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Memoou. Bupiwenns nocmasieHux 3a80ansb 30IUCHIOBAIOCH 3d OONOMO20I0 GUKO-
PUCMAHHA MAKUX MemoO0i8, K ONUCOBULL MA KOMNAPAMUBHULL AHALI3, AHANI3 MA Y3a2alb-
HeHHsl HAYKOBOI, HAYKOBO-NONYIAPHOL, MEMOOUYHOI Ui HABYATLHO-MEMOOUYHOI Timepamypu 3
npoo.aem poii IHO3eMHUX MO8 Y CYUACHOM) Oi3HeCI.

Pezynomamu. Y npoyeci 0ocniodxcents 0y10 6CmMAano8ieHo NoCii008HICMb KPOKI8
01 rooetl, wo 6axcarms YCRiuHo O00Namu Kap €pHi CXOOUHU Y MINCHAPOOHOMY Oi3Hec
omoyeHHi. Buznayeno KOMyHIKAmueHy po.b aueiilicbKoi Mosu, bepyuu 00 ysazu memn ii
8UBUEHHs Ma NoulupenHs ceped nonynayii ceimy. Ocobausy yeazy npuoiieHo memooam
ni020MO6KU, HAGYAHHS MA NIOMPUMKU CIMYOEeHMi8 ma CAyHO08Yi8 8 ONAHYBAHHI aHIil-
CbKOI MOBU.

Kniwouosi cnoea: Oisnec, kepisHUYmMB0, AHeIiUCLKA MOBA, MINCHAPOOHA KOMYHIKA-
Yist, MOBHI HABUUKU.

I[env. Cmamus nanpaeiena na onpedeneHue ponu aHeIUICKO20 A3bIKA 8 Ynpaee-
HUU COBPEMEHHBIM OUZHECOM, paccmMompenue cep busreca, 6 KOmopvlx AHSIULCKULL S3bIK
ABIAEMCA HCUSHEHHOU He0OX0OUMOCbIO, U NPEeONodNCeHUEe Wa208 OISl pyKogooumenel oOu-
3Heca u 6yOywux compyoOHUKo8, KOmMopvle MOZYm NOMOYb YIVHUUMb VPOBEHb 1A0CHUS.
AHTUTICKUM AZBIKOM.

Memoowl. Paspewienue nocmagieHHvbix 3a0aHull 0CYWecmensiioch ¢ NOMOWbIO ma-
KUX Memooos, AK ONUCAMENbHbIN U KOMRAPAMUGHBIN AHAU3, AHATU3 U 0000Wenue Hayy-
HOU, HAYYHO-NONYIAPHOU, MEeMOOULECKOU U YYeOHO-MemoOUuYecKoll umepamypsl no npo-
Oemam poau UHOCMPAHHBIX SI36IKO8 8 COBPEMEHHOM DU3Hece.

Pesynbmamut. B npoyecce uccnedosanuss Ovlia YCMAHOGIEHA NOCIE008AMeNb-
HOCMb WaA208 OJisl mex, Kmo Xouem YCneuwHo NOOHAMbCA N0 KAPbepHOUl TeCMHUYe 8 MediC-
OyHapooHom ousnec okpycenuu. OnpedesieHa KOMMYHUKAMUBHAS POJIb AH2IULICKO20 53bl-
Kd, YUUMbIBAs. MeMn e20 U3YYeHUsl U pACNpOCMPanenus cpeou Mupoeozo nacenerus. Oco-
beHnHoe BHUMAaHUe Yoensaemcs Memooam no020moeKU, 00VUeHUs: U NOOOEPIHCKU CHYOeHN 08
U CYAHCAUUX 8 OCBOCHUU AHRTULICKO20 AZbIKA.

Knrwueevie cnoea: obusnec, pykogoocmeo, aHeiulicKUutl 51361k, MeNCOYHAPOOHASL KOM-
MYHUKAYUS, S3bIKOBbLE HABBIKU.

YAK 811.111-027.511:808.53-029:338.48 (045)

Holovatenko Daryna, Donetsk National University of Economics and
student’ Trade named after Mykhailo Tugan-Baranovsky,
Novikova Kateryna, Kryvyi Rih, Ukraine

assistant’ e-mail: katrusya.t@mail.ru®

GLOBAL ENGLISH AS A MEANS OF TOURISM DISCOURSE

TI'onoBaTenko Jlapuna, Joneupkuii HarionanbHUN yHIBEPCUTET €KOHOMIKU
CTyaeHT' 1 Toprisii imeHi Muxaiina Tyran-bapanoscbkoro,
HogikoBa Karepuna, M. Kpusuii Pir, Ykpaina
ACHCTEHT e-mail: katrusya.t@mail.ru’
I'TOBAJIBHA AHTJIIMCBKA MOBA SIK 3ACIB TYPUCTUYHOTI'O
JUCKYPCY

Objective. The objective of the article is to report to readers the importance of
global English in the tourism discourse and analyze borrowings from English as a global
language to many other languages.
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Methods. Methodological basis of the present research presupposes the following
kinds of analysis: comparative, descriptive and analytical; analysis and synthesis of scien-
tific, popular scientific, methodical and educational literature on the problems of tourism
discourse and and global English.

Results. The role of English as a medium of tourist discourse, as well as different
approaches to the concept of «global English» are shown. The notion of tourism discourse
as a separate type of discourse and its main characteristics are defined. The situation of
the English language in the tourism sector is analyzed. The issue about the type of vocabu-
lary which is used in the tourism discourse is stated, through the examples of vocabulary
from the hotels sites of Ukraine, Germany and Slovakia. The influence of tourism in gen-
eral on the economy of countries is specified.

Key words: the English language, global English, institutional discourse, tourism
discourse, borrowing.

Problem statement. At all times and in all countries people used to travel in order
to conquer the land or to trade with other nations. Nowadays the aims of travelling are dif-
ferent, namely to visit other cities and countries, to see and learn something new, to meet
new people or to self-actualize.

The accelerated globalization and many changes in economic, political and cultural
spheres of society led to the necessity of usage of common for understanding language, the
role of which is currently played by English. It should be noted that more often the term
«global English» is used. It is used only in relation to the English language, which empha-
sizes the uniqueness of this language.

The objective of the article is to report to readers the importance of global English
in the tourism discourse.

Tick tock. There are different approaches to the term «global language». Accord-
ing to Braj Kachru «global English is the English language with all its geographical and
social varieties, it is the language and its variants in the global language space [4]. Braj
Kachru developed a branch of linguistic thought which is called «World Englishes Para-
digmy. In literature it is usually called «English languages of the world».

American English is often considered to be global. It laid the foundation for the ex-
pansion of American culture. People worldwide work on computers originated from the
United States, buy American products, and watch American movies. Following the above
mentioned, the global communication in the international language comes, imbued with
American national peculiarities. Today American English is more widespread than British:
even the spelling check in Word format, on default is in American English.

Jean Paul Nerriere in his book «Globish The World Over» presents a simplified
view of English that should be used in communication, as he believes that for communica-
tion of residents of different countries classic English is not mandatory. This variant of the
English language has about one and a half thousand words, and in the author's opinion,
they are sufficient for successful communication [5].

«Global English» is the variety of English which is used by non-native speakers
primarily at international conferences, in scientific articles, in business, in international
common projects, etc.

David Crystal introduced the term «World Standard Spoken English» [3] to indi-
cate the language that is used in international professional communication and acts in their
simplified and standardized versions. Of course, it is only a matter of definition. However,
in this case it is probably more appropriate to use the term «global language», as the place
of usage of this variety of English is a global platform where scientists or businessmen
from Switzerland, Slovakia, Hungary and Ukraine meet at a symposium or negotiations
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somewhere in Norway or Italy and just communicate in English which is acting at this
moment in the role of international and global and connects people of different nationali-
ties and from different countries.

Global English is a means of international communication in different spheres of
life, and especially in tourism. Tourism industry nowadays experiences a recovery that
causes high interest of linguists and poses a challenge for them to investigate the commu-
nication within the tourism communication.

Some linguists define tourism discourse as a separate type of discourse: «As an in-
dependent discourse, the tourism discourse is allocated on the basis of a special thematic
focus (travelling and leisure), orientation to a specific addressee (tourist), unique purpose
(to inform the recipient about a particular travel product and therefore stimulate the promo-
tion of this product and also to help in unusual circumstances), markedness with specific
set of linguistic resources» [10].

There are some researchers who believe that the tourism discourse is a part of ad-
vertising: «Tourism discourse is a special subspecies of the advertising discourse, combin-
ing different types of tourism which is aimed at positioning and promotion of tourism ser-
vices through the strategies of reasoning that is linguo-cognitive in nature. This is speech,
implemented in institutional situations in the subject area of tourism» [10].

Professor V. Karasik proposed to divide the discourse on the personal and institu-
tional. «Participants of personal discourse act in the fullness of their qualities in contrast to
the participants of the institutional discourse, the major feature of which is the status
marker, representational function of the person. Institutional discourse is specialized, cli-
chéd kind of communication between people who may not know each other, but must
communicate in accordance with the norms of the society» [6].

V. Karasik allocates such types of institutional discourse as a religious, political,
administrative, scientific, legal, military, educational, mystical, sports, medical, business,
advertising and mass-information. However, the scientist notes that this list can be changed
or expanded, so communication which is realized in institutional situations in the subject
area of tourism, we will call the tourism discourse.

According to N. Filatova, tourism discourse is characterized by the following pa-
rameters:

1) participants of communication: seller (tour operator) — customer; guide — holi-
day-maker; author of the text — text recipient;

2) place: travel agency, tourist coach, museum, city street, virtual space, textual
space, etc.;

3) purpose: receiving of profit — receiving of tourism services;

4) key concept: journey, trip, excursion, voyage, etc.;

5) strategies;

6) material: a great variety of topics, including cross-cultural and historical infor-
mation, temporal organization of the tour, hospitality, transportation, security, meals, etc.;

7) varieties and genres: depending on the transmission channel of information we
can distinguish oral and written varieties of tourism discourse; written variety includes
printed texts and computer-mediated communication, the oral kind is divided into direct
and indirect [11].

Goods and services in tourism require a high degree of informativity. For this rea-
son, guidebooks, pamphlets, brochures and other information publications are used to per-
form informative and at the same time persuasive function. The goal is to inform the ad-
dressee, to convince him/her in the uniqueness or characteristic properties of this commer-
cial offer and, as a consequence, to purchase the proposed tourism product or service.

Philippe Bouvard once said that when we travel, not knowing English, we begin to
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understand what it means to be born deaf and feeble-minded [9]. We can partly agree with
his opinion. The use of global English or borrowings from the English language can be
found in many languages in tourism discourse: signs on roads, ads in airports, restaurant
menus, flyers in shop-windows, etc. Safety instructions are used most often in English, or
information is provided in two languages: native and English. Tourist does not have to
know Swedish language, if he went to Sweden, for example, if he knows English.

The tourism sector significantly affects the economy of countries. So it is important
to meet the demands of customers-travellers. Travel agencies, hotels, restaurants operate to
make a profit from people who come from other countries. Perhaps, that is why communi-
cation in the field of tourism is so important, and command of the English language at least
at elementary level has no alternative.

The English language is predominant in tourism sector and hotel business. In what-
ever part of the world a tourist may come, if he speaks English, he will be understood, and
communication problem will be solved. Global English is used in tourism discourse be-
tween people working in this field, and between them and their customers.

At the present article the main focus is made on the analysis of the necessary lexical
level, because vocabulary immediately responds to all changes in society.

In his «Lexical innovation in the field of travel advertising» the author N. Marshall
notes that the tourism discourse uses narrowly-specialized vocabulary [1].

Some researchers identify other causes and the groups of borrowings, but it is better
to stay on the point of view of N. Marshall. The author proposes to divide the narrowly-
specialized vocabulary into several groups:

1. Terms borrowed from the English language, representing previously non-existent
realities.

2. Borrowing of new terms for already existing concepts «because of their prestige,
fashiony.

3. Tourism terms, clichés, peculiar only to Ukrainian-speaking tourism texts [1].

At the present article the analysis of the vocabulary of about 20 sites located in
Ukraine, Slovakia and Germany was conducted. Text fragments in the languages of dif-
ferent subgroups: the German (Western subgroup of the Germanic languages), Slovak
(West Slavic subgroup) and Ukrainian (East Slavic subgroup) were studied — and in the
end it was found that approximately the same borrowing from the English language is
widely represented in all three languages. Table 1 shows the examples of lexical units bor-
rowed in the English language.

Table 1 — Borrowings from English in different languages

English German Slovak Ukrainian
hotel Hotel hotel roTesnb
mini-bar Minibar Mini-bar MiHi-0ap
sofa Sofa Safa copa
telephone Telefon telefon TenedoH
spa Spa spa cria
Double comfort Doppel Comfort double komfort a6 komdopt
Twin room Twin room Twin room HOMEp TBIH
weekend - vikend Bikeng
Easy Sunday Easy Sunday - -
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[Iponosxenns Tabmumi 1

Honeymoon Package | Honeymoon package - -

Event Event - -
conference Konferenz konferencie KOH(epeHIIis
organization Organisation organizovanim oprasizaris

Business-Meeting Business-Meeting - -

Team-Building Team-Building Teambuildingovych -

Partner Partner partner napTHep

In hotels of different countries programs and seasonal promotions referred to as the
English lexemes: «Easy Sunday» (hotel in Germany), «Octanniii Bikena nita» (hotel in
Ukraine). In the Slovak hotels offer to use the Spa: «Wellness centrum je otvorené od pon-
delka do piatku v case od 8.00 do 22.00 hod. a pocas vikendu od 8.00 hod. do 20.00 hod»,
and in hotels in Germany — accommodation for honeymooners: «Fiir alle Paare, die ihre
Liebe wieder einmal ganz besonders feiern mochten, ist unser neues Honeymoonpackage
wie gemacht». And all viewed the sites of the hotels in Slovakia and Germany there are pro-
posals to hold conferences, round tables and activities on the territory of these hotels: «Las-
sen Sie uns ein paar Informationen zu lThrem Event oder Tagung zu kommen» (German);
«Organizovanie konferencii, eventov, spolocenskych podujati, svadieb a pod» (Slovak).

Many lexical units of the professional discourse are used in tourism. The hotel often
hosts business meetings, conferences, conventions, borrowing from global English is widely
represented here: «Wenn Sie Thr Business-Meeting im Hotel Adlon Kempinski Berlin ab-
halten...», «Ubernachtungsméglichkeiten... Team-Building-MaBnahmen... Unterhaltung-
sprogramme flir Partner und Familien der Konferenzteilnehmer... unser umfassendes Ser-
viceangebot wird Sie begeistern!» (German). On the websites of the Slovak hotels job titles
submitted in English: «General manager», «Front desk manager», «Sales manager».

An interesting phenomenon occurs with the lexeme «conference». The word «con-
ference» comes from the Latin «conferoy, it means to collect in one place. We can hardly say
that in Ukrainian language this word came from global English. However, it can be argued
that the word «xoHn(epeHnm-cuctema» was borrowed from global English. Despite the fact
that the two lexemes separately came from Latin, in the aggregate, this combination belongs
to global English, since it began to be used relatively recently in the business sector.

Especially interesting is one of the reasons of borrowings allocated by Natalia Mar-
shall, — borrowing for already existing concepts because of their prestige or fashion. In the
process of hotels analyzing, the following phenomenon was stated: the higher the level of
service at the hotel, the more borrowing from global English will be used. And vice versa:
small hotels hardly use English vocabulary.

Often the borrowing was not justified. For example, on the website of the hotel
Ukraine «Y X011 roTesnto € J106i-6ap 3 3aTULIHUMU CTOJIMKAMH 1 IIUPOKUM BUOOPOM KaBH,
CIUPTHUX 1 mpoxoyiogaux HamoiBy» [8]. In this particular example and in many others it
would be quite possible to use a vocabulary of their native language.

Unfortunately, borrowings do not always enrich the language. 1. Skachkova believes
that the choice of a particular form of language «is proof of identity of that community» [2].
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Summary. To summarize, it can be noted that tourism development has led to a
large number of borrowings from English as a global language to many other languages. It
happened because realities which did not exist in this country before were borrowed, or for
the reason that it became prestigious to call things like in the West.

However, it should be noted that not always these borrowings are justified. And al-
though global English permeates many spheres of life in different parts of the world, peo-
ple need to learn how to use it, on the one hand, with benefits for intercultural communica-
tion, and on the other — not impoverishing native language.
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Hara Hanxomkenusa pykonucy 10.09.2016 p.

Mema. Axyenmysamu ygacy uumada wooo 8aAXHCIUBOCHI 2100ANbHOI aH2NIUCHKOT
MOBU 8 MYPUCTUYHOMY OUCKYPCI ma Npoanaizyeamu 3an03udeHts 3 aHeilicbKoi Mo8uU K
2n06anbHoi 00 6bazamevox IHUUX MOS.

Memoou. Bupiwenns nocmasieHux 3a80ans 30iliCHI08ANI0CH 3d OONOMO20I0 BUKO-
PUCMAHHA MAKUX MemoOis, K ONUCOBULL MA KOMNAPAMUBHUL AHANI3, AHANI3 Ma y3a2d/lb-
HeHHsl HAYKOBOI, HAYKOBO-NONYIAPHOL, MEMOOUYHOT 1l HABYAbHO-MEMOOUYHOI Timepamypu 3
npooOIeM MypucmuyHo20 OUCKYPCY ma 2100anbHol aHenilcbKOL.

Pezynomamu. Buznayeno micye aneniticbkoi Mosu K 3aco0y mypucmuiHo2o ouc-
KVpCy, @ makodic pizHi nioxoou 00 noHamms «2100an1bHa aneniucokay. Buznaueno nonsam-
M5 MYPUCIMUYHO20 OUCKYPCY K OKPeMO20 Muny OUCKypcy ma 1020 OCHOBHI XapaKkmepuc-
muxku. [Ipoananizoeano nonodicents aneniicbKoi Mogu 8 mypucmuunomy cekmopi. Poszens-
HYMO NUMAHHA Npo me, AKA JIeKCUKA BUKOPUCMOBYEMbCA 8 OAHOMY 6UOi OUCKYPCY HA
npukaaodi nekcuku canmie comenie Ykpainu, Hineuuunu ma Cnosauuunu. Ilokaszano 3aza-
JIbHUL 6NIUE MYPUZMY HA €KOHOMIKY KPAiH.

Knrwouoei cnoea: anenivicoka mosa, 2n00aibHa aHeniicoKa, IHCMUMYYIUHUL Ouc-
Kypc, mypucmuyHull OUCKYpC, 3aN03UYEHHS.

Ilens. Cakyenmuposamo @Humanue yumamenei HA AHCHOCMU 2100ATLHO2O aHe-
JIUNUCKO20 AZbIKA 8 MYPUCMUYECKOM OUCKYPCe U NPOAHATUZUPOBAMb 3AUMCNE0BAHUS C AH-
2NIULICKO20 A3bIKA KAK 27100AIbHO20 80 MHOMCECMEO0 OPY2UX A3bIKOE.

Memoowl. Paszpeuierue nocmasieHHbIX 3a0AHUL OCYUeCBINI0Cy ¢ NOMOWbIO Ma-
KUX Memooos, AK ONUCAMENbHbIN U KOMRAPAMUGHBIN AHAU3, AHATU3 U 0000Wenue Hayy-
HOll, HAYYHO-NONYJIAPHOU, MeMmoOU4ecKoll U y4eOHO-MemoouyecKoll tumepamypsl no npo-
Oemam mypucmuuecko2o OUCKypca u 2n100anbHo20 aH2auicKo20.

Pezynomamul. OnpedeneHa poib GHIUNICKO20 A3bIKA KAK CPeocmed mypucmuyec-
K020 OUCKYpCA, A MAaK e pasiuyHvle N00Xo0bl K NOHAMUIO «2100ANbHbIU AHSTUUCKUILY.
Onpedeneno noHamue mypucmuiecko2o OUCKypca Kak omoenbHo20 8uoa OUCKYpCa U e2o
ocHo@Hble Xapakmepucmukuy. [Ipoananu3uposano mecmo aHeIUuticKo2o A3blKa 6 mypucmu-
yeckom cexkmope. Paccmompen eonpoc o mom, kakas nekcuka uUcnonivb3yemcsi 8 OaHHOM
8uode oucKkypca Ha npumepe caumos omeneu Yxpaunwl, I'epmanuu u Cnosaxuu. Ilokazano
obuyee grusAHUe MYPUIMA HA IKOHOMUK)Y CIPAH.

Knrwouegvle crnosa: anenutickuti A3viK, 2100AIbHbIU AHSAUUCKUL, UHCIUMYYUOHHDLU
OucKypc, mypucmudeckuil OUCKYpc, 3aumMcmeo8anusl.
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