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Memoou. OnutyBanHs 0yIno npoBeaeHo y JKenrysi A Toro, mo0 Ji3HATHUCS TOTJISIH,
MOTHBU Ta 3BHYKH TYPHUCTIB, IO 3aWMAarOThCA TaHATOTypu3dMoMm. Ommtasm 50 BUIAIKOBHX
ocib npotsrom TpaBHsA-uepBHs 2014 p.

Pe3zynomamu. TaHATOTYpU3M € HOBOBU3HAYEHUM THUIIOM KYJIbTYPHOT'O TYpU3MY, SAKHH,
AK TOKa3ye JOCIHi)KEHHs, HEBIJOMUN INUPOKIA ayauTopii. 3aHATTS TaHATOTYPHU3MOM HE
3aBXKIU CBIJOMO POOHUTHCS TYpUCTOM, SKUH Oepydd ydacTh y pI3HMX TaHATOTYPUCTUYHHMX
3axo0Jax, Bi/IBiJly€e MOMYJISAPHI TYpUCTHYHI aTpaKiii.

Hayrxosa Hosuszna. TaHATOTYpH3M € BHUJIOM KYJIBTYpHOTO TYpPH3MY Ta CIOCOOOM
MIPOBE/ICHHS BUIBHOTO 4acy. BiH HaOupae mOmyssipHOCTI cepel TYPUCTIB, SIKi CTaH JIy»Ke
BUMOTJIMBUMU 3 TUIMHOM poKiB. [llykaroun HOBI Bi9yTTsI, BOHU XOUYyTh 3HATH iICTOPIIO MiCIIb
Ta MOJii, Y TOMY YHCII, OB’ A3aHY 31 CMEPTIO JIOCH.

Ilpakmuune 3nauenwns. TaHATOTYPU3M € KJIIOYOBHUM Yy Ti3HAHHI BJIACHOI 1CTODIi,
BUXOBaHHI MaTpiOTU3MY Ta BIIAHYBaHHI momepiux. Micist, OB s3aHl 31 CMEpTIO, MOBUHHI
BiIOOpaKaTHCS Y TYPUCTUYHHUX IJIaHAX, OCOOJIMBO FOHAITLKHX.

Kniouosi cnosa. TaHaTOTypu3M, TEMHUH TypU3M, MiCLisl CMEPTi, KYJIbTYPHHHA TypH3M.
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Llenv: 1Enp0 UCCIAEAOBAHUS SBISAIOTCS ONUCAHWE U COBPEMEHHBIE MOTHBBI
TAHATOTYpU3Ma, a TAK)KE PE3yJIbTaTOB HUCCJIEA0BAaHUS KacaTeIbHO 3HAHUI O TaHATOTYpU3ME
HaceneHus JKenrysa.

Memoowvl. Onpoc Obu1 mpoBeneH B JKemryBe ansi TOro, 4roObl y3HATh B3TJISBI,
MOTHUBBI U TPUBBIYKUA TypucTOB. KoTopsle 3aHMMaroTcsi TaHatoTypusmoM. Omnpocunu 50
CIIy4alHBIX JIFOIeH Ha NpOTsHKEeHUU Masi-utoHs 2014 r.

Pesynomamei. TaHaTOTYypU3M SIBISIETCS HOBOOINPEIEICHHBIM THUIIOM KYJBTYPHOTO
Typu3Ma, KOTOPBIM, Kak ITOKA3bIBAET HCCIIEAOBAHUE, HEWU3BECTHBIA IIMPOKON ayJIUTOPHUHU.
3aHsATHE TAHATOTYPU3MOM HE BCErJa OCBEIOMUTEIBHO JAENAaeTCsi TYPUCTOM, KOTOPBIi,
IIPUHUMAsI YYAaCTHE B PA3HBIX TAHATOTYPUCTUYECKUX MEPOIPUATHUSIX, IOCEIIAET MONYISPHbIE
TYPUCTHUECKHUE aTTPAKIUH.

Hayunas noeusna. TaHATOTYPU3M SIBISIETCS BUAOM KYJIBTYPHOTO TypU3Ma M CIIOCOOOM
npoBeJieHus: cBOOOJHOTO BpeMeHu. OH HabupaeT MOMYJSIPHOCTH CPEIu TYypHCTOB, KOTOpBIE
CTaJIl O4YEHb TPeOOBATENbHBIMU C TOaMU. B mouckax HOBBIX OIIYIIEHUN, OHU XOTAT 3HATh
HCTOPUIO MECT U COOBITHIA, B TOM YHUCIIE, CBA3aHHYIO CO CMEPThIO JIFOJIEH.

Ilpakmuueckoe 3nauenue. TaHAaTOTypuU3M SBISETCS KIIOUYEBBIM B II03HAHUU
COOCTBEHHOW HWCTOpPUHU, BOCIHUTAHHM MATPUOTH3MA M 4YECTBOBAHMU yMepIIux. Mecra,
CBSI3aHHBIE CO CMEPTHIO, JOJDKHBI OTOOpa)kaThCs B TYPUCTHUECKHUX IIJJaHAX, OCOOEHHO
FOHOIIECKUX.

Kniouegvie cnosa: TanaTtoTypus3Mm, TEMHBIM TypHu3M, MeCTa CMEpPTH, KYyJIbTYPHBIN
TYpPHU3M.
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Purpose. The aims of study are to describe and present motives of doing thanatourism
as well as showing outcomes of research relating to acquaintance of thanatourism concepts
among inhabitants of Rzeszow.

Method. Surveys were carried out in Rzeszow in order to get to know views, motives
and ways of tourists who do thanatourism. The polls were accomplished in May and June in
2014 on random group of 50 people.

Results. Thanatourism is a newly defined type of cultural tourism and as research
shows is unknown among wide audience. Doing thanatourism is not always a conscious
action performed by tourist, who taking part in different types of thanatourism parties, visits
popular touristic attractions.

Scientific novelty. Thanatourism is a kind of cultural tourism and way of spending free
time. It has been gaining on popularity among tourists who became very demanding over the
years. Looking for new feelings, they want to get to know history of sites and events
including combined with human death.

The practical significance. Thanatourism is the key to know a native history,
compelling patriotism and to commemorate the dead. Sites linked with death should appear in
schedules of travels, especially for youth.

Keywords. Thanatourism, dark tourism, death places, cultural tourism.

Statement of the problem. Thanatourism is one of the types of cultural
tourism defined as travelling beyond dwelling place to sites involved with
cultural attractiveness in order to obtain information or satisfy a need. The
outputs of culture from the past as well as contemporary values are taken into
consideration [2].

Thanatourism is said to be an incomprehensible, intriguing but still little —
known or unfamiliar idea at all. Paradoxically, this type of tourism is often
carried out unconsciously by lots of tourists. The concept of thanatourism has
been defined recently and its field has been developed remotely until now. Itis a
specific example of tourism which involves visiting sites linked with death.

The notion of thanatourism comes from an ancient Greek mythology
which Thanatos was god and personification of death [7].

Studies and publications. Thanatourism was described the first time in
International Journal of Heritage Studies in 1996, but in 2000 J. Lennon and M.
Foley determined the idea of dark tourism in Dark Tourism: The Attraction of
Death and Disasters.

Destinations of dark tourism include the scenes of the disaster, sites of
natural tragedy, as well as sites of genocide and murder. In addition,
thanatourism embraces travelling encouraged by real or symbolic meeting with
death. Both concepts are presented interchangeably in the subject literature. In
Polish terminology the ideas of dark tourism and thanatourism refer to a touristic
movement to places of tragedy, disasters and another sites connected with
human death.

A. V. Seaton determined thanatourism as «travel to the place, motivated
entirely by the real or symbolic need to be in interaction with death, especially
sudden and unexpected. This travel may be caused by special features of people
or particular person, who are interested in death» [4]. In Poland, S. Tana$ has
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remarked comprehensively on thanatourism and has introduced the notion into

Polish literature. What is more, he characterized that phenomenon as “special

kind of cultural tourism including cognitive or cognitive- religious travels to

places connected with death” [8].

Thanatourism is a distinct and exceptional way of spending free time
which lets us broaden the minds, gains knowledge and experience. It is
connected with other types of tourism and some strong associations are linked
with sentimental or religious — pilgrimage tourism.

There are five detailed categories of thanatourism in literature:

— journeys to the sites of public death — there are the places of air crash,
shipwreck, terrorist attack, armed conflict, cataclysm or explosion,

— journeys to the sites, where the evidence of mass or individual death were
found — essentially, there are places of martyrdom including Hitlerian
concentration camps during the Second World War,

— journeys to the sites and memorials — for example graveyards, tombs, crypts
and catacombs, as well as martial statues and mausoleums,

— trips to the sites which are not connected directly with death but only present
or perform evidence — i.e. battle museums which memorialize human
tragedies, halls or even museums containing instruments of death, torture, the
victims' clothing or another proof,

— trips to the places where human death is performed — i.e. reconstruction of
battlefields and combats. Special clothes, weapons and diverse props relating
to current era and events are prepared. Furthermore, the Way of the Cross is
presented [8].

On the other hand, T. Niemeld distinguishes seven types of stimulating
places in thanatourism:

— Dark Fun Factories — there are commercial sites providing entertainment and
presenting real or fictional death and frightening events.

— Dark Exhibitions — there are sites offering products connected with death
thus provoke to thought, commemorate and educate.

— Dark Dungeons — there are former prisons or courts presenting old penal
codes and justice. The aims of visit are education and entertainment.

— Dark Resting Places — there are mainly graveyards. Touring those places is
oriented towards history and commemorating deceased.

— Dark Shrines — there are places created spontaneously around death place and
developing in a short time since they happened. They usually have a
temporary nature.

— Dark Conflict Sites — there are historical places linked with battles. The sites
have a strong and ideological impact and let us educate as well as honour the
memory of victims.

— Dark Camps of Genocide — places of human genocide, crimes, disasters and
concentration camps [3].

Thanatourism has been indelibly fitted as type of tourism.
Contemporarily, tourist visits, which main aim or offer is visiting sites
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connected with death are gaining on popularity. Thanatourism journeys are
becoming «fashionable» in a way. Different types of disasters or accidents not
only draw attention but also compel.

A.V. Seaton indicates universal nature of death. At the same time he
points to its cultural diversity, which means that thanatourism has possibilities to
become one of the most widespread types of modern travels [5].

Aspects of the problem — Motives of thanatourism journeys. As noted
above, thanatourism is very peculiar form of travel, hence its motives depend on
individual mental features of tourists.

One of the reasons why people pursue thanatourism is willingness to get
to know sites of human death, because of scale and circumstances of events.
Tourists not necessarily identify themselves with dead men but are directed by
the need to find out history and commemorate or often are targeted by curiosity.
Death places are unique «tourist attraction» for some but that perception seems
to be morally unaccepted. Visiting death places is moral or patriotic obligation
for some communities, for example tours to Auschwitz are important for the
Polish or Jews. Another motive of visiting death places is paying homage. That
theme often leads tourists to graveyards or tombs in which famous people are
buried.

Reasons of performing thanatourism may be created by modern media.
They play a vital role in popularization of death places circulating subject of
death and often treating it as a crucial product, spectacle to make interesting
journalist information. Thanks to this recipients get encouraging spur to visit
space of death.

P.R. Stone points out to the group of questions explaining touristic
utilization in death space and thanatourism sites which contain death places
created and promoted as worth seeing attractions by media [6]. It happens that in
death places occur commercialization and often human tragedy is treated as
business therefore infrastructure is developed (bars, souvenir shops).

Tourists, who visit sites of public death do it so that could satisfy
themselves, fell freak sensations which happen accompanied by fear. Lots of
people decide to go to see those places being mindful of life — threatening
particularly in areas where e.g. assassinations or natural disasters pose a possible
risk [1].

Distinct motive is a desire to be in contact with death which stems from
fascination with that phenomenon. The visitor feels a need to experience a
remote extremity which poses a contrast to monotony of daily life and meets
something completely different from offers which are proposed by traditional
forms of tourism [9]. Contemporary tourist has become demanding and expects
new feelings thus there is a huge interest in death and in effect thanatourism too.

Purpose and method. The aims of study are to describe and present
motives of doing thanatourism as well as showing outcomes of research relating
to acquaintance of thanatourism concepts among inhabitants of Rzeszow.
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Some surveys were carried out in Rzeszow in order to get to know views,
motives and ways of tourists who do thanatourism. The polls were accomplished
in May and June in 2014 on random group of 50 people. A weighted average of
interviewees age amounts to 35 years, 68% of them have higher education and
all were inhabitants of Rzeszow.

The main material. Essential questions addressing to the interviewees
concerned knowledge of concepts: thanatourism, dark tourism and gloomy
tourism. The half of them were not acquainted with ideas and they met with
them the first time.

Further questions touched motives of visiting death places. According to
interviewees, the most important motive to visit such places was a historical
aspect, curiosity and education (59,6%), many of them (15,8%) saw the places
because that was in a schedule of their trip. Another reason was a need to honour
the memory of victims (10,5% of interviewees), but the least popular was the
possibility to experience unusual sensations.. None of participants did not
answer that the motive was an excitation of seeing and being in a life —
threatening place. In addition, people were asked about the most frequently
visited places. Graveyards and deaths camps from War World Il turned out to be
the most popular (Table 1). There are objects which are in schedules of
organized or private trips because of their historical and educational advantages.

The most popular thanatourism sites in Poland among interviewees:

— Historic denominational graveyards, crypts, catacombs: Cemetery Deserved
in P¢gksowy Brzyzek in Zakopane, Royal Tombs in Wawel, the tomb of Saint
Adalbert in metropolitan cathedral in Gniezno, Rakowicki Cemetery in
Cracow, Crypts of deserving Poles in Skatka, Cemetery — mausoleum of
Palmiry.

— Death camps from the Second World War: the Auschwitz — Birkenau State
Museum, the Museum of Armed Struggle and Martyrology in Treblinka,
State Museum at Majdanek.

— Museums commemorating historical events: the Warsaw Uprising Museum
in Warsaw.

— Buildings where the Passion Play is performed: the Sanctuary of Kalwaria
Zebrzydowska and the Sanctuary of Kalwaria Pactawska.

— Sites of historical battle or combats staging: Westerplatte, the Battlefields of
Grunwald.

— Another sites: the Skull Chapel in Czermna, Rotunda in Warsaw, the Torture
Chamber in Krasiczyn.

Table 1
The most popular places visited by tourists
Place Amount of answers (%)
Historic denominational graveyards, crypts, catacombs 38,7
Death camps from the Second World War 17,0
Museums commemorating historical events 14,0
Buildings where the Passion Play is performed 10,3
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Places of reconstructed battles or combats staging 8,5
Other 11,5
Source: own elaboration

But, foreign intervieewes visited frequently: Lychakiv Cemetery and the
Cemetery of the Defenders of Lviv in Lviv (Ukraine), Monte Cassino (Italy), the
Mausoleum of Petar II Petrovi¢ — Njegos (Montenegro), the Sedlec Ossuary in
Siedlec, a suburb of Kutna Hora (the Czech Republic), Tomb of Pope John Paul
I and the Colosseum in Rome (Italy), Tower of London (Great Britain), the City
of the Dead in Cairo and the Valley of the Kings (Egypt), the Church of the
Holy Sepulchre in Jerusalem (Israel), Catacombs and Pere Lachaise Cemetery in
Paris (France), Rasos Cemetery in Vilnius (Lithuania). Nearly 5% of
interviewees did not visited none of death places during their trips.

People were positive of popularizing thanatourism because of the need of
getting to know a native history, compelling patriotism and to commemorate the
dead. The interviewees think that sites linked with death should appear in
schedules of travels, especially for youth. Nevertheless, most of them believe
that thanatourism should be done on one's own provoking thought, reflection
and wistfulness which is difficult to get in groups.

To sum up the research, interviewees were asked to express their opinion
why death places are attractive touristically. Majority of them (35%) indicated
the historical aspect as the most engaging to such places. A little less people
(25%) claimed that thanatourism is an untypical way of spending free time, but
23% of them find it as a tempting possibility to experience unusual feelings.
According to 7% of interviewees, artistic values or religious reasons make those
places appealing. None of the asked didn't acknowledge that attractiveness of
thanatourism means a high level of adrenalin by visiting life — threatening
places.

Conclusions. Thanatourism is a kind of cultural tourism as well as a sign
of human activity, in this case connected with death.

Thanatourism is a newly defined type of cultural tourism and as research
shows is unknown among wide audience. But, studies prove that interviewees
took part in thanatourism trips as part of organized travels or else in an
individual way. In the first place, the main reason of visiting such sites was
desire to getting to know places and in order to broaden knowledge of history.

The leading indication of doing thanatourism by interviewees was visiting
cemeteries, which often composes a point of programme in elected mass tourism
party. Graveyards are not only memorial sites, but also places where history may
be got to know and new artistic sensations may be experienced because they
often contain lots of valuable, aged headstones, statues or sculptures.

The interviewees agreed compatibly that thanatourism travels should be
carried out in an individual way which impacts on deep "experiencing” and
contemplation of place.

Doing thanatourism is not always a conscious action performed by tourist,
who taking part in different types of thanatourism parties, visits popular touristic
attractions. Recent research proved it.

60




N

Teozpaghis ma mypusm

References
Dunkley R. A., Morgan N. Westwood S. A shot in the dark? Developing a new conceptual
framework for thanatourism, Asian Journal of Tourism and Hospitality 1(1), 2007. - pp. 54 — 63
Jedrusiak T. Turystyka kulturowa, Warszawa: PWE, 2008. - p. 152
Niemeld T. Motivation Factors in Dark Tourism, Case: House of Terror, Lahti University of
Applied Science, Degree Programme in Tourism and Hospitality Managements, 2010. - p. 47
[https://publications.theseus.fi/bitstream/handle/10024/ 14984/Niemela_Titta.pdf?sequence=3]
Seaton A. V. Guided by the dark: From thanatopsis to thanatourism, International Journal of
Heritage Studies, Vol. 2, Issue 4, 1996. - pp. 234 — 244
Seaton A. V. Thanatourism and its discontents: An appraisal of a decade’s work with some future
issues and directions, [in:] Jamal T., Robinson M. (ed.), The sage handbook of tourism studies,
London: Sage Publications, 2010. - pp.521 — 542
Stone P. R. Dark Tourism: towards a new post-disciplinary research agenda, International
Journal of Tourism Anthropology Vol. 1, No 3/4, 2011. - pp. 318 — 332
Tana$ S. Tanatoturystyka - kontrowersyjne oblicze turystyki kulturowej, Peregrinus Cracoviensis
Vol. 17, 2006. - pp. 85— 100
[http://www.geo.uj.edu.pl/publikacje.php?id=000101&page=peregrinus]
Tana$ S. Przestrzen turystyczna cmentarzy. Wstep do tanatoturystyki. 1.6dz: Wydawnictwo
Uniwersytetu L.odzkiego, 2008. - p. 215
Tana$ S. Tanatoturystyka, [in:] Buczkowska K., Mikos von Rohrscheidt A. (ed.), Wspoiczesne
formy turystyki kulturowej, Vol. 1, Poznah: AWF, 2009. - pp. 266 — 285

61



