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Objective. The present article is aimed to show the role of the English language in
all spheres of modern business and to figure out some steps for business managers and
prospective employees, which can help them to improve the level of English knowledge.

Methods. Methodological basis of the present research presupposes the following
kinds of analysis: comparative, descriptive and analytical; analysis and synthesis of scien-
tific, popular scientific, methodical and educational literature on the problems of foreign
languages role in modern business.

Results. In the process of the study, a sequence of possible steps for a person who
wants to climb the career ladder successfully in the international business environment, is
figured out. The communicative role of English is defined, taking into consideration the
pace of its learning and spreading among the world's population. The special attention is
paid to the methods of preparation, training and support of students and employees.

Key words: business, management, the English language, international communi-
cation, language skills.

Problem statement. The development and spread of the English language play a
major role in the development of a universal way of life. In our time it is also the guarantor
of development of international relations and various branches of business. More than 1.5
billion people in the world today widely use English in their communication and manage-
ment of private and international business. The relevance of this topic is confirmed by time
and experience of many global corporations.

On this basis, in support of the development of the language, United States Infor-
mation Agency provides courses in English in 200 cultural centers in 100 countries of the
world. More than half a million people have already visited English classes.

The objective of the article. The present article is aimed to show the role of the
English language in all spheres of modern business and to figure out some steps for busi-
ness managers and prospective employees, which can help them to improve the level of
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English knowledge.

Tick tock. Currently, English is the main component of international transport and
trade relations and information network. In addition, almost all large firms and companies
store data in English with the help of programmes and operating systems which include
and were created in English.

Representatives of the IT-companies and their employees have to be among the first
who face and work with the software that originally is developed in English. Translation of
a programme or software is not made immediately, but leading and developing companies
cannot allow waiting for this. In addition, specialists, who received a position in the com-
pany, are sent to the local groups to work on this or that project and very often such groups
are international. A job of IT expert involves almost constant improvement of quality,
skills and level of knowledge of the English language.

In order to improve employees’ skills, company’s authorities assume special meas-
ures, namely organization of specialized office or department with staff of linguists con-
ducting a variety of fun and educational activities for the company's employees. A good
example of such experience is Konstiantyn Kolesnik — a former student of KPI who has
got a job in a company with a worldwide reputation due to professional studying of Eng-
lish [1].

Business English includes almost all important aspects of business, from conduct-
ing business correspondence with foreign investors to business negotiations. Drafting con-
tracts, competent business correspondence, literal understanding and accurate communica-
tion, both between employees and whole companies, are factors on which the reputation
and promotion of the company in the international stage are built. Nowadays, the practice
shows that the average monthly salary of a specialist with knowledge of at-least one for-
eign language will be definitely higher than that one of the same employee, but without
knowledge of foreign languages [4].

As a holistic notion, international business, partnerships and business relationships
which are growing very fast, today are ones of the most important prospects for develop-
ment, unimaginable without knowledge of the English language. A person, who wants to
get a good job, must draw attention to the fact that the overwhelming majority of require-
ments to staff include specified knowledge of the English language, without mentioning
staff in international and travel companies where international dialogue and communica-
tion are the foundation of company’s activity. Recently, companies have made new de-
mands on the experts whose qualifications require foreign language skills, namely the
proof of language proficiency level with one of the foreign certificates: ECE, CAE,
TOEFL, Proficiency, etc.

Globalization and the increasing role of the economy in our time require economic
openness, determination and practical willingness to use its resources with maximum qual-
ity factor, from the representatives of both large and emerging companies’ [3]. Company’s
readiness to innovation, a wide range of employees’ knowledge, their free communication
with overseas customers, all these are the foundation of success, up to the rapid entrance to
the international trading arena. Of course, it is not easy for a representative of just opened
company to find such a prospective employee, and to compete on their own with other al-
ready established companies. In spite of such optimistic statistics, it is not easy to find an
employee who is ready to international business cooperation. It is necessary to take into
account that all well-organized companies, firms or their representational offices have clear
allocation of responsibilities and positions among employees, and in each sphere there are
specified linguistic features and terminology, understanding of which is of paramount im-
portance for the understanding of the case, as well as in the preparation of contracts and
agreements.
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There are special business schools for employees and directors of the companies
where they are taught professional ethics and business English. In addition, the representa-
tives of the companies often organize internal advanced training courses for their staff,
which include different classes within the company. The practice of English-speaking em-
ployees’ implementation into the staff is also very effective [3; 5]. In such case even the
natural environment has a positive effect on employees, obliging and training them to
know professional and general language.

The increase of the company's role in the world arena leads to the increase of its au-
thority and business obligation to a client. In the future, to maximize the usefulness, the
staff will have to be expanded, and in this case, the candidate’s resume should include
knowledge of at least two foreign languages, including English and he/she must have an
internationally recognized diploma [2].

As for small private business, small and medium-sized companies, as well as be-
fore, the first applicant for vacancy will be a person who confirms knowledge of English.
The job of flight attendants of global and local flights can be an example of such work.
Their responsibilities include knowledge of the English language and contribute to the de-
velopment of communicative possibilities which greatly increase the range of clients and
company’s profit as a result.

But not all jobs require knowledge of foreign language. So, if you want to work, for
example, at a beauty salon, or you prefer manual work, you are unlikely required English
or any other languages due to the fact that it is more profitable for an employer, owning
such a business, to pay you the minimum rate without incentives and extra payments for
your knowledge, diploma and experience.

It is also interesting that the total market demand for personnel who knows foreign
languages and first of all English, shows that most jobs which require knowledge of Eng-
lish, are in scientific and educational spheres, namely teachers, lecturers, scientists and
translators. Public servants, purchasers and IT-specialists follow them in demand for for-
eign languages. As it was mentioned above, all of these jobs are related to international co-
operation and work with documentation in English. IT-specialists, in their turn, work with
an English interface and coding.

You will not find a requirement of compulsory knowledge of a foreign language,
looking for a job in banking industry and in sales. In this case, you should understand that
sales will be made only at the domestic or regional level, and a bank employee will not
have a high position and is not allowed to VIP or foreign customers of the bank.

In these examples, the real role of English in employment is clearly shown. It is
also interesting that knowledge of a second language, except English, which is quite diffi-
cult to study, for example, Japanese, Chinese or others, is only comforting fact, and can
positively influence the decision to accept you to work only in case of similarity between
you and a competitor for the position but his lack of such knowledge. However, such nu-
ances are depended more from the employer’s requirements [2].

Summary. Summing up all the above, we can say with certainty that communicative
role of English will grow, taking into consideration the pace of its learning and spreading
among the world's population. The special attention must be also paid to the methods of
preparation, training and support of students and employees. Many people learn languages
on their own and starting to work at a certain position, certainly require improvement of pro-
fessional skills and knowledge through the work of linguistic offices on the company’s basis
or at the specialized courses. Consequently, any employer will be able to rely on experienced
staff who, in its turn, will competently handle company’s business documents, reducing risks
to a minimum, and increasing the company’s competence in the competitive environment.
People looking for a job and have a basic knowledge of a foreign language, will be ahead of
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their competitors, as well as have a chance to get much more paid work.

In the process of the study, a sequence of possible steps for a person who wants to
climb the career ladder successfully in the international business environment, are figured
out. They are the following:

1) Begin to learn English. Attend language courses.

2) Visit scientific and business conferences, trainings, seminars, conducted in English.

3) Communicate with foreigners in English or native speakers.

4) Involve foreign employees in the team.

5) Create a suitable language environment around them.

Keeping all the above points, you will be able to develop sufficient English language
skills and find suitable employment in the field of international cooperation and relations.
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Mema. Cmammsi mae 3a Memy 8UHAYUMU POJb AHSAIUCHKOL MOBU 8 KePYBAHHI CY-
YyacHum Oi3HecoM, po3enAHymu cgepu 6iznecy, y AKUX aHIIIUCLKA MOBA € HCUMMEBO HE0D-
XIOHOMW, Mma 3anponoHy8amu Kpoxu 015 KepiHuKie 0iznecy i mManbOymHix cnigpoOimHuKis,
AKI MOANCYMb OONOMOSMU NOKPAWUMU PIBEHb 80I00IHHA AHIIUCHKOI0 MOBOIO.
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Memoou. Bupiwenns nocmasieHux 3a80ansb 30IUCHIOBAIOCH 3d OONOMO20I0 GUKO-
PUCMAHHA MAKUX MemoO0i8, K ONUCOBULL MA KOMNAPAMUBHULL AHALI3, AHANI3 MA Y3a2alb-
HeHHsl HAYKOBOI, HAYKOBO-NONYIAPHOL, MEMOOUYHOI Ui HABYATLHO-MEMOOUYHOI Timepamypu 3
npoo.aem poii IHO3eMHUX MO8 Y CYUACHOM) Oi3HeCI.

Pezynomamu. Y npoyeci 0ocniodxcents 0y10 6CmMAano8ieHo NoCii008HICMb KPOKI8
01 rooetl, wo 6axcarms YCRiuHo O00Namu Kap €pHi CXOOUHU Y MINCHAPOOHOMY Oi3Hec
omoyeHHi. Buznayeno KOMyHIKAmueHy po.b aueiilicbKoi Mosu, bepyuu 00 ysazu memn ii
8UBUEHHs Ma NoulupenHs ceped nonynayii ceimy. Ocobausy yeazy npuoiieHo memooam
ni020MO6KU, HAGYAHHS MA NIOMPUMKU CIMYOEeHMi8 ma CAyHO08Yi8 8 ONAHYBAHHI aHIil-
CbKOI MOBU.

Kniwouosi cnoea: Oisnec, kepisHUYmMB0, AHeIiUCLKA MOBA, MINCHAPOOHA KOMYHIKA-
Yist, MOBHI HABUUKU.

I[env. Cmamus nanpaeiena na onpedeneHue ponu aHeIUICKO20 A3bIKA 8 Ynpaee-
HUU COBPEMEHHBIM OUZHECOM, paccmMompenue cep busreca, 6 KOmopvlx AHSIULCKULL S3bIK
ABIAEMCA HCUSHEHHOU He0OX0OUMOCbIO, U NPEeONodNCeHUEe Wa208 OISl pyKogooumenel oOu-
3Heca u 6yOywux compyoOHUKo8, KOmMopvle MOZYm NOMOYb YIVHUUMb VPOBEHb 1A0CHUS.
AHTUTICKUM AZBIKOM.

Memoowl. Paspewienue nocmagieHHvbix 3a0aHull 0CYWecmensiioch ¢ NOMOWbIO ma-
KUX Memooos, AK ONUCAMENbHbIN U KOMRAPAMUGHBIN AHAU3, AHATU3 U 0000Wenue Hayy-
HOU, HAYYHO-NONYIAPHOU, MEeMOOULECKOU U YYeOHO-MemoOUuYecKoll umepamypsl no npo-
Oemam poau UHOCMPAHHBIX SI36IKO8 8 COBPEMEHHOM DU3Hece.

Pesynbmamut. B npoyecce uccnedosanuss Ovlia YCMAHOGIEHA NOCIE008AMeNb-
HOCMb WaA208 OJisl mex, Kmo Xouem YCneuwHo NOOHAMbCA N0 KAPbepHOUl TeCMHUYe 8 MediC-
OyHapooHom ousnec okpycenuu. OnpedesieHa KOMMYHUKAMUBHAS POJIb AH2IULICKO20 53bl-
Kd, YUUMbIBAs. MeMn e20 U3YYeHUsl U pACNpOCMPanenus cpeou Mupoeozo nacenerus. Oco-
beHnHoe BHUMAaHUe Yoensaemcs Memooam no020moeKU, 00VUeHUs: U NOOOEPIHCKU CHYOeHN 08
U CYAHCAUUX 8 OCBOCHUU AHRTULICKO20 AZbIKA.

Knrwueevie cnoea: obusnec, pykogoocmeo, aHeiulicKUutl 51361k, MeNCOYHAPOOHASL KOM-
MYHUKAYUS, S3bIKOBbLE HABBIKU.
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Objective. The objective of the article is to report to readers the importance of
global English in the tourism discourse and analyze borrowings from English as a global
language to many other languages.

23



