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PLEASE DONATE YOUR OLD GLASSES. 

Someone like you donated their old glasses and changed Eduardo’s life! 
“We gave glasses to Eduardo who had never before seen clearly. He put them on and 

started pointing at his family shouting, ‘I can see my wife! I can see my children!’ It was 
unbelievable!” Deborah Stiner, LensCrafters Associate/Mission Team Member. 

Worldwide, 1,5 billion people need glasses and millions in developing countries have little 
hope of affording them. 

Give the Gift of Sight is an eyerecycling program sponsored annually by LensCrafters and 
Lions Club International to provide free eyecare and used glasses to needy people throughout the 
world.  

Donate your old glasses at LensCrafters store between Thanksgiving and New Year’s 
Day [9, . 78]
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 – 1, ,
– 3. , .

to provide free eyecare and used 
glasses to needy people,

old glasses free eyecare and used 
glasses. people need glasses

needy people.
1 ,

, -
please, eyeglasses – glasses

. ,
,

: someone like you donated their 
old glasses.

1 – like you,
.

-
: donate – gave – donated – gave – provide – donate.

,
-

: Give the Gift of Sight = 
donate; the gift of sight = the glasses.

:
IT WASN’T THE NEIGHBORHOOD WATCH THAT SAVED 

MAIYSHA’S LIFE. IT WAS THE TOE SHOES. 
Maiysha lives in a neighborhood where the sounds of police sirens are all too common. She 

never dreamed of taking ballet lessons until she tried out for Boston Ballet’s Citydance. New England 
Telephone is the founding sponsor of this program that provides 300 children with toe shoes, 
transportation and lessons at Boston Ballet. Giving them access to a world they may never have been 
able to visit on their own. Citydance is just part of our permanent commitment to our communities. And 
one of many reasons why we’re the one for you, New England. 

New England Telephone. Investing in the place we call home [8, . 7].
New England Telephone – 
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A. RADU 

FRAME ORGANIZATION OF THE COMMUNICATIVE SPACE OF 
SOCIAL ADVERTISING DISCOURSE

The article deals with the research of social advertising discourse as a complex 
communicative phenomenon which frame strategies are determined by interrelations of 
such communication forming frames, as: the frames of the author, object, addressee, and 
goal of advertising discourse. Influence of frame structures on the organization of the 
communicative space of social advertising discourse is studied. Determination of notions 
‘discourse’, ‘advertising discourse’, frame organization of advertising discourse’, and 
‘communicative potential of advertising discourse’ is suggested.  

Key words: discourse, discourse of social advertising, advertising text, frame, 
frame organization of discourse, communicative potential, communicative space.
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