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The article is devoted to the problem of improving the business environment in 
Ukraine, which is based on the experience of Poland and Slovakia. Comparative 
analysis of the main indicators of competitiveness of countries and the most 
problematic factors that affect the business environment were carried out; based on the 
World Economic Forum. Advantages and disadvantages of Ukraine on the global 
competitiveness index are investigated. The similarities and differences of the 
significance  of  problematic  factors  that affect the business climate in these countries  
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are compared. The analysis of ease of doing business according to the basic indicators 
of the World Bankwas carried out. Growth rates of GDP and inflation in these 
countries were analyzed. According to the analysis of the positive and negative aspects 
of doing business in compared countries, the necessity of introduction of deregulation 
in Ukraine and its main directions of implementation were reasoned. The importance 
and high human capital development in Ukraine compared to Poland and Slovakia is 
explained; based on the indicators of the World Economic Forum. Effective measures 
of reforms in Poland and Slovakia, and the prospect of their implementation in 
Ukraine were characterized. 
 
Keywords: Ukraine, Poland, Slovakia, the business environment, deregulation, global 
competitiveness of countries 
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