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IHHOBAL|IMHA CUCTEMA YNPABJIHHA AKICTIO COEPU OECITYTOBYBAHHSA
AK OBOB'A3KOBA CKIIAJOBA PO3BUTKY TYPU3MY

Tanana C.M.,

Ceprinuyk O.M.

lMpedmemom docnidXeHHs1 € meopemuyHi ma npakmuyHi numaHHs 3acmocy8aHHs1 iHHo8auilHUX
cucmem ynpasriHHSA sKicmio cghepu 06cr1y208y8aHHs.

Mema cmammi nonseae 6 aHani3i jHHoeauilHOI cucmeMu yrpaesiHHsa skicmio chepu
obcnyeo8ysaHHS ma ii ponii 8 akmusi3ayii po3eumky mypusmy.

Memodu docnidxeHHs1. Y cmammi 3acmocoeaHO MemoOu MmeopemuyHo20 y3a2allbHEHHS |
MOPIBHSIHHS, CUCMEMHO20 aHarlisy.

Pe3ynbmamu pobomu. Akmusizauis cgepu mypucmuy4yHuUxX rocsye 3yMoesoe HeobxiOHicmb
PO3p0ObKU ma erposadeHHs cucmemMu yrnpaeJsiHHS SKicmo K 0608’s3k080iI cknadoeoi cmpameail
pPO3BUMKY SIK MypusMy & UifloMy, mak i Ha pieHi (io2o okpemux nidnpuemMcms. HalpeanbHiwuum
criocobom OQocsicHeHHs1 ujei Memu € @opmyBaHHs MexaHi3My OepKasHO20 pe2yreaHHs ma
yApasiHHS SKICmo mypucmu4yHUX rnocriye, wo mae 6ymu cripaMogaHUM Ha ecebiyHe uinecrpsmosaHe
8UKopucmaHHs1 3axoldig, cucmem ma memodig yrpaseniHHsA. Cucmema yrnpaesiHHs SKiCmio
obcnyzoeyeaHHs 8 npoueci ernpoeadxeHHs U yOOCKOHasneHHs op2aHiYHO e3aemodie 3 iHwWuMuU
coyianbHUMU U 8upobHUYUMU cucmemMamu nidrpuemcmes mypucmuyHoi iHOycmpii. Y nepuwy Jepey ue
yapaeniHHA po3pobKo mypucmu4yHo20 podyKkmy, rnaHy8aHHAM 6UpobHUYUMea, MeXHOI02iYHO
nidzomoskoto, MamepianbHUMU ma (biHaHco8UMU pecypcamu, siKicmio rnpaui, nid2omoekor Kadpis
mouwo. CyKynHO ui cucmemu oOxoriowme yci ceepu JdisnbHOCMi  mpydoso2o Korekmusy
mypucmuy4Ho20 nidnpuemcmesa: 8UpobHUYY, EKOHOMIYHY, coyiaribHYy, MeXHOI02i4HY.

LocseHeHHs echekmusHOCMIi cucmemu yrpaeniHHA sKkicmio obcriyeo8yeaHHs1 Ha nidnpuemcmeax
mypucmu4Hoi iHOycmpii He Moxe bymu 3abe3rnieyeHo 6e3 8UKOPUCMAaHHS Pi3HUX iHHOBaUIUHUX ¢hbopM
U akmueHo20 ernugy 006Cry208yr04020 ma yrpasriiHCbKO20 repcoHasy Ha Mid8UWEHHsT KOCMi
obcy208y8aHHsS mypucmis, mypucmu4yHUX azeHmis.

Fany3b 3acmocyeaHHsi pe3ynbmamie. OmpumaHi pesyrnbmamu CMmeopMmb meopemuyHe
niérpyHmsi Onsi akmueizauii iHHogauiliHOI' QiifIbHOCMI Ha 8iIMYU3HSIHIU cucmemi yrpassriiHHA SKICmio
cgbepu obcriy2o8y8aHHs.

BucHoeku. Skicmb 06cry208y8aHHs 8rueae Ha CmpyKmypy CroxXug4yo20 rnonumy i € eaxnueum
YUHHUKOM Y KOHKYpeHMHIl 60pombbi Ha mypucmu4HOMY PUHKY 8 Cy4acHUX yMO8ax 20Crnodapro8aHHs.
Typucmu, siki 3a00807J1€HI cghbeporo 0bC1y208y8aHHSIM Y 20MeESIsIX, pecmopaHax, eKCKypciliHux 6ropo,
mypucmuy4HUX ¢hipmax, cmarome iX akmueHUMU npornazaHoucmamu.. Ha skicmb 06cry2oeygaHHs
eriusarome maki ghakmopu, sIK KOMINIEKCHICMb rocye i mogapis, ix HanpaeneHicmb Ha KOHKpemHo20
cro)xusaya, ceoeqacHicms ix HaOaHHS.

Knro4oei cnoea: cghepa o6criy2o8y8aHHs, 3abes3neqyeHHs SKOCmi, ynpaesiHHA SKicmio,
rnoninuieHHs1 SKocmi, opearizauitiHi iIHHosauii, MapKkemuHa08i iHHosauii, nepioduyHi iHHosauil.
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MHHOBALMOHHAA CUCTEMA YNPABJIEHUA KAYMECTBOM C®EPbLI OBCITYXUBAHUA

KAK OBA3ATEJIbHAA COCTABNAIOLLAA PA3BUTUA TYPUSMA

TanaHa C.M.,

Ceprunuyk E.H.

lMpedmemom uccrniedosaHue s8SeMCs meopemuyeckue U  [pakmu4yeckue  80rpocChl
ucrnosib308aHUs UHHOBAUUOHHbIX CUCMEM yrpasrieHuUsi kKa4ecmeom cghepbl 06CyKUBaHUS.

Lenb cmambu 3aknoyaemcss 8 aHanu3e UHHOB8aUUOHHOU cucmeMbl yrpaefieHusi Ka4ecmeom
chepbi obcnyxueaHus U ee posu 8 akmugusayuu pa3sumusi mypu3ma.

MemoObI uccnedosaHusi. B cmambe npumeHeHbl mMemodbl meopemuyecko2o o0bobuweHus u
CpasHeHUs!, CUCMEeMHO20 aHasu3sa.

Pesynbmambi pabombl. AKkmususayusi cgepbl mypucmuyeckux ycrye obycraenueaem
Heobxodumocme paspabomKu U 8HEOPEHUS cucmeMbl yrnpaesieHusi kadecmeoM Kak obsizameribHou
cocmasnsrwel cmpameauu pa3gumusi Kak mypudma 8 UEsloM, maK U Ha ypoeHe e20 0mOesibHbIX
npednpusimuti. PeanbHbiM criocobom docmuxkeHUs amol uenu sierisiemcsi (hopmuposaHue MexaHu3ma
20cyd0apCmeeHHO20 peaynuposaHusi U yrnpaerieHusi Ka4yecmeoM mMmypucmuyecKkux ycrye, KomopbiU
dormkeH bbimb HarpasieHHbIM Ha 8CECMOPOHHEE UerieHarnpasieHHoe UCrob308aHUe Mep, cucmem u
memodoe yripassneHusi. Cucmema yripasrieHUsI Ka4ecmeoMm ObBCry»KueaHUs 8 rpouecce 8HeOpPeHUs U
cosepLIeHCMB08aHUSI op2aHU4YHO 83aumodelicmeyem ¢ Opyaumu coyuaribHbIMU U MPoU3800CMEEHHbIMU
cucmemamu npednpusamul  mypucmudeckol UuHOycmpuu. B nepeyro ouepedb 3mo yripasreHue
paspabomkol mypucmu4ecko2o npodykKma, mnnaHuposaHUeM rpou3eoocmea, MmexHOI02u4ecKoul
rnodzomoskoli, MamepuaribHbIMU U QOUHAHCO8bIMU PECYpcamu, Kadecmaom mpyda, noG2omoekol Kadpos.
Co80KyrnHO amu cucmeMbl oxeambligalom 6ce cghepbl OesmeribHoCmu mpydo8020 KosieKmuea
mypucmu4ecKo20 npednpusmusi: rpou3800CMBEHHY!O, SKOHOMUYECKYI0, coyuarbHy\o,
mexHosiozudeckyro. [JocmuxxeHus a¢hgheKmueHOCMU CUCMEMbI YrpasieHUs Ka4ecmaom 0bCTyKueaHUsi
Ha npednpusmusix mypucmu4deckol uHOycmpuu He Moxem 6bimb obecriedeHo 6e3 UCrofib308aHus
PasuUYHbIX UHHOBAUUOHHbIX GhOPM U aKmueHO20 6rUsiHUS 0bCryxusarowezao U yrnpasrieH4YeCcKoao
repcoHana Ha rnoebiweHuUe Kadecmeaa 06CyXueaHUsi mypucmos, mypucmu4ecKux a2eHmos.

O6nacmb npumeHeHus1 pe3ysibmamos. [1ony4YeHHble pe3yibmambl co30arm meopemuyecKyro
OCHogy O0n1 aKkmueu3auyuu UHHOBaUUOHHOU OesimeslbHOCmuU Ha omeYyecmeeHHoU cucmeme
yrnpasrieHuUsi kKa4yecmeom cchepbl 06CyKUBAHUS.

Bb1600b1. Kavecmeo obcryxusaHus ernussiem Ha cmpyKkmypy rnompebumersibCKo20 cripoca U S81siemcsi
8aXXHbIM (baKmMoOpPOM 8 KOHKypeHmHoU 6opbbe Ha mypucmu4eCKOM PbIHKE 8 CO8PEMEHHbIX yCII08USIX
xossucmeosaHus. Typucmbl, Komopble 0080/bHbI cghepol ObCryxueaHUeM 8 Omesisix, pecmopaHax,
3KCKYPCUOHHBIX BtOpO, mypucmu4yeckux ¢hupmax, cmaHo8simcsi UX akmueHbIMU ripornazaHoucmamu. Ha
Kayecmeo 0bCrnyueaHUsi 8Nnusitom makue @Oakmopbl, Kak KOMIIEKCHOCMb yCilye U moeapos, UX
HarpaeneHHOCMb Ha KOHKPemMHo20 rnompebumerisi, cCB0e8PEMEHHOCMb UX MPedoCmasieHUsI.

Knroyeenle cnoea: cepa obcenyxusaHusi, obecriedeHue kKadyecmea, yrnpassieHUe Ka4yecmeoM,
yny4qweHue Kka4yecmea, op2aHu3ayUoHHbIe UHHOB8aUUU, MapKemuHa08ble UHHOo8ayuu, nepuodudyeckue
UHHOB8auuu.

INNOVATION SYSTEM OF QUALITY MANAGEMENT OF SERVICES SECTOR AS
COMPULSORY COMPONENT OF TOURISM DEVELOPMENT
Olena Sergiichuk
Svitlana Tanana

The subject of research is theoretical and practical questions of using of innovative systems of
quality management of system the services sector.

The purpose of the article — to analyze the innovative system of quality management system service
sector and it role in activization of development tourism.

Methods of the research. Methods of theoretical generalization and comparison, system analysis
are used in the article.

The results of the research. Activization of tourist services sector determines of necessity the
development and implementation of quality management system as compulsory component of the
development strategy as tourism as a whole and at the level of the individual companies. The most real
method to achieve this purpose is the formation of mechanism of state regulation and quality management
of tourist services, should directed to the full using of measures, systems and methods of management.
System of services sector of quality management in the implementation and improvement interacts with
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other social systems and industrial enterprises of the tourism industry. The first is the management of
development of the tourism product, production planning, technological preparation, material and financial
resources, quality of work, preparation of personnel. Together, these systems cover all spheres of activity
the labour collective of tourist enterprise, industrial, economical, social, technological.

Achieving of effectiveness system of the management quality of services sector on enterprises of the
tourism industry can’t achieved without the using of various innovative forms and active influence of services
sector and management personnel on improve of the quality of tourist services, tourist agents.

Field of using results. The results providing create of a theoretical basis for activization of
innovation activity in the national quality management system of services sector.

Conclusions. Quality of services sector affects on the structure and consumer demand is an
important factor in competition on the tourism market in the modern economic conditions. Tourists of
the services sector at hotels, restaurants, travel agencies, travel agencies, active advocates are
satisfied. On quality of services sector is influenced of such factor as the directing on services and
products, their orientation to a specific consumer.

Key words: services sector, assurance of quality, management of quality, quality improvement,
organizational innovations, marketing innovations, periodic innovations.

Actuality of the theme. The Ukrainian Innovation Development Strategy for 2010-2020 years, in
the context of globalization trends and modern challenges, Ukrainian higher education should
professionally prepare people for life in the information society, society of knowledge and innovation, to
form a person with innovative thinking, innovative culture, and ability to innovate activity, which becomes
a guarantee of the competitiveness of the national economy [5]. All of these requirements directly affect
the process of professional preparation for tourism.

Creation of a new educational system, adapted to the dynamic changes, taking place in tourism in
the conditions of an innovative economic formation, has a priority task in most European countries. As you
know, tourism is a unique kind of activity; it is characterized by globalization, sustainable development and
positive economic results. Globalization, the growth of tourist flows put of new requirements for tourism
education: the availability of the only professional qualifications of tourism activity, knowledge of foreign
languages, culture, and economics, legal and social systems of partner-countries.

The World Tourism Organization (UNWTO), which supports education, conducts educational
programs for tourism, a significant role in solving the problem of preparation specialists are played. In last
years, identification has emerged in the field of tourism and in the preparation of specialists system with a
large number of specializations that reflect the diversity of tourist services and take into account the
prospects for rapid development of the industry.

The integration process at the corresponding stages is to implement European norms and standards
in education, tourism, distribution of native cultural and scientific-technical achievements in the European
Union. Eventually, such steps will work on increase the European cultural identity in Ukraine and
integration to European intellectual, educational and scientific and technical environment. The
management of the State Tourism Administration of Ukraine sees one of the significant steps in the
development of the industry in controlling the quality of tourist services provided to the client [4].

Today in Ukraine there are about 3 thousand enterprises that have received licenses for tourism
activities. According to official figures, 75% of them are engaged in tourist activities in a part-time. That is, from
time to time, and the image of Ukraine on the world tourist market depends on the quality of the tourist product
(services) offered by tourist enterprises (firms), and not on their quantity. Quality of activity (service) depends
from professionalism, qualification, experience of personnel of tourist enterprises (firms).

In order to change Ukraine into a world-class tourist country, it is necessary to ensure coordination
of the activities of the economic sectors on which the quality provision of tourist services depends. It is a
hotel industry, transport, trade, communication, etc.

Another important motive for the arrival of foreign tourists to Ukraine is the natural resources and historical-
cultural heritage of our country. The cost of natural resources and historical-cultural monuments depends on their
availability and qualitative characteristics. Depending on the degree of accessibility of these resources and their
exploitation for the purpose of tourism, they will become of great economic importance for Ukraine [6, p. 21].

The activation of the tourism services sector necessitates the development and implementation of a
guality management system (QMS) as an integral part of the development strategy of tourism in general
and at the level of its individual enterprises. The most realistic way to achieve this goal is formation a
mechanism of state regulation and management of the quality of tourist services, which should directed at
the comprehensive, purposeful using of measures, systems and management methods [3].
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In the tourist-excursion business in Ukraine, a long time monopolized the state and customers had
to put up with what they offered. Today, the situation is changing, and there are numerous private tourism
companies, which are still mainly engaged in the organization of foreign travel. But not far off is the time
when foreigners are attracted to Ukrainian routes. In these circumstances, healthy competition plays a
positive role, which will force tour companies to set up their business in order to have regular customers
and to do so provide them with high-quality and diverse services, taking into account the diverse tastes
and cultural and aesthetic needs of consumers.

Numerous researches on improving the system of strategic management by higher education of modern
information technologies, management of innovative potential (T. Bogolib, L. Haiduk, V. Hryga, L. Kozarezenko,
I. Yegorov, L. Hrytsenko, O. Parkhomenko, G. Androshchuk, O. Herasymenko, V. Shchekunov); providing
information on higher education (L. Zainutdinova, |. Zakharova, Ye. Polat, I. Robert, A. Smirnov, V. Soldakin);
generalization of different approaches of scientists to the definition of the essence of the notion «informational
and educational environment of higher education» (B. Akhmetov, A. Kaliuzhniy, O. Kosolapov, V. Kriukov,
A. Torina, K. Shahgeldian); organizational aspects of introduction in the educational process of new information
technologies (S. Bondareva, V. Bykov, T. Gabai, M. Zhaldak, P. Korchemnyi, O. Spivakovskyi), made of base for
successful solution of problem the information of higher education as complex organization, technical and
technological process of development and introduction of information system of higher school.

Management of the quality of tourist services should be carried out systematically, that is, at the
enterprises — subjects of the tourist industry should operate a system of quality management of tourist
services. Such a system is an organizational structure with a clear distribution of responsibilities,
procedures, processes and resources that are needed to manage the quality of a tourist product. World
experience has formed not only general features of existing quality management systems, but also
principles and methods that can be applied in each of them [2, p. 125]. There are three types of quality
control systems that have conceptual differences: systems that meet the requirements of ISO 9000 series
standards: General Quality Management Systems (TQM — Total Quality Management); systems that meet
the criteria for national or international (regional) awards, diplomas in quality of service sector [8].

The life cycle of services includes all stages of its existence: from the initial definition of requirements
and needs of the consumer to their ultimate satisfaction. The life cycle according of ISO 9004: 2009 is
schematically provided by a loop or quality spiral [4]. Thus, when managing the quality of travel services,
it is advisable to distinguish between «quality assurance», «quality management» and «quality
improvement» in accordance with 1ISO 9001: 2008 [3].

Quality Assurance is a set of planned and systematic measures necessary to ensure that the service
meets certain quality requirements. Quality Control (Quality Control) is a coordinated effort to direct and monitor
the organization's performance in relation to quality [8]. Typically, quality management is represented by a
system of methods and measures that are implemented to meet quality requirements. Of course, this concept
is recommended to be used with refinement definitions such as Quality Management in Manufacturing
(Manufacturing Quality Control) or Quality Management at Company Level (Company — Wide Quality Control).

Quality management includes methods and activities of operational nature, aimed at simultaneously
managing the process and eliminating the reasons for poor functioning at the appropriate stages of quality.

Improvement of quality (Quality Improvement) is a continuous activity aimed at increasing the
technical level of products, the quality of its manufacturing, the improvement of the elements of production
and quality system. Appointment of continuous improvement of the quality management system —
increasing the probability of satisfaction of customers and other interested parties [8]. In accordance with
the national state standard SSGU 9000 2007, «improvement actions include: analysis and assessment of
the status quo for the definition of areas of improvement; setting goals for improvement; search for possible
solutions for achieving goals; assessment of these decisions and the election of one of them; introduction
of the chosen decision; measuring, checking, analyzing and evaluating the implementation results to
determine whether the goals have been achieved; making changes». The combination and coordination
of assurance, management and improvement of quality is the activity in the quality system of services.

The General Quality Management (Quality Management) is a component of a general management
function that defines and ensures a quality policy. This management function includes: operational
planning, resource allocation, and other systematic actions in the field of quality, such as quality planning,
performance and performance evaluation.

The system of quality management in the process of implementation and improvement organically
interacts with other social and industrial systems of enterprises of the tourism industry. First and foremost, it is
the management of the development of a tourism product (routes, tours), production planning, technological
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training, material and financial resources, quality of work, training, etc. Taken together, these systems cover all
sectors of the labour collective of the tourist enterprise: production, economic, social, and technological.

Achievement of the efficiency of the quality management system at the enterprises of the tourism industry
can not be achieved without the use of various innovative forms and the active influence of the service and
management personnel on improving the quality of service of tourists, travel agents and counterparties:

1. Implementation of innovations (organizational innovations) that are related to the development of
entrepreneurship and tourism business in the system and management structure, including reorganization,
absorption of competing subjects on the basis of new technology and advanced technologies, personnel
policy, rational economic and financial activities;

2. Marketing innovations, its can meet the needs of target customers, or attract new customers;

3. Periodic innovations (food innovations) aimed at changing the consumer qualities of a tourism
product, its positioning on the market.

Today, the most important characteristic of innovation is its novelty, which promotes: the expansion
of the range of potential consumers (tourists); change of pounds of consumer and expansion of function
tourist product [7, p. 49].

Innovation in tourism should include, first of all, those innovations that are accompanied by:

- restore and development of spiritual and physical forces of tourists;

- qualitatively new changes in tourist products;

- increase in the efficiency of the tourism infrastructure;

- increase of efficiency of management of sustainable operation and development of tourist sphere
in the country;

- increase of efficiency of processes of formation, positioning and consumption of tourist services;

- progressive changes in the factors of production;

- increase of image and competitiveness of enterprises of the tourist industry.

The large automation and internalization of the information space of the society reveals the horizons
of attractive resorts, places for recreation and stimulates consumers to independently choose the route of
travel, search for affordable services at the lowest prices and provide proactive communication with service
providers, which translates the business of tourist organizers into the virtual sector.

This sector of travel, backed by the achievements of the Internet-industry, ensures the functioning
of the network information space, especially in travel agency for the sale of bundled offers (tour operator
and travel agency).

In addition to the real sector of the product sales of the international tour operator, represented by a
ramified network of initiative tour companies, travel agencies, travel agents, subagents, distributors and other
intermediaries. Today, Virtual Sector is the most promising and innovative means of electronic sales. It actively
influences the meta-value of travel services operator and reduces not only the cost of the tour, but also the
probability of error due to high technology and consolidation of sales processes of intermediaries.

Virtual processes have a very real cost, and the issue of commission to sales agents is determined
by establishing a margin (agency remuneration), which is specified in the agency agreement, commission
contract, commission contract, concession contract (franchise) or a contract of sale.

The most powerful Internet-sector of sales operates with the capabilities of electronic booking
systems, promotion and sales of travel services. Information support for such process innovations are:

- Global Distribution System (GDS), a combination of powerful professional booking and reservation
systems for all types of travel services (Amadeus, Galileo, Worldspan, Travelport, Saber, Serena;

- Alterative Distribution System (ADS) — alternative booking systems that are created as price
aggregators and offer the possibility to book both package tours and individual services for intermediaries
or direct clients (portals such as booking.com, expedia.com, tickets.ua, hotels.com., lastminute.com.,
ORBITZ and other online booking sites for travel services for end users and agencies);

- Central Reservation System (CRS) — centralized reservation system for solving electronic
distribution problems. This highly-technological development is a marketing innovation and is intended for
downloading information on hotel services (airlines, tour operators, etc.) into all existing electronic
channels of sale in order to increase the efficiency of direct online sales from the site of the company.

This promotion program is closely integrated with the booking system and allows you to increase
sales volumes from the site — Business Service Provider (BSP) (Business Service Provider) is a contextual
B2 «Business for Business» Program, as a set of software products, combined features and capabilities
of multimedia document management systems and office management process management systems to
reduce redundancy in traditional document circulation and improving the effectiveness of administrative

ExkoHOMIiYHMI BiCHWK yHiBepcuTeTy | Bunyck Ne 36/1 63



EKOHOMIKA 3HAHb, IHHOBALIIMHA EKOHOMIKA

work, which mainly work on the Microsoft software platform [8].

These information tools and resources help of the tourist enterprises in the implementation of
administrative management create an intellectual environment at all levels of management activity;
formulate intelligent application systems for working with the external environment of mobile users,
business travel services and tourism. This increases the requirements for the staff of tourist offices,
promotes the emergence of new positions: (e-Commerce Manager, e-Tourism Revenue Manager), and,
consequently, the formation of new competencies of the manager-innovator.

The further development of the virtualization of the tour is directed at the widespread use of mobile
technologies by tourists before, during and after the trip, as well as with the aim of finding the necessary
information about the special offers of tour operators, contact information, taking part in the prize draw,
additional tour services, etc.

Also, the new directions of using information technologies for tourism are: introduction of mobile
Internet, electronic catalog of offers; distribution of online booking not only in working with retail agencies,
but also directly with customers; fullness of sites for information on countries and new tourist routes,
software and software solutions — these are just a few examples illustrating the innovative activity of
tourism enterprises and the areas of its further development. The above trends require consumers to have
some experience in travel, knowledge about the use of mobile and Internet technologies, as well as the
high professional level of personnel of tourist intermediary organizations.

Conclusions. Quality of services sector affects on the structure of consumer demand and is an
important factor in the competition in the tourism market in the current conditions of management. Tourists
who are satisfied by service sector in hotels, restaurants, tour agencies, travel agencies, become their
active propagandists. The quality of services sector is ultimately an important factor in improving the
economic efficiency of tourism. On the quality of service is influenced by factors such as the complexity of
services and goods, their direction on a particular consumer, the timeliness of their provision.

International integration in the system of tourism education through the introduction of innovative methods
of education preparation professionals for the tourism industry and the creation of educational international
clusters is directed at increasing the competitiveness of our graduates in the labour market, formation a career
throughout life, providing students with practical preparation, their mobility and quality of education.
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