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DEVELOPMENT TRENDS OF GLOBAL MARKETING IN THE 
PRESENT WORLD GOLD MARKET 

Abramovich I. , PhD in Economics  
Dnipropetrovsk state agrarian-economic university 

The article is devoted to topical issues of formation and development of the concept of 
global marketing. On the basis of generalization of modern trends in global marketing 
it is analyzed the current state of the world's gold market. Five key factors are 
identified that contributed to the increase in gold prices on the world market. It is 
argued that these factors will continue to maintain a steady interest in gold investment 
and Central Bank demand in the coming quarters.  The official owners  of   the world's  
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gold  reserves  are  considered  which  directly  or  indirectly influence the demand and 
offer on world gold market. The gold market has experienced many structural changes, 
which in recent decades has been equally relevant for both the demand and supply of 
gold and the yield of gold as an asset. The factors that stimulate increased demand for 
gold are distinguished. The inevitability of globalization makes the global orientation 
of marketing in perspective, which requires constant adaptation of strategic and 
tactical steps of management to conditions that change rapidly. And the most 
important factor of such rapid changes today is globalization. 

Keywords: global marketing, gold market, demand, supply, analysis, marketing 
research, marketing strategy. 
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 2 -     (    2016) 
 

/    % 
 

 
/    % 

 
1  8 133,5 72% 21  280,0 43% 
2  3 381,0 66% 22  227,4 32% 
3  2 814,0 - 23  221,8 27% 
4  2 451,8 64% 24  195,8 8% 
5  2 435,6 60% 25  173,6 4% 
6  1 762,3 2% 26  152,4 3% 
7  1 392,9 13% 27  127,4 2% 
8  1 040,0 6% 28  125,7 7% 
9  765,2 2% 29   125,2 9% 

10  612,5 55% 30  121,4 2% 
11  557,7 5% 31  116,6 5% 
12  515,5 16% 32  112,6 64% 
13  

  504,8 24% 33   
 

108,0 - 

14  423,6 3% 34  104,4 1% 
15  382,5 67% 35  103,7 9% 
16  361,0 66% 36  102,9 4% 
17   322,9 2% 37  89,8 5% 
18  310,3 8% 38  79,9 6% 
19  286,8 20% 39  79,0 9% 
20  281,6 18% 40  78,1 3% 
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  (15  ),   (8% )   (6% ).  
 ,       , , 
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% 1 2 3 4 1 2 3 4 
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