scaling of the business. It was 
determined that during the entire startup development process it is possible to return to the 
previous steps for their improvement.

Keywords: startup, start-up, marketing strategy, venture industry, technological audit, 
minimum viable product, MVP, industrial marketing
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