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I. MYSLYVA-BUN’KO 

DERIVATION NOUN-COMPOSITE LANGUAGE UKRAINIAN PRESS IN THE XXI 
CENTURY 

In the article explore ways of making noun composites. Shown that these derivatives have based phrases 
with coordinating and contracting communication. Activism feature complex entry that emerged from 
contracting phrases. 

Key words: noun, composite, language press. 
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 [7]. 

, .
, , dress for your feet,

.

.
, ,

 – .
,  ICEA Kitchen for 

happiness.

, . .

( ) ,  [3, . 65]. ,
, ,

, Why will you choose 
our courses? Cause quality and comfort is always to be choosen.

 «Allure»  «Chanel» .
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 «allure»  « , ». 
Allure – Charm  
Spell 
Fascination 
«Attraction» and moreover – new perfume Chanel ( ). 

: Mesmerize / Classic, True Men Aroma. Elegance and Orient 
Enigma (  AVON, 2004); Carole – elegance and fashon 
united (  AVON, 2004). 

. , ,
' :

Find a Piece of Paris in NY: KENZO, NINA RICCI ( ,
2004). .

Pearl ( - , 2003). 
 «  – »,

« , , »). 
,

.
,

: ,
.

:
Looking into the heart of light (  ICEA), 

 «the heart of light» 
;

I can connect nothing with nothing ( );
Those are pearls that were her eyes ( ); 
The dead tree gives no shelter ( ); 
When I apply protein-rich condition the hear seams to soak it up 

immediately to leave your hair … fragrant as the first buds of spring (
). «the hear 

seams to soak it up immediately»  « ,
», «your hair … fragrant as the first buds of 

spring»  « ».
 Estee Lauder Lash XL 

, Give lashes what they long for.
.

.
.
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, . ,
 «Parkay»: Soft «Parkay» from Kraft. Its 

flavor says all the right things. This summer let «Parkay» speak to you sweetly, 
melted over corn. Let it speak to you softly, spread on bread [6]. 

, . ,
,

, ’ , .
,

, .

,
.

 – ,
.

, .
,

, .
, ,

,
.

,

. -
.

.
,

 – 
.

 – ,
.

,
. ,

,
,

,
.

,



ISBN 966-7773-70-1. . , 2012

298

, ,
.

,  – ,
.

.
, .

.   

1. . .  : .
 / . . . – . : , 1990. – 301 .

2. . .  / . .  // 
 : . . . – . : , 1990. – . 5–32.  

3. . .  / . . . – 
 : - , 1998. – 256 .

4. . . :
 / . . . – . : . , 1986. – 140 .

5. . . :
 : .  / . . . – . : 

, 2008. – 263 .
6. . . :

 / . . . – . 2- , . – . :  « »,
2009. – 256 .

7. .  : .  / 
. . – . : - , 2006. – 174 .

8. . .  : .- .  / 
. . . –  . : - , 1991. – 91 .

9. . .  : .
/ . . . – . : . . . , 1997. – 819 .

10. . .  / . . . – . : 
, 1990. – 944 .

11. . . :  / 
. . , . . , . . . – . : .

, 2000. – 270 .
12. . ,

 / .  //  : . . . – . : 
, 1990. – . 416–434. 

13. . .
-  / . .  // 

 : . . . – . : , 1988. – . 26–52. 



ISBN 966-7773-70-1. . , 2012

299

14. . . :
 :  / . . . – 

 : . . . - , 2001. – 238 .
15. . .  «

– »  / . .  // 
.  « ». – C  : 

, 2007. –  1. – . 175–180. 
16. Dyer G. Advertising as Communication. – L. : Routledge, 1995. – 140 .
17. Lakoff G. and Johnson M. Metaphors We Live By. – Chicago : 

University of Chicago press, 1980. – 280 p. 
18. MacInnis D., Moorman Ch. and Jaworski B. Enhancing and 

Measuring Consumers, Motivation, Opportunity and Ability to Process Brand 
Information from Ads // Journal of Marketing. – 1991. –  55. – P. 48–53. 

19. Reichert T. Message in the Metaphor: Assessing the Comprehension 
of Metaphors in Advertisements // Journal of Advertising. – 1999. –  28. – 

. 1–12. 
 30.03.2012 

. , .

-

 – ,

, .
,

, .
: , , , ,

.

R. KHIMICH, L. KONOPLIANYK 

METAPHOR AS A FIGURATIVE AND FUNCTIONAL UNIT OF ENGLISH 
ADVERTISING

The article deals with the analysis of using the stylistic rhetorical means – metaphor. It is the basis of 
logical and emotional argumentation in advertisement for persuading and inducing the audience to act and 
ensuring easy memorizing of advertisement texts. We have used the units of metaphorization picked out from the 
texts of English printed advertisements and advertisement in the Internet as material for our investigation. 

Key words: advertisement, means of expressiveness, creative method, metaphor, metaphorization 


