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DEVELOPPING PROGRAMS TO PROMOTE MOBILE TECHNOLOGY IN THE B2B MARKET

B pobomi poszensnymo nonsmms mMoOinbHux mexmonoeiti ma mMooinbHux 0iznec-000amKis, 6CMAHOBIEHO iX nepeeazu ma HeoOomiKuU.
Busnaueno modcnusocmi  3acmocyeanns Mo6inbHux 0ooamkie na punky B2B. Bcmamnoeneno npobnemu ma nepcnexmugu
npocysanusa MoOiIbHUX mexHonozil 6 Ykpaiui. 3anpononoeano Komniekcy npozpamy npocy8anHs MOOITbHUX MEXHONO02Il HA PUHKY
B2B.

The notion of mobile technology and mobile business applications are considered, their advantages and disadvantages are set.
applicability of mobile applications to market B2B are defined. Established problems and prospects of advancement of mobile
technologies in Ukraine. A complex program of advancement of mobile technology in the B2B market.
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IMocTanoBka npodjemMu y 3arajabHoMy BHIIsiAi. OZHUM 3 HAHOUIbII NEPCIIEKTUBHUX Ta TAKHUX, 10 AKTUBHO PO3BUBAIOTHCS HA CHOTOJHIIIHIN ICHb € PUHOK MOOUIBHUX
TexHouorid. Came BOHHM y HO€AHAHHI 3 GE3IPOTOBUMH MEpPekKaMH, MOXKYTb MaTH 3HAYHUI MOTEHIia]l PO3LIUPEHHs dacy, Micls i edekTuBHOCTI podoT. MoOiabHI TeXHOIOrii
BIJIKDUBAIOTh HOBI KaHAIHM 3B'A3Ky MK HapogaMH i ypsaaMM, HOBI MOXJIMBOCTI JJIs BBEICHHS Oi3HeCy Ta iHIIE, MOTEHLIHHO MPOMOHYIOYM OLIBII IIMPOKMI JOCTYH N0
cycninbHOi iHdopMarii i ocHoBHuX mocyr. Hisika iHma Texnosuoris He Oyna B pykax Takol 3HaYHOI KiIBbKOCTI JTofel y GaraThox KpaiHax B Takuil KOPOTKHil mepiox uacy.
OcraHHi OLIHKY T0Ka3y0Th, o IKT (inpopmaiiiiHo-KOMyHiKaLiiiHi TeXHONOTiT) MOXKYTb OyTH TOCTYIHI KokHOMY y 2015 porti.

B pesyunbrari Takoro CTpiMKOro po3BHTKY, MOOUIbHI TEXHOIOTT IOYMHAIOT YNHHTH 3HAYHMI BIUIMB HA JIFOACHKHIT PO3BUTOK B LIIOMY Ta Pi3Hi chepu JisIbHOCTI, Taki K
OXOpOHA 3/I0pOB', OCBiTa, CiIbCHKE TOCHOAAPCTBO, 3aifHATICTH, 3aI00iraHH KPHU3, HABKOJIMIIHLOTO cepeoBuma Ta iHmi. CaMe 3 MUX NPUYMH IIOPIYHO 3’SBISETHCS BEIUKA
KUIBKICTh Pi3HUX MOOINBHMX JOJATKiB, SIKi HPOMOHYIOTHCS HE JIMIIE CIOKHBUOMY PHHKY, ane it punky B2B. Ha choromui MOOiIbHI T€XHOOTIT 37aTHI 3HAYHO ITiABHIUTH
e(eKTHBHICTh POOOTH HigNpHUEMCTBA B Pi3HHX cdepax ioro rocnonmaproBanHs. OIHaK He IMBISYKHCH HA 1€, JOCI iCHye MEeBHHI Omip 3 OOKY CII0)KHBAYiB-IIiIPUEMCTB JIO
BUKOPUCTaHHS MOOUTBHUX TEXHOJIOTIH B CBOiil misuibHOCTI. Lle MOB’s3aHO 3 PSAIOM NMPUYMH, OCHOBHUMH 3 SIKHX € BiJICYTHICTb 4iTKOi iH(pOpMalii Mpo HanpsiMH BHKOPUCTaHHS
MOOUIBHHX JIOAATKIB Ta 1X e)eKTUBHICTH Ta HeOaXKaHHs ePCOHAITY NepeHaByaTuch. OHaK HiBEIIOBATH 1i IPOOIEMH MOXKHA 3HAYHMM YHHOM 32 JOIOMOIOIO YiTKOI KOMILIEKCHOL
MporpaMH MPOCYBaHHS MOOUIBHUX TEXHOJOTIH Ha puHKY B2B, sika MicTHTHME K eleMEHTH MOiH(OPMOBAHOCTI TaK i cTUMymroBaHHs 30yTy. Came Iie 3aBOaHHs CTOITh B OCHOBI
MOOLIBHOTO MapKETUHTY SIK HOBOTO {00 pi3HOBULY.

AHaJli3 ocTaHHIX JocaizKenb i myoaikauiii. Cnix 3a3Ha4MTH, 0 MOOITBHUN MAapKETHHT € OAHHUM 3 MiJABU/IIB €JIEKTPOHHOTO MapKeTHHTY. OCOOIMBOCTI Ta MEPCIEKTHBU
3aCTOCYBAaHHS €JICKTPOHHHMX 3acO0iB B MapKeTHHIOBIil TisuIbHOCTI mociipkyBamucs B mparsix baiikosa B.JI. [2], Bapeuur O.C. [4], Bepraiima K. [5], Bucouskoi B.A. [6],
Lusimenka C.M. [8], Macnak O.1. [9], ITanbkoBenpkoro O.1O. [11], TTonosoi F0.B. [12], ®denBika f. [5], Xanirana b. Ta Ilaxa k. [15], umynixoi 10.C. [18, 19] Ta in. Humu
OyJ10 PO3IISIHYTO i PO3KPHTO CYTHICTH OCHOBHHX IHCTPYMEHTIB €JIEKTPOHHOTO MapKETHHI'Y Ta OCHOBHOTO HOTO eneMeHTy IHrepHer-mapketuHry. I1lo x crocyerscst MOOLITBHOTO
MapKeTHHTY, TO Ha ChOTOJHI JOCi 4iTKO He C(OPMOBAHO Hi HOro TeopeTWyHa 06a3a, Hi METOAMYHI PO3POOKH LIOA0 HOro 3acTocyBaHHs. Xoua il TeMi NMPHUCBSYEHA MEBHA
KUIBKICTh poOiT Takux aBropiB sik Byraes JI. [3], Bammens K. [14], €xoB A. [7], Maiikn A. [10], ITomsikoBa A. [13], Contep B. [10], Xomranx I [14] ta in. Humu Gymo
PO3IISIHYTO CYyTHICTh MOOIIBHUX TEXHOJIOTIH, iCTOPiO iX PO3BHUTKY, ONMUCAHI JEsKi IPOOIEMH i MepCreKTHBU PO3BUTKY. Takok BUBYCHO OCHOBHI iHCTPYMEHTHU IPOCYBaHHS, 110
3aCTOCOBYIOTBCS Ha CHOTO/IHI.

HeBupinleni panilne nuTanus, M0 € YaCTHHOIO 3arajibHoi mpodjemu. Ha cboroini He BUBYCHHUM i HEBHPIIICHUM € 3HAYHA YAaCTHHA, IO CTOCYETHCS HPOCYBAHHS
MOOTbHUX Oi3Hec-nonaTkiB. ChOTOHI MPUIUIAETHCS yBara MOOITBHHM TEXHOJOTISIM 3 TOYKH 30py PO3pOOHUKIB, ajne Maibke He MOCIHIJUKYEThCSA i He OymyeTbCs KOMIUIEKC
[IPOCYBaHHS, SIKUH HEOOXIAHNUI 1t e()eKTUBHOIO PeKIaMyBaHHS MOOLIBHUX N0AaTKiB Ha B2B puHky.

Meta Ta 3aBaHHsi cTaTTi. BpaXoByroun BHIe3a3HaueHMii Marepial, METO POOOTH € BHBYCHHS TEOPETHYHHX OCHOB BHKOPHUCTAHHS MOOLIBHHMX TEXHOJNOTIH Ta
MOOLIBHOTIO Oi3HEC-0JaTKy y IPAKTHYHIN AisUIBHOCTI MIAIPUEMCTB Ta PO3pOOKaA HA Liil OCHOBI KOMILICKCHOT HIPOrpamMy HPOCYBAaHHS MOOLIBHUX TEXHONIOTIH Ha pUHKY B2B.

OcHoBHuii MartepiaJ. [lepur 3a Bce, OKPeCIMMO came HOHATTS "MOOLIBHI TexHoiorii". MoOiIbHI TEXHONIOTT — | BeCh KOMIUIEKC TEXHOJIOTIH, 110 BUKOPHCTOBYIOTHCS
JUISL CTUTBHUKOBOTO 3B's13Ky 1 TeseoHiB [22]. Takox 3rigHo 3 [ukepenaoM [23] MoOiIbHI TEXHOIOTIT — TEXHOJIOTIS, sKa € HOPTATUBHOIO i BIJHOCHUTHCS 10 Oy/Ib-SIKOTO MPHCTPOIO,
SIKy MOYKHA HOCHTH 13 COOOI0 JUIsi BUKOHAHHS IIUPOKOTO cHeKTpy "3aBaanHsA". Lle TeXHOOTis, 3 JOMOMOTO0 SIKOT MOYKHA BUPIIIUTH Lii 3aBIAHHS BUKOPUCTOBYIOUH CTilIbHUKOBHUIT
tenedon, KITK, HoyTOyK i T.1.

Mo0GibHI TEXHOJIOTIi JO3BOJISIOTH JIIOASAM BHKOPUCTOBYBATH iX 0e3 IPHB'SI3KM IO OIHOTO Miclsi. AJie He AUBISYMCH HA MEpPeBart, sKi MOKHA OTPUMATH Bil MOOLIBHUX
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TEXHOJIOT1H, Tpeba TaKoXK 3a3HAUMTH 1 HEIOJIKHU, OB s3aHi 3 IX BUKOPHCTaHHAM B Oi3Heci (Tabm. 1).

Taéaunus 1. [epeBaru i HegoTiKH MOGITLHUX TEXHOJIOTii

IepeBaru

Henoniku

1. THyukicThb — MOXIIMBICTH TNEpecyBaTHCS 1 BHKOHYBATH iHII
(dyHKILIT 0IHOYACHO;

2. 3a01mapKye 9ac — BUKOPUCTOBYBATH MOOLIbHI TEXHOJIOTII IMiJ| Yac
MOI3/10K IOAOMY YH Y BiJPSUKCHHSX;

3. TligBUIIEHHS TPOAYKTUBHICT 3a PaxXyHOK BHKOPUCTaHHS

MOOLIBHUX TEXHOJIOTIi! B Oyab-siKuil 4ac i B Oyib-sIKOMY MiCIi;

4. HpocmTa BUKOPUCTAHHA — LIBUJKO MOXXHA HABUUTHUCA p060TI/I 3
HHUM.

1. Moyk/IMBi BUTPATH 3 HAJIAIITYBAHHAM MOOUIBHIX TEXHONIOTIH i

JIO/IaTKiB;

2. He nocTaTHbo MIUPOKA ayuTOpist (B OCHOBHOMY MOJIO/Ib);

3. KopuctyBau BinkpuBae MOOUTBHHUI TOOATOK TITBKH TOMI, KOJIH
BIH 1IbOTO 3aX04€, a HE KOJIH, HAIPUKIaL, npuiine SMS;

4. HemocTaTHbO IMMPOKE IOWIMPEHHS TelaeOHIB, IO

MiATPUMYIOTh MOOiIBHI JonaTku (He IHMBISYMCH HAa Te, IO IX
KUJIBKICTB 3pOCTaE, IX BCE OAHO He 6araro).

SIKIII0 TOBOPHUTH PO MOOIIBHI JOATKH, 1110 BUKOPUCTOBYIOTBCS JUIsl BEACHHS Oi3HeCy, To cdepa IX BUKOPHCTAHHS Bilpi3HAETHCS Bil cepu 3BUYAiHUX crokuBadiB. Tak,

MOXIIMBOCTI BiJl iX BIIPOBa/PKEHHsI IIPECTaBIeHO Ha puc. | (crmparounch Ha jpkepena [21, 22, 24, 25).

| MoxanBocTi BEROpHCTARES MOGITLHEX TexHOT0TTH 17151 GizHecy

Mepexa / 38'az0K

[TpateriK MO&YTH
3ABAHTAKYBATI J0JATKN Ha
cBoi MOOLIEHI NPHCTPOL AKI
[03BONAKITH M CHITKYBATHEA 3
IHEIEMIE THOABMI Yepes
coniansal Mepes (Linkedln,
Facebook 1 Twitter). abo
MOMKHA BHEOPHCTOBYBATH
BITACHY CHETEMY 200 Bed-
Aopasit, mo abesneuyiors QR-kom, IVR
Geanocepemmiil 38'530k 3
ayaTopisM (KnieHTaMI,
MOCTATATLHIEAMIT) B PIIHIY
HAMPAMEAX.

IHIIOTO.

Tlotenwiinl EMEHTH Tenep
MOKYTE GaUITH pernamy Ha
mofiTsri Tenedonax yepe
INpPOKITT CrekTp MOGUIBHIY
TeXHOMOTTiT MAPKETIHIY,
srmoqaiouit: SMS (texer)
NOBINOAISHHAMIL MOGUIBH]
sel-cafit, MobinsHI

nporpanit, GasepHy pertasy, HOBIIE);

NOBIIOMIEHEAMH 1 farato

Mapxernur . . Komepuis

[epenfayae MoxMBICTE
BHEOPHCTAHHA:

- MOGLTBHITX KRITTRIB;

- MOOUTBHI EAPTEL
NOANLROCTI, KYTIORH;

- MOKYTIKA KOHTCHTY
(PIHITOHIB, KAPTHHOK),

- IndopMatniing nocyri
(OHOBRNEHHS PITHOMAHITHITG

- modtsHmil Gpokep
(MOBINOMTEHEA PO IMIHI Ha
dhoroBOMY pIHEY);
- NOKYIIEH B IHTEHET-

| Marasmmax.

Puc. 1. Mo:xI1MBOCTi BAKOPHCTAHHS MOOLILHUX TEXHOJIOTIH 1131 Oi3Hecy

TIpocyBanust MOGIIBHHX TEXHOJOriil € YaCTMHOIO MOOLILHOI KoMmepuii, sika Ha choroaHi OypXJMBO po3BUBA€ThCs. Ilompy 3HauHi mepeBaryu, iCHyIOTb i mpobiemu B

PO3BUTKY JaHOT cepu. 3arajibHi MpoOIeMH i CKIIaJHOLL, IO CTOCYIOThCS MPOCYBaHHS MOOIIBHUX TEXHOJIOTII Ha pUHKY YKpainu npeacTasieHo Ha puc. 2 [20].

22.11.2015 20:15



PO3POBJIEHHA ITPOI' PAMU ITPOCYBAHHSA MOBUIBHUX TE...

Ipo6aemm:

otpamiauus fo
TOII motpiéHo He
BCIM MOOUIBHIIM
J0IaTKaM
(Hanpugnazm, gKuo
11e MODLTEHIL
JIOJIATOK CTOCYETheA
OKPEMOTO PETiOHY)

3aKpHTICTh CKammicTs B
CTAHIAPTIB TIOMYKY IPOTHOSYBaNEY
MOOLIBHIIX A0JATKIB e(l)ercT'Iercn
——— 3aXO/1iB MPOCYBAHHA
(mrHaMivHO

AppStore, Google )
Play PO3BHBAOYILIT

PUHOK, HeodiKyBaHa
MofABa AHATIOTIR)

IpocyBannsa MobiabHUX TexHONOTIi Ha B2B punKy

H'EPCI'I EKTHBH:

Po3BuTOK i
VIOCKOHATICHHSA
eqIHOTO
JUICTPHOFOTOPCHKOTO
KaHaTy MpoaaKy
MOOLIBHIIX JOJATKIB

\'n
Y 1oCcKOHATeHHS BuxopncTanss 1a
CHCHTEMIT 300Dy iHTerpanis
AHATITHKI i THCTPYMEHTIE
JIOCTYTHICTS il 4 Inrepuer-
pO3pPODHIKIB MapKeTIHTy JUId
MOBLTHHIX OB eheKTIBHOTO
NOIATKIB NPOCYBaHHS

MOOGITBHOTO AOJATKY

1. BuBesieHHs Ha PHHOK Ta TEPiojl TECTyBaHHS;
2. Eran cTUMyIIOBaHHS [OIHTY;

Binbi nokiagHo eTany npeacTasieHi B Tadm. 2-3.

Puc. 2. TexHonoriuni npod;1eMu i nepcneKTHBU NPOCYBAHHS MOOIILHUX TexHoI0Tii Ha B2B puHky

rardopmu, a noTiM Buiize HoBa) i T.4. Came 3 [IMX MOTHBIB i IIPOBOIUTHCS Mapasie/ibHe TECTyBAHHS JOAATKY.
BpaxoBytouu Bce BHIIE3a3HA4YCHE, IIPOIIOHYEMO PO3POOHMTH HPOrpaMy MOCIiZOBHOIO IPOCyBaHHA MOOUIBHEX noAaTKiB Ha B2B puHky. [lana nporpama Oyie BKIHOYaTH

YOTHPH CKIIAIOBI, sKi Oy/yTh BIAMOBIAATH KOXKHOMY 3 €TaliB BUBEICHHS TOBAPY Ha PHHOK.
TIponoHyemMo 4OTHPH eTary PO3BUTKY i IPOCYBaHHS MOOLIBHOTO JA0NATKY Ha PHHOK:

3. ETan cTBOpeHHS MO3UTHBHOTO iMiJKy Ta pOOOTH HaJl BIi3HABAHHICTIO MIPOTPaMH.
4. Etan oHOBJICHHS MOOLIBHOIO TOAATKY Ta oro qopodka (sx (yHKIioHaNbHA, TaK 1 iHTepdeiicHa).

Ta6auus 2. BinnoBianicTh eTany npocyBaHHsI KOXKHiii i3 CKJIaI0BUX KOMILJIEKCY IPOCYBAHHS

BinmnosinHa cki1ag0oBa KOMIUIEKCY . .
Ne 3/m Hasga eramy Tpusanicth nepiony
IIPOCYBaHHS

BuBenieHHs Ha PHHOK
1 (+ mepioz TecTyBaHHs) DyHKI[IOHATbHA CKIIAJ0Ba 110 4 micsauis
2 CTuMynIOBaHHs TIONUTY Indopmauiiina cknagosa 110 4 micsiniB

CTBOpEHHS O3UTUBHOTO IMIJKY Ta 3aJI©KUTH BiJ] HOIMYIAPHOCTL
3 po6oTa Hajl BIi3HABAHICTIO IPOCKTY CTuMyIII0I04a CKIIaZ0Ba JIOJIATKY

OHOBJICHHSI MOOIIIBHOTO JI0AATKY, Ta HOro 710 HepeHTa0eIbHOCTI I0AaTKY i
4 JIOpoOKa ImimKeBa ckiagoBa BHBEJICHHS HOTO 3 PHHKY

Tadauus 3. CKiIa0Bi KOMILIEKCY NPOCYBAHHSI MOOIILHUX J0AATKIB

CKJ1aJ10BI KOMILICKCY

3axoau

DyHKLiOHATBHA CKJIA/I0BA

TecTyBanHs MOOIIBHOTO TOJIATKY

SEO nouarkoBa onTHMIi3allisi CATy Iijl MOLIYKOBI 3aUTH

Indopmaniiina cknagosa

PR-akTHBHICTH (CTATTI, NpeC-pemisy 3 inGOpMAaTHBHIM 3MiCTOM PO MOOITbHHIT
JIOJIaTOK Ta Oro MOKJIMBOCTI)

YouTube po3milieHHs Bijieo 3 03HaHOMIIIOIOYHM MaTepiajioM Ipo iHTepdeiic Ta
MOXITMBOCTI MOGIIIBHOTO JIOATKy

E-mail po3cuiika o onHiit i3 6a3elo KJIi€HTIB CTOPOHHBOTO Pecypey

SEO noomnparitoBaHHs i BIOCKOHAJICHHS KJIIOYOBHX CIIiB Ta MOOLIBHOT Bepcii caiity

CruMyII004a CKI1a10Ba

Crop.335

PexsiaMa BUKOPUCTaHHSI KOHTEKCTHOI Ta MEIiHOT peKiaMu

http://www.economy.nayka.com.ua/?op=1&z=2162

Oco0IMBICTIO MOOITPHUX TEXHOJIOTIH € Te, IO Iijl Yac MOYaTKOBOTO BUBEAEHHS Ha PUHOK HEOOXIAHO OJHOYACHO NMPOBOAWTHU TecTyBaHHs. Ilif 4ac Takoro TectyBaHHS
MOXKHA BHSIBUTH IEBHI IPOOIeMH y po60Ti MOGIIEHOrO JOAATKy Ta yCyHYTH #oro. CKiIa[HO BUBECTH ifeaibHUI MOOUIBHUM TOAATOK OCKINIBKH: HEMOKIMBO PEANbHO OLIHUTH
3aBaHTAXXEHICTh Ha MOOUIBHHUIA JOaTOK OIHIEI0 JIIOIMHOI0; MOXKHA HE BpaxyBaTH IIEBHI OCOONMBOCTI KOXHOI i3 IUIaTdopM (TakoK MOXHA PO3POONSATH Ha OIHY BEpCito
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axTH i akuiiiHi npono3uLii Moo MOOUTBHOTO TOATKY

SMM npocyBaHHsI 32 ZJOTIOMOTOIO COLIAIBHUX MEPEX, ¢ O BUCBITIIFOBAIIMCS LiKaBi

KOPOTKOTPUBAJINIA rIepiozt

PR-akTHBHICTh BUCBITJICHHS B CTATTAX CICLiaJbHUX MPOMO3HMIIH 1 aKiiif, o Ail0Th

30ip BiAryKiB IIpo MOOUIBHHMIT JOAATOK Ta IX PO3MILLICHHS HA CAlTi

ImimkeBa ckianosa

PR-aKkTHBHICTb CTATTi 3 HATOJIOCOM Ha KOMIIaHil0-pO3POOHHKA i IOAANIBILI PO3pOOKU

BucraBku, koH}epeHIlii K OHNaliH, TaK i B pealbHUX YMOBAX

CIIOHCOPCTBO Pi3HOMAHITHHX 3aXO0JIiB

Koxxen eran npocyBaHHs MOOLIBHOTO JOJATKy Ha PUHOK Ma€ CBOI 0COOIMBOCTI, sIKi HEOOXiJHO BPaXoBYBaTH P BUOOPI pecypcis, 3 AOIOMOroI0 SIKUX Oyne BigOyBaTucs
MPOCYBAHHS i IPH MPOTHO3yBaHHI OIOIKETY.
TpuUBaiCTh KOKHOTO IEPioy 3aJIeXUTh BiJl CAMHUX PO3POOHUKIB i crerianicTis, mo OyayTs npocysaru ToBap. Kpim toro, € 30BHimHI (pakTop, 1o Oy1yTh BILIMBATU Ha

TPUBATICTH TOTO YM IHIIOTO eTamy. Tak, He MOKHA 3aTsATyBaTH MEpIii JBa erary, 60 B pa3i yCIHILIHOCTI TAKOrO IPOEKTY MOXYThb HyXKe LIBUJIKO 3’SBHTHCS QHAJIOTU 3 OLIBLIINM

GODKETOM Ha PeKJIaMy i MOKIIMBOCTSIMH.

BimoBiHO /10 3aIIPOIIOHOBAHOTO KOMILIEKCY HPOCYBAHHS OOMPAIOTHCS PECYPCH, IPOTHO3YETHCS OIOKET Ta PO3PAXOBYETHCS €EKTUBHICTD 3aXO0/IiB.

BaxMBUM €TaroM npu CTBOPEHHI i mpocyBaHHi MOGIIBHHX JIOAATKIB € BU3HAYEHHS iX e(eKTHBHOCTI i mpubyTKOBOCTI /151 iHBecTOpiB. B Tabn. 4 npeacraBieHo OCHIBHI
METOJIU OLIIHKHU HE JIUIIE PO3pOOKH 1 BIPOBAIKEHHS MOOIIBHUX TEXHOJIOTIH, ane i Beix crapraris [16, 17].

Tabanus 4. MeTon Nnporuo3yBanHs BapTocTi i penTadeJbHOCTI cTapTanis

BapTocTi (axiBUiB, 10 MPAIOIOTH HAL
BUTpPAaT Ha IOPHAMYHI Ta
o¢iuiiiHi (HopMaIbHOCTI, JTiLEH3yBaHHS,

TIPOCKTOM,

TIaTCHTYBAHHA.

KOMaH/1010 PO3POOHHKIB.

HasBa metoy CyTHICTh IepeBaru Henoniku
Burparnuii meton Jlo3Bonsie ouinuTH peanbHi (inaHcoBi | J[o3BONsE ouinut | He  BpaxoBye  BapTicTh
BUTpaTH HAa CTBOPEHHS QHAJIOTIYHOIO | €(EeKTHBHICT BUTPAYaHHS | IHTENEKTyaJbHOI BIACHOCTI,
MPOEKTY, BUXOJSYH 3 MOTOYHOI PUHKOBOI | TPOIIOBUX KOIUTIB | OLiHKY ocobucroi

iHiniaTuBM cTapranepa.

Merton bepkyca

Jlo3Bonsie mpoBecTH OOMIK MOTEHLiamy
cTapramy 3a JOIOMOIOK EeMIIPHYHHX
KOediLiEHTIB O Bi[HOBHOTO METOLY.

Jlae MOXJIMBICTh OLIHUTH
SIKICHI IIOKa3HHKHU CTaprairy
(TaKi sIK, YHIKaJbHICTb)

Crpaxae He00'€KTUBHICTIO.

BapTICTIO KJIi€HTA

AyZINTOPIEIO KIIIEHTIB

TIPOCKTH

Merox owinku | Moxe BHKOpHCTOBYBAaTHCs Juis owiHku | Ilpu mpaBmibHOMy migxoni | He 3akau MOXHA OLiHHTH
HOTeHIiiHOT MaifOyTHBOI BapTOCTI CTapTamy, yCHiX | MOXHA YCEPEAHUTH | pealbHi PHU3BHKH TSt
ayuTopii 3a | KOr0 TICHO IOB'S3aHMH 3 HAOpaHOI | MepeoLiHeHi Ta HEJOOLIHEHI | PO3PAXyHKY 3a LIUM METOJIOM

Meton ouinku | Crimpaerbest Ha crangapTHuid Merox | €  omuuM i3 TouHux | CxiagHo — 3HAfiTH  TOYHI

HOTEHLiHOT oLiHKH Oi3Hecy 3a 10x00M. BHXoasun 3 | eKOHOMIYHHM METOZOM eKCIIEPTHI OLiHKH

ayUTopii 1o | morouHoi HpuOYTKOBOCTI 1-ro KiieHTa

prOyTKOBOCTI MOJKHA OLIHUTH MTOTEHLIHHY ayIHTOPil0

KJli€HTa

Merox po3paxyHKy | AHami3 IpPOBOAMTBCS 3@ MenbkoMma | 3pyunuii st mopiBusHHS | Jlanuii  Metox He  Jlae

3a MOZEJIIO | KPUTEPIsMU:  YTPUMaHHS  KIHEHTIB, | PI3HMX  NpPOEKTiB,  MNPH | OLIHOYHHMX  XAPaKTEPUCTHK

AveMaria iHTeJIeKTyaJlbHa BIIACHICTh, MOHETH3aLis | BUOOPL MPIOPUTETHOTO | MPOEKTY
HPOEKTY i T.1. HaMNpsIMKiB iHBECTyBaHHS

Meron ckopuHry IMopiBHioe npuabany kommadito 3 | Jlae wmoxuiuBicts sikicHO | CKiagHicTh — 3HAXOKEHHS
iHIOMMH ~ THIIOBMMH  (DiHAHCOBAaHWUMH | OLIHMTH IMPOEKT i BHSABHTH | JJIs TOPIBHSHHS KOMIIAHil,
cTapTanamu cabki #oro cropoHn sKa 3HAXOMMTBCS Ha Tiif e

crafii po3BUTKY

3aJiexHO BiJ cTazil pO3BUTKY CTapTally A HOro oLiHKH 0a)kaHO MiIOUPaTH METOJ, 110 OLIbII aeKBaTHO BPAXOBY€ IIOTOYHY CTa/il0. be3yMOBHO, KOCH METO HE JacTh
JIOCTOBIPHOT OLIIHKHU CTapTaIly, 0COOIMBO HAa PAHHIX CTAMTisX.

Binbuticts QaxiBiiB peKOMEHIYIOTh Ha PaHHIX CTAjisSX BHKOPUCTOBYBATH IEPEBAXKHO OLIHOYHI a00 €KCIepTHI METOIH, Ha Mi3HiX — pospaxyHkoBi. Kpim Toro, MoxHa
BHUKOPHCTOBYBATH 1 HIIII METOAM OLIHKHM MOOUJIbHHX JIOIATKIB, ajie BPAXOBYBATH X CIICUU(IYHICTS.

BucnoBku. Otike, pUHOK MOOIIBHUX IPHCTPOIB CHOTOAHI BiKe He 0OMeXKyeTbes ymire Teaedonamu, cmaprdonamu, komyHikaropamu. Ceoroaui e i iPad, iPhone,
IUTAHIIeTH Bix Asus, Samsung Ta iHIIMX BUPOOHMKIB. BinmoBigHo 3pocrae KiIbKiCTh Pi3HOMaHITHUX MOOUIBHHX TEXHOJOTiH i nopmarkiB (irpu, KapTH, OpOrpamMu Ta iHIIE) —
NpOrpam, 110 BCTAHOBIIOIOTHCS 3 PI3HUMHU LIIMU Ha MOOUTbHUI npucTpiil. He omunymu i Tennenuii i punox B2B. Tak, mopiyHO Ha pUHOK BUBOJATHCS PI3HOMAHITHI MOOLIBHI
JOJATKH, IO 3/aTHI 3HAYHO IIOKPALIUTH IisUIBHICTb MIJNPUEMCTB B pi3HHX cdepax ix rocmomaproBanHs. I pPO3BHTKY LbOIO PHHKY HeoOXiiHa diTka mporpama [ii,
CIPSIMOBAHUX Ha MOIH(GOPMOBAHICTh Ta CTUMYIIOBAaHHS 30yTy. 3anponoHoBaHa B poOOTi porpaMa MpocyBaHHs MOOITBHUX JOaTKiB Ha B2B pHHKY 103BONUTH MiANPHEMCTBAM-
MPOJABLSM MIJBUIIUTU €pEeKTHBHICTb X 30yTOBOI AISUIBHOCTI, a HiANPUEMCTBAM-CIIOKMBAYaM Y HailOLIbII ONTHMAIBHUI CHOCIO AI3HATHCH PO HOBUHKH B cepi MOOLIBHHUX
TEXHOJIOT1i Ta MOKIIMBOCTI iX 3aCTOCYBAHHSL.
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