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THE PECULIARITIES OF JURIDICAL COMPOUND TERMS TRANSLATION 

The article deals with the English  juridical compound terms structure, their semantic integrity  nd 
ways of their translation. 
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A. DAVIDENKO, S. MYROSHNIK  

THE CULTURE OF ORAL BUSINESS SPEECH 

 In this article there are established basis of culture of oral business speech, culture of behavior, 
culture of communication, which are backbone of human relationship. To correct oral speech rightly, 
appropriately, aesthetically well. The authors of this research work regard the main conflict free speech 
postulates, which were designed by scientists. 

Key words: culture of speech, culture of communication, vivifying etiquette, logicality 
formulation, speech skill, speech precision, speech norm.    
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