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COLMAJIbHBIA ®AKTOP B AA3bIKE U KOMMYHUKALIUN

Cmammsi Micmumo aHaii3 nposieie ma 6niuey COYIANbHUX (AKMOpPi6 HA GUKOPUCIAHHSL
MOGHUX 3ac00i8 Y CYHACHIll aHenoMOGHIl eipmyanvhii pexnami. Ilpoananizoeani cmpameeii
OpeHOuHey, Cmeopents 0coonus02o ceimy 6pendy, inousioyanizayii ma nepcowigikayii oxkpemux
mMo6apie M0KCOB020 Ce2MEeHMY PUHKY.
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B cmamve na npumepe 6upnmyanbHol KOMMEpPHECKOU DeKnambl NpeoCcmasner aHau3
nposenenull U GIUANUA ~ COYUANbHBIX — (DAKMOPO8 HA  AH2NOA3bIYHOE — KOMMYHUKAMUGHOE

npocmparcmeo. Ilpedcmasnenvt cmpamezuu OpeHOUH2a, CO30aHUS 0C00020 MUpA 6GPEeHO08bIX
seujell, UHOUSUOYATU3AYUL U NEPCOHUPUKAYUU KOHKPEMHBIX MOBAPOB TIOKCOBO20 Ce2MEHIMA PbIHKA.

KitioueBble ¢/10Ba: peKIaMHBII IUCKYPC, COLMATBHBIN CTATyC, COUAIBHBINA (haKTop, OpeHIHHT
The article highlights the impact of social factor on language means selection in virtual
communication, in advertising discourse of world famous brands in particular. The

communication strategies of branding, brand specific world creation, individualization and
personification of luxury items are tackled.
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COBpeMeHHaH COLHOJJIMHI'BUCTUKA KaK HaIpaBJICHUC JIMHIBUCTHYCCKUX
UCCIICIOBAHUI TIpe/IoyiaraeT HM3YYeHHEe pErHOHAIBHOTO M COLMAJIBHOTO
BapbHpOBaHMsl 53bIKOB. HecMoTps Ha TOT (akr, YTO CTaHOBJIEHHE
COLIMOJIMHTBUCTHKH COCTOSIOCH HECKOJIBKO JECSTHICTHH Hazax, W o0a
HaIpaBJICHUs], Ka3aJloCh OBbI, JOJDKHBI OBITH TPEACTABICHBI M Pa3BUBATHCS
MIPOIIOPLHOHANBEHO U TAPMOHUYHO, M3YYeHHE PErMOHAIBHOTO BapbUPOBAHMS
3HAYUTENIHHO OIEPEXAeT MUCCIICOBAHNE BIMSHUS COLHMANBHBIX (paKTOpOB Ha
(hopMupoBaHHEe KOMMYHHUKaTHBHOTO ITPOCTPAHCTBA U COBPEMEHHBIE SI3BIKH. B
KavyecTBe yOEIUTENbHOrO apryMeHTa MOXKHO Ha3BaTh MHOTOYHCIICHHBIE
IMyOJMKAIMK O PETMOHAIBHOM BapbHPOBAHHUHU S3BIKOB — OT (DyHIaMEHTallb-
HBIX aKaJIEMHUYECKUX MCCIECIOBAHUN 1O OTAEIBbHBIX cTarcii B MHTEpHET.
Hanpumep, mybmukamm o World Englishes [19-21, 23-24] ocsemarot
reorpaduueckoe pasHooOpa3ue aHTIMIICKOTO s3bIKa B COBPEMEHHOM MHpE,
sIBIIeHHe ToKanm3auuu (glocalization), a UMEHHO TIPUOOPETEHUE aHTTMHCKUM
A3BIKOM  JIOKAJIBHUX XapaKTEPUCTUK 10J BJIMAHUEM KOHTAKTUPYIOHIUX
s136IK0B. ColMaibHO-MapKUPOBAaHHBIM JIEKTaM B aHIIMHCKOM SI3BIKE BCErZa
YIEIBIIOCh U YIENSeTCs] 3HAYUTEIHbHO MEHbIIIE BHUMAHHSI.

TpamunMOHHO B  COIMOJIMHIBHCTHKE, COIMO(OHETHKE H3ydeHHE
BIMSHUS COLMAJIBbHBIX (PAKTOPOB HA PEYb OTPAaHWIMBAIOCH H3ydEHHUEM
aKICHTOB, CBHJETEJHCTBYIOIINX O TPHHAUIKHOCTH TOBOPSIIETO K
OTIpeNIeIeHHON CONMAaNTBbHOM Tpymme, o ero comuamsHoM craryce [17]. B
o0JIacTH aKLEHTOB B TOCIEIHHE JeCATHICTUS XX CTOJNETHS BO3HUKIN
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HOBbIE siBIeHUA. Estuary English, cTaHOBIEHHE W pa3BUTHE KOTOPOTO B
BennkoOpuTaHuy M3ydain MHOTHE JIMHTBUCTBI, COSIUHII XapaKTePUCTHKA
PETHOHATIBHOTO U COLMAILHOTO BapbUPOBaHMUS s3bIKaA. Estuary English cran
MOJIHBIM COLMAJbHBIM TPEHIOM B IPOHM3HOLICHWH, IPOSIBUBLIMMCS Ha
MaJICHbKOI TEPPUTOPUHM CpeId NpeACTaBUTeNeld HU3KUX COLMAIBHBIX
CJI0OEB, HO 3a KOPOTKHMH 10 S3BIKOBEIM MEpKaM CpOK CTajl O4YeHb
TIOITYJISIPHBIM U CPENIU COCTOSTENbHBIX OpuTanues. B urore Estuary English
MOCSATHYJ Ha He3bonemoe, motecHUB RP (Received Pronunciation) xak
CTaH/AapT AHIVIMICKOTO TPOW3HOIIEHHS. JleMOHCTpHpYysl HEBEpOSITHBIC
TIapaIoKChl ¥ TPOTHBOPEYHSI COBPEMEHHOTO MHPa, BO3PACTAIONINN PEHTHHT
Estuary English sBnseTcd NPHUMEPOM CTaBIIETO BIAPYT IPECTHKHBIM
downward convergence MHOTOYNCIICHHBIX HOCHUTENIEH aHIIMHCKOTO SI3bIKA
B BemukoOputanun. Iloxoxkue sBIEHHS 3aMETHBI M B IPYTHX CETMEHTaX
KOMMYHHUKATHBHOTO TIPOCTPAHCTBA, HAIIPUMED, B 00JIACTH TaK Ha3bIBAEMBIX
Sign Languages: B Hukaparya mapamiensHo ¢ NSL (Nicaraguan Sign
Language) TOSBWICS IUANEKT TMOJIPOCTOB — feenspeak, KOTOPBIH
pamuKaTbHO OTIMYAaeTCs OT CTaHAapTa M C Y4YeTOM OOBEKTHBHBIX
JeMorpauecKuX TeHICHIII HMEeeT BCE IIAHChI €ro 3aMEHUTh.

Ha ypoBHe JekcHKHM TepBO€ HCCIeOBaHHE COIMAaNbHOTO (akTopa B
S3pIKe W KOMMYyHHKanmuu Opiio ocymectsieHo B. U. Kapacukom [9].
Hayunsrii Gectcemiep crajm MMIyJIbCOM ISl OPyrHX HcciepoBanuil [18].
CouunanbHUH CTAaTyC MPOSIBISETCS, C OJAHOW CTOPOHBI, B HMCIOJIb30BAaHUU
JIEKCUYECKUX E€AMHMI[ C COOTBETCTBYIOIIMM 3HAu€HHWEM, a, C IpPYroH, B
TIIATEJIBHOM OTOOpE JIEKCHYECKHX €IMHUIl B TEKCTaX, PacCUMTAHHBIX Ha
NOKynaTejaeld TOBapoOB M YCIYr C  ONpeAeNeHHbIMH  (DUHAHCOBO-
SKOHOMHYECKHMH XapaKTEPUCTHKAMH C IIETbI0 CO3JAaHUS JKEIAeMOI0
nparmMaTrdeckoro 3¢ dexra. CKpyIyae3Hblid 0TOOp JEKCHIECKUX SIMHUI] B
HeJICHATIPaBIICHHOW —peKiiaMe sIBSUIETCS IPOSIBICHHEM CerMEHTallWy,
JuddepeHnIranu  MaccoBOrO  aJpecara, WCIONb30BAHUS  PA3IHMYHBIX
MapKeTHHTOBBIX  TexHoJorudl  (audience  differentiation,  audience
fragmentation, AIDA, VALS, narrowcasting). OnpeneneHHble HaOII0ICHHS
0 conuanbHOM (hakTope OBIIM cHenaHbl Ha MaTepHale HOMHUHALUH IBeTa
JUIi  KOCMETHMKM ¥ TOBapoB Kijacca JIIOKC, HOMHMHAIWH [BeTa B
aBTOMOOWIIEHOW POMEIIIIICHHOCTH [1, 3, 6].

Ha npoTsbxkeHun necaTuiaeTuil pekiaMa Oblia 00beKTOM MHTEHCHBHOTO
W3y4eHUs B JIMHTBUCTHKEe. Ee M3ydalm OTHOCHTENBHO OIEHOYHBIX
3HAQUEHUH  JICKCHYECKUX €/IMHHLI, CTHIIMCTHYECKUX MIPUEMOB,
KOMMYHUKATUBHBIX CTpaTeruii, reHaepHoro (akropa, BUIECOPUTOPHKH,
HOBBIX JKaHPOB PEKJIAMHOTO ANCKypca (OaHHEpHI, (paBUKOHBI, OHJIAHOBBIC
KHUTH, OHJaWHOBbIe >XypHainbel) [10, 13, 15]. HoBeii wmarepman s
UCCIEJOBaHMsl  MOPOXKIAeT  YHHKallbHas  W300peTaTeNbHOCTh U
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KpPEeaTHBHOCTh PEKIAMHUCTOB M OpEeHAMEHKEpOB, a TaKKe MOSBICHHE HOBBIX
KaHAIOB KOMMYHMKAIIUM, CIIOCOOCTBYIOIIMX POCTY BH3yalHa3alyH,
WHTEPAKTUBHOCTH, aHUMaluM, BHUAeo. HOBBIE JKaHPBl  PEKIaMBI
JIEMOHCTPHUPYIOT CUHTE3 BepOAIbHBIX U HEBEPOAIBHBIX CPEACTB, yCHUIICHHE
BU3YyaJlbHOW COCTaBJISIONICH, YCIOXKHEHHE CEeMHOTHYECKOTO JaHimadra
pexitamer [7, 8, 10, 15]. Eciu panee pexiama OblIa MPEHMYIIECTBEHHO
4acThi0 TOpoJcKoro JaHmmadra (cityscape), TO Telepb OHa OCBOWJIACH B
BUPTYyaJIbHOM IPOCTPAHCTBE, CTaB 3aMETHOM YacThIO JMHIBUCTHUYECKOTO
okpyxenust (linguistic landscape) coBpeMEHHOTO dUelIOBEKa Kak B
peanbHOM, Tak U B BUpTyaslbHOM Mupe [8, 10]. HecmoTps Ha oTnenbHble
MyOJIMKany BIWSHUE COLMAIBHOrO (DaKTOopa Ha pEKIaMHBIA JHCKYpC
OCTaeTCs 3a MpeeaaMy TIyOOKHX U MacIUITa0HbIX HCCIIEIOBAHMSL.

[IponsmxeHne Ha pHIHKE TOBApPOB Kiacca JIOKC OTJIMYAETCs CBOMM
HabOpOM MAapKETHHIOBBIX M KOMMYHHMKaTHBHBIX crparermii [2, 14],
HCTIONIF30BaHHEM HM3BICKAHHBIX JIEKCHUECKHUX €JMHUI] CO 3HAUCHHEM KpacoThl,
CTHJISI, JJICTAaHTHOCTH, HCKITIOYHTENBFHOCTH, MPENebHOCTH, NPEBOCXOACTBA,
JOMHUHUPOBAHUEM CEMaHTUYECKUX  CYyNEpIaTUBOB, SKCKITIO3UBHOU
BepOabHOW W BU3yaJlbHOW YIAKOBKOH C Y4eTOM BCEX TEHACHIMU
packvertising. VI3bICKaHHOCTb SI3BIKOBBIX E€JWHHI] JOJDKHA COOTBETCTBOBATH
W3BICKAHHOCTH OpeH/a ¥ CBHJETEIbCTBOBATH O MPUHAIICKHOCTH U TOBApa, U
HNOTEHIIMAJIBHOTO MOKyTMaTels K BhIcHIed jaure. Busyamusanus ToBapoB B
Wuteprer, pacumpeHne OHIAHOBON TOPrOBIX BBI3BIBAIOT HEOOXOIMMOCTH
OOBEKTUBHOTO, TOYHOTO OIMCAHMs TOBAapOB, IPOSIBICHHE 0COO0T0 BHUMAHHUS
K getanssM. HoBble HOMHHAIMKM JOJDKHBI BBITIOJHUTH (DYHKIMIO SIKOpSL B
coorBerctBuM ¢ HIIII crparerueil sKOpeHHs, U T€M CaMbIM IIPHUBJICYb
BHHUMAaHME TTOTEHIMAIBHOTO KiMeHTa [4, 5, 7].

Campble n3BeCTHBIE OpEeH/Ibl HHUIIMUPYIOT HOBBIE CTPATETHH B pEKIIaMe,
WCIIONB3ys HMHHOBAalMM B WH()OPMANMOHHBIX M KOMMYHHKAIMOHHBIX
TEXHOJIOTHSIX, BOBJEKas HOBBIE KaHAJIbl KOMMYHHKAIlM{, B TOM YHCIE U
coLuanbHble ceTU. B pesynbrare coBpeMeHHas pexjiama IpeBpalacrcs B
CHUHTE3 CEMHOTHKH, aHMMaLuy, WHTEPaKTUBHOCTH, He#po-
JTUHrBUCTHYecKoro mporpammupoBanus (HJIII) ¢ ucmons3oBaHMeM Bcex
CCHCOPHBIX KaHaJIOB roiy4yeHus uHpopmanuu. [IpumepaMu HOBBIX BEsIHUIA
B pekiiame crainu oHiaiiHoBble >kypHanbl Jloma momu Ilanens (Inside
Chanel), omnmaiinoBele kHurum Loui Vuitton, Hermes, mepecmatpuBas
KOTOpBIE, BIAJCHbIBl OPEHIOBBIX BEUIEH BUPTYAJIBHO ITyTELIECTBYIOT,
mmocerias caMble H3BECTHBIC Topona mupa [13,14].

BpenaupoBanne TOBAapoOB MPUBENO K CO3JAHMIO JIOTOTHIIOB, KOTOpBIE
3¢ (QEKTUBHO HCHONB3YIOTCS KaK B BHPTYyaJbHOW KOMMYHHKAallUM B
KadecTBe KOMIIOHEHTOB (aBUKOHOB [11, 12], Tak u B nu3aitae: Hermeés has
some fun playing with symbols. Thanks to an idea by Philippe Mouquet in
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1996, the initial 'H' of Hermés was turned into a watch. The cases of the
Heure H are fitted with a system that makes it easy to change straps,
whether they be single or double tour, in calfskin, alligator leather or
goatskin, and in a wide range of colours.

st aBTOMOOMIIEH MpeMuyM-Kiacca, OpUEeHTHPOBAaHHBIX Ha KIIMEHTOB C
BBICOKMM COIMAIBbHBIM CTAaTyCOM, MapKETOJIOTH pa3pabarhiBaioT luxury-
MaKeThl, B TOM YHCJE HEOPJMHAPHYIO MaJUTPy LIBETOB M MX HOMHUHAIHH,
JieKcu4eckoe O(OpMIIEHHE KOTOPBIX BKIIIOYACT E€AWHHIBI, BBIXOJSIIUC
JlaJieKo 3a Tpesienbl 0a30BBIX 0003HAYEHWH IBETa B AHTJIMHCKOM SI3BIKE.
OoOparaer Ha ceOs BHUMaHWEe TOT (DAKT, YTO MPH MEPEBOJAE PEKIaMbI U
KaTaJOroB Ha PYCCKHI S3bIK MEPEBOAYMKH HE YTPYKAAIOT ceOs MOUCKaMU
sKkBHUBajeHTOB. Hampumep y Jaguar Porcelain mepeBomuTCs Kak OEbIi,
Champagne ctaHOBUTCS KpeMOBBIM, Ebony — uepubiM, Emerald Fire —
3eneHbIM, Radiance — xpacHbIM, Seafrost — cBetio-3enensiM. Gold, Silver,
Blue, Grey TepsioT mpu NepeBOjie OTTEHKH, KOTOPbIE WM IPHIAIOT
MoIM(UKATOPEl B Mpeno3uiuu. VICKIIIOYeHHE COCTaBIsieT HKBHBAJICHT,
MPeIOKEHHBIN [ 1Beta Blue Prism — CHHHUN XaMeJeOH: B OCHOBY
nepeBosa MmoyiokeHsl 3ddekr u ocodeHHoctr BocupusaTHs. OTMETHM ISt
CPaBHEHUS, YTO CaWThl W KaTajJorum aBToMoOMNeH Audi yka3plBalOT Ha
OOJIBIIYI0O  M300pETaTeNbHOCTh ¥ TBOPYECKHH IMOXOJ K MEPEBOIY
uBeroobo3HaueHmit: Yepruiii npuspak, Cepedpo Caxapul, Cepas ycmpuya.

HenoBropuMocTh MOKHO CYMTAaTb OJHOM U3 CTPaTeruid LBETO-
o0o3HaueHui a1t aBromMoOmied Mapku Bentley. HomuHanmu 1BeroB B
JIAHHOM CJly4ae MOYKHO Ha3BaTh OSKCKIIIO3UBHBIMH, HM3BICKAHHBIMH W HE
TOJIBKO MOTOMY, YTO OHM HE BCTPEYAIOTCS y JpYrux aBTomoOmieil. dakr
WCIIONIb30BaHUS TIPHUJIaraTeNbHbIX Ui 00O3HaueHWs 0a30BBIX IIBETOB B
(dbopMe MHOXECTBEHHOrO 4HCIIA, YTO SBIISETCS OTCTYIUICHHEM OT
rpaMMaTHKH aHTJIMHACKOTO $3bIKa, MOXKET pPAcCMaTpUBATHCS Kak IMIar K
CyOCTaHTMBAllUM WMEHHM T[pWIaraTejbHOro, ¥, B CBOI  O4Yepesb,
MPEAINOIaraeT MePCreKTHBY PACIIMPEHHs [BETOBOM TaMMbl B KaXIOU U3
IPYII, OYEPYCHHBIX O3THMH MPHUIAraTeJIbHbIMH, O0Jerdas OpPHEHTAIMIO
NOTEHIMAIBHOTO ToKynarens: Brooklands Color Range (Greys — Titan
Grey, Vernusian, Grey Violet, Moonbeam, Anthracite, Tungsten, Storm
Grey, Silver Tempest, Silver Storm; Greens — Brewster; Browns — Burnt
Oak; Blacks — Beluga; Reds — Burgundy; Blues — Windsor Blue; Whites —
Magnolia. JlomoaHUTENBHO K IIBETOBOW ramme Monenu Brooklands Azure
TIpeJIararoTes cienyromme useta: Barnato Green, Verdant, Cypress, Alpine
Green, Royal Ebony, Black Saphire, Midnight Emerald, Oxford Blue,
Peacock Blue, Moroccan Blue, Fountain Blue, Silver Lake, Neptune, Arctica,
Porcelain, Glacier White, Umbrian Red, St James, Antique Gold, Meteor
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Sunset. B HOMHHAUMAX HEPEOKH EAWHUIBI C ACCOLMATHBHO-OLICHOYHBIMH
3HAYCHHUAMH, 3aHUMAOIIMUMU KpaﬁHI/Ie IMpaBbIC TIO3UIIMM Ha [IKaJc
LEHHOCTEH M MPUONMKAIOIIMMHUCS K CHMBOJIAM, HanpuMmep: Titan (CHHOHUM
BBICOKOW TIPOYHOCTH cpeu MeTauioB), Oak (0AHA U3 CAMBIX IIEHHBIX TIOPOJT
nepeBa), Beluga (1ieHHas TOpoja pBIOBI, OTHOCAIIAsICS K  YHCITY
JemuKatecoB), Windsor  (KOponeBCKash TUHACTHS, 3aMOK, CHMBOJI
APUCTOKPATHYHOCTH), Burgundy (A3BECTHAas CBOMM CIABHBIM IPOLLIBIM H
6orarctBoM mposuHIMSA PDpanuuu), Magnolia (OepeBo ¢ YIOUBHTEIBHO
KpacuBbIMU I1[BeTaMH), Neptune (06or mopeit), StJames (accoumanus c
COHMOM CBSITBIX, YTO MPEIIOJaracT BEICOKUI aBTOpUTeT,), Oxford (cuMBOI
SnUTapHOrO 00pasoBanus). IlepeuncieHHble BbINIE EIUHHULBI O3HAYAIOT
BBICOKOE HMEPapXUYECKOe IIOJIOKEHUE MPEIMETOB, KaXKIOr0 B CBOEH
kateropud. IloMOXHUTENbHBIE OLIEHOYHBIE 3HAUEHWS IPUJIAraTelbHbIX
YCHIIMBAIOTCA 32 CYET CJHMHML, BBICTYHAIOIINX B POJIHM MOIAH(MHKATOPOB,
Hanpumep, Antique Gold. benprii uBet (white) HaxonuT B KaTanorax Bentley
apucTokparnyeckoe Bomuiomenue — Porcelain, Magnolia, Glacier White.
ApUCTOKpaTHYeCKHe HOMUHALUK TuTa [mperial Jade MOTYT TIOSIBIATHCS H Y
npyrux apromo6mieit (Land Cruiser), Ho 3T0, cKopee, UCKITIOUEeHHE.

Jnst npyrux Kareropuii TOBapoOB KJilacca JIIOKC TaKKe BBIOMpAIOTCS
HUCKIIIOYUTECIIBHO PCIAKUE U HeO6BI‘IHI)Ie nBE€Ta, COOTBECTCTBCHHO, M HUX
HOMUHAIVH:

maroon, mink, dove grey (Valentino), neon orange leather (Gucci). B
JIMHEHKe IBeTa MCIOIb3YIOTCS TOJIBKO HKCKIIIO3UBHBIE OTTEHKH, HAIIPUMEP:
Clutch — cornflower blue / teal, Wallet — striped begonia pink, papaya,
orchid pink, light blue+cornflower blue, Safiano leather, Footwear — mink/
pale-grey/ aviator blue/ purple/ caramel/ honey/ burgundy (PRADA).
INoka3zareneM 3KCKIIO3MBHOCTH B HOMUHAIMSX [[BETA CTAHOBSTCS KIACTEpPEI
C TPUTSDKATEIIFHBIMH MECTOMMEHUSMH our light, natural grain leather,
our _soft, glossy python. MecTouMeHHs TpPU3BaHBl IOJYEPKHYThH
YHUKAJIBHOCTh OTTCHKA, CO3JaHHOTO JJIid onpeaeHeHHoﬁ KOMIIaHUH,
OTJIMYAIONIETO TOBAp OT BCEX APYTHX B COOTBECTBYIOLIEH KaTErOPHH.

ToBaps! 1151 My>KYHH HE OTCTAIOT B I[BETOBOW MAJIUTPE OT TOBAPOB JJIS
KeHIIMH, Hanpumep: Male Footware — Moccasins in cigar / pumpkin
suede / bark / mocha / tobacco brown/ colorado/ grey blue/ Prussian blue/
clay suede calfskin/ emerald green/ ochre suede calfskin/ Pepper grey
Etriviere calfskin/ liquorice suede calfskin, hand-sewn calfskin,
contrasting H detail, Black Epsom / Ebony Tuscan calfskin (Hermes);
Ties — Reversible silk knit tie in Hussard blue / burgundy/bright red/
tundra/ navy/ brick red/ ocean / hot pepper/ 4 colours, pimento
red/glacier/black/indigo/ in 4 colours taupe/navy/chocolate/mandarin. cf.
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Ladies' court shoes in cognac suede goatskin, rounded toe and V-shaped
front/ in 1éopardino print suede goatskin/ metallic bronze Nappa leathe, in
poppy red / in Honey / in Lagoon Blue / Papaya.

BceBO3MOKHBIE  TaJDKETBl  3aCTABWIIM  NPOM3BOAUTENCH  JIyYIIHX
OpEHJI0B PACIINPUTH CIIEKTP MEJIKUX aKCECCYapoB, MPEX/Ie BCEro, H3IENNi
U3 KOXHM, B TOM YHCI€ WIPyIIEeK M YyKpalmleHHH i MOOMIBHBIX
Tene(oHOB, KOTOpPHIE IONYYaroT Jake HUMEHa COOCTBEHHBIE C YYETOM
reHJepHbIX Tnpexanourenuii: Brigitte/ Mare/ Claire/ Olivia fur bear
cellphone trick, Topazio/ Franz/ Renee/ Ettore/ Tom fur bear cellphone
trick. Jlaup coBpemeHHBIM TpeHmam — Jason/ Chrome/ Nancy robot
cellphone trick. B pesynbprare nOBONBHO OBICTPO CchOPMHUpPOBAIACH
JIMHEHKa 3KCKITIO3UBHBIX 1BeTooO03HaueHuii: Cover for iPhone® 4 in Gold
Swift calfskin, silver- and palladium-plated Clou de Selle/ pewter grey/
orange Togo /in Galician Blue Swift calfskin/ sapphire blue Swift calfskin/
capucine red / in Prawn Pink/ pewter/ Lime / malachite green/ in Blood
Orange/ Vermillon /anemone purple/ in bamboo green/ fawn Barenia
calfskin/ in ebony Barénia/ in black Hunter leather. Wallet in Aztec blue /
anemone purple Togo calfskin / Izmir blue Epsom calfskin/ in
bougainvillea Epsom calfskin/ in fire red Mysore goatskin/ Zipped wallet
in vermilion Togo calfskin. Change purse in fire red Epsom calfskin lined
with mango "Brazil" print silk, silver- and palladium-plated zip fastening.

Meradopuunbie 0003HAUCHHS B YTOLY MOJE 3aXBAThIBAIOT JAXKE JIMH3BI
Eyeware (Dark grey gradient and lake blue lenzes, Lenzes visione sfumato opale).

Kaxk npaBuio, uien SIUTApPHOCTH M UCKITFOUHTEIBHOCTH PEATH3YIOTCS B
CHHTAarMaTU4YCeCKNX OTHOUIICHHAX HAa3BAHUS 6peHaa, JICKCUYCCKUX CIHUHUI,
0003HAYAIOMKX TpenIMeT, MaTepuas, IBeT, Hampumep: Altai blankets —
Altai Royal Ring/ Cheval Lusitanien / Samarcande/ Avalon, Blanket in
handwoven mandarin cashmere/ geranium cashmere/in étoupe cashmere
(100% cashmere).

THE FLYING SPUR RANGE

The luxury you demand with the performance you expect. The Bentley
Flying Spur is extraordinary amongst luxury cars, for one simple reason: it
is also a remarkable performance car. With every Flying Spur taking at least
130 hours to build, you'll appreciate the craftsmanship, the engineering and
the technology that goes into the_world's finest luxury sedan. Spend a little
time now to immerse yourself in every curve, every hand-stitched steering
wheel, every layer of wood veneer and every inch of the Flying Spur. It
won't be long before you realise why the Bentley Flying Spur stands apart
from any other car on the road today.

This is a first look at our British interpretation of a pinnacle luxury, high
performance two-seater sports car. A bold statement, and one which reflects
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Bentley's progressive ideology in the use of ultra-modern automotive
design, highly skilled handcrafting, the finest materials and advanced
performance technology... Muscular, athletic bodywork echoes the
inspiration drawn from sleek, aerodynamic aircraft forms. Our designers
have sought, and found, a harmony between sharp lines and flowing
surfaces and have evocatively harnessed the twisting, sculpted surfaces to
imply speed. Striking copper elements are employed, on both exterior and
interior features, as accents to highlight the hybrid potential of this concept's
advanced new powertrain...

UYeM BbIIIe MO3WIMSA TOBapa B PEHTHHrEe TOBAapOB COOTBETCTBYIOLICH
TPYHIIBL, TeM OOJbIIe KOHIEHTPAIUs YyTOHYCHHBIX JICKCHYECKUX SIMHUL H
CTHITUCTHYECKUX TPHEMOB. JIeKCHYeCKHe eIUHHUIBI C CEMaHTHKOH
9KCKIIFO3MBHOCTH,  HPENENbHOCTH, IAHTEMIOPAIBHOCTH  CTAHOBSTCH
KJIFOYEBBIMH ~CIIOBAMH B apryMEHTAllMH U PEaHu3ylOT CTPATeTHio
BHywIeHus. Hampumep, st peknambl Bentley KIFOYEBBIM CIIOBOM CTallo
extraordinary: World of Bentley — Be extraordinary "When extraordinary
cars meet extraordinary people, extraordinary things happen" : Every
inspired idea, every invention and industry, started with an extraordinary
moment. A big bang. A meeting of minds. A merging of futures. W.O.
Bentley made ‘a fast car, a good car, the best in it's class' but Woolf Barnato
and his racing Bentley Boys were the ‘rocket fuel' who brought this
extraordinarily powerful engine roaring into the public eye. They were
customers. They were Bentley. They were extraordinary. Now, 96 years on,
Bentley still champions those life-changing moments, encouraging people
to push themselves to their limit, then beyond. To create new experiences
for themselves, and to take others with them. Watch the film above. Explore
these following pages. You'll discover more about what makes Bentley
extraordinary. Find out about our story history and heritage and get to know
some of the people behind the scenes. Bentley is not just about a life less
ordinary; rather it is a vehicle to transport you to a life extraordinary.
CoBpeMeHHBIe HHOOPMAIMOHHO-KOMMYHHKALIOHHBIE TEXHOJIOTUH
c/eNnand BO3MOXHBIM TOsiBiieHHe hashtag, KOTOphI Takke BKIIOYAET
HUMEHHO 3710 cioBo: Bentley. #Be extraordinary.

EI[I/IHI/ILII)I, 0603Haqa101ul/1e CTWJIb, MWK, HU3AIICCTBO JOIIOJHAKOTCSA
TakKe eIWHUIAMHU C TeHAepHbIMH mpeamnodreHusMu: Unveiled in 2014,
the Faubourg watch is the perfect embodiment of stylish elegance in
miniature. It is small and delicate; light and discreet. Woman's perfect
companion, it drapes the wrist in golden sparkles as it marks the passage
of precious time (Faubourg).

Wnest yHHKaJIBHOCTH, HEMPEB30HICHHOCTH, HEOCIIOPHMOTO JIMIEPCTBA
MIPOHU3BIBAET BECh PEKIIAMHBINA TEKCT, IPHOOpETast 0COOYI0 KOHLCHTPALHUIO
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B cijoraHax, Hampumep: Mercedes-Benz F 015 Luxury in Motion: future
meets art/ Maybach — a legend lives on/ Feel Limitless. Nobody I ahead of
you. Not even above you (Lamborghini)/ Don't be content with walking on
air. History Masterpieces. Diablo = The Supercar of the Future. Reventon —
The Essence of the Lamborghini brand.

B xaTteropuo LEHHOCTEN B MHIYCTPUAIBHBINA U MMOCT-UHYCTPUAJIbHBII
MepHo] Mepelnia pyvyHas paboTa B MPOU3BOJACTBE TOBAPOB KIACCa JIIOKC:
Hand-printed tie made of silk with a "Micro Floral" motif embellished with
three crystals on the tip of the back of the tie. The elegance and refinement
of the material give life to an exclusive accessory that is synonymous with
Italian couture throughout the world. Composition: 100% silk (STEFANO
RICCI). C mosiBneHMeM BHPTYaIbHOW pEKIaMbl, OQHIMAIBLHBIX CalHTOB
MPOU3BOAMTENN TOBapoOB Kiacca JIFOKC, Hampumep, Hermes, BKIIOYAKOT B
pexiiaMy O3HaKOMJICHHE C TIIPOL[ECCOM MPOM3BOJCTBA, MOAYEPKUBAsS
BHUMAaHHUE K K&XKIOW JICTAIH, U IIPEXKIE BCETO M0JII0 pyuHOU paboTsl (Spend
a little time now to immerse yourself in every curve, every hand-stitched
steering wheel, every layer of wood veneer and every inch of the Flying
Spur (Hermes), studs are applied by hand, hand-painted edges, hand-
stitched panels create a reversible effect (Gucci).

OnHOW W3 HENAaBHMX W 3aMETHBIX PEKJIIAMHBIX W MapKETHHIOBBIX
CTpaTerui crana MHIUBUIYaIUu3aLus 51 nepcoHuuKaIms
BBICOKOKQYECTBEHHOTO MPOIYKTa C IOMOIIBI0 HMEHH COOCTBEHHOTO,
pacckaza, uctopun. Hampmmep, cymxa DIANA BARNATO WALKER
ACCOLIMUPYETCS C M3BECTHOM JIMYHOCTBIO, MOTYEPKUBAET YHUKAIBHOCTD €€
obmamarensHuIEl: Diana Barnato Walker MBE, was a legendary English
aviatrix, red cross nurse, accomplished equestrian and designer's muse for
the Barnato bag. The socialite daughter of Woolf ‘Babe' Barnato, the Le
Mans 24 hour back-to-back winner and chairman of Bentley, Diana was
well known in London for her high spirits and late nights spent at the
Embassy or 400 Club. She was also known for the Bentley she drove.

enkoBbie mapdsl Hermes yxe NaBHO MPEBPATUIIUCH B MIPOU3BEICHUS
HCKYCCTBa, HO TOJIEKO COBCEM HEJaBHO CTaJM MOJIy4aTh nMeHa. Hanpumep,
mwap¢ Balade en Berline opopmieH B ToHax royal blue/ bright pink/ green.
OmnucaHue COMpPOBOXKAAETCS JIETEH 10N, HCTOpHEl 00beKTa, H300paKEHHOTO
Ha mapde. Cpeau npyrux npumepoB Nautilus (Hermes) — AHHOBalTMOHHBIN
WHCTPYMEHT Ul MHCHbMa, CTaBUIMH WHIMKATOPOM COIMAILHOTO CTaTyca.
Eme omua npumep -Arlequin — Woven two-tone pencil in bright
red/bougainvillea Madras goatskin.

Ha spmapkax npenMeTHOoTo nu3aitaa B 2016 romy ObUTH IIpeCTaBICHBI
OOBEKTHI, CTaBIIWE SIPKUM INpHUMEpOM IepcoHupukanuu: kpecino Fiona,
xomon Cangaco, iroctpa Fungo u np [16, 22].
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Bropoii npuMeuyaTeNbHON TEHIEHUUEN B PEKJIaME U MapKETHHIE CTaJIo
co3laHue Mupa, aTMocdeprl OpeHaa myTeM OObEIMHEHUS B eINHOe IIeTIoe
rpynmel  ToBapoB, Hampumep, The Bentley Handbag: Introducing two
limited-edition handbags from the world's most renowned luxury car
manufacturer. Created from a timeless combination of fine materials and
meticulous craftsmanship, each bag bears a single unique identifying
number. The Bentley Handbag collection: modern British design meets
global luxury lifestyle. Henmp3s He oOpaTtuTh BHHMaHHE Ha coOpaHHe
JIEKCHYECKHUX EANHHUI CO 3HAUCHUEM HCKITIOUYUTEIEHOCTH.

Kpome cymku B KauecTBe akccecyapa mpeuiararoTcs dacel Breitling,
CTaBUIME yJOayHbIM TnpuMepoM Ko-Openmunra: BREITLING FOR
BENTLEY. A range of handmade Swiss watches from the only watchmaker
ever trusted to build instruments for inclusion in a Bentley dashboard. In
2002, Bentley launched the Continental GT, then the most powerful Bentley
ever built. Breitling lent the revolutionary new luxury car an extra personal
touch, by participating in the design of the technical instruments and,
importantly, creating the onboard clock. It was the first time that Bentley
had entrusted this task to anyone other than its own craftsmen. Although
this was a first, the art of handmade British car making and the tradition of
great Swiss watchmaking have much in common. Indeed, it could be said
that Breitling's timepieces embody the same sense of beauty in motion as
Bentley's cars. From the Bentley factory in Crewe to the Breitling
Chronométrie in La Chaux-de-Fonds, there stretches an invisible
connection; a common appreciation of mechanical perfection. A pioneer in
the field of chronographs and technical watches, Breitling belongs to an
exclusive circle of watchmakers with their own mechanical movement,
developed and manufactured exclusively under its own roof. Breitling
engineers have created several unique in-house mechanisms, including
ultra-practical second timezone and world-time systems entirely
adjustable via the crown, and a '30-second chronograph' mechanism
stemming from a 1926 Breitling patent. Chronometer-certified by the
COSC (Swiss Official Chronometer Testing Institute), all Breitling for
Bentley watches stem from a carefully balanced association of hand and
machine, of tradition and innovation. Every curve, every straight line,
every edge and every surface — all are meticulously fashioned with a
concern for two great traditions: that of handcrafting luxury Swiss
watches and that of handcrafting luxury British cars.

Eme oqHuM niprMepoM KOOpeHIMHTra CTau BBIOOp oTeneil. Obnanarenu
Jaopororo aBTOMO6I/IJ'I5[ MOT'YT OCTAaHOBUTLCA B HIMKAPHBIX HOMEPAX CaMbIX
noporux oteneit mupa: Please visit The St. Regis New York website for
details about booking the Bentley Suite. Visit The St. Regis Istanbul
website for details about booking the Bentley Suite:
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BENTLEY SUITE AT THE ST. REGIS ISTANBUL

Istanbul. A city of contrasts. Where East meets West, where modernity
blends seamlessly with heritage, in a seductive mix of cultures... Evoking
the very best of modern luxury, the one-bedroom 4th floor Bentley Suite at
The St. Regis Istanbul is inspired by the iconic Bentley Continental GT.
Every detail shares the distinctive hallmarks of Bentley design,
craftsmanship and quality, with the five star excellence expected from
world-leading St. Regis hotels.

From the large windows and furnished balcony — with private dining
for two — one can enjoy breath-taking views of Macka Park and the
Bosphorus. The same painstaking care and attention that Bentley lavishes
on its cars, has been thoughtfully applied to all the finer details of the
Bentley Suite. A bespoke Bentley Humidor has been made in Crewe by
master craftsmen and women in the Bentley woodshop, alongside the cars
that inspired the suite. His-and-hers jewellery boxes have been
meticulously created to house guests' precious possessions, hand finished
with care and attention in different walnut and ash finishes. A custom-
made backgammon set in porpoise and linen hide has been delicately
coated in Bird's Eye maple veneer. A handcrafted chrome finish
paperweight, the Bentley flying 'B' bonnet mascot, is a reminder of
Bentley's iconic luxury status throughout the decades.

Bo3spacraromas BUpTyanu3auusi KOMMYHHKAUWHM, HEYKIOHHBIH pOCT
OHJIAIHOBOH MPOJaXKH TOBAPOB M YCIYT, IIOCTOSHHOE YCOBEPIICHCTBOBAHHE
QpoBBIX TEXHOJIOT U, NIPUBEPKEHHOCTD HOBBIX IIOKOJICHUH
BCEBO3MOXKHBIM ~ TaJpKeTaM  TOBIEKYT  3a  co0oif  pa3paboTKy
WHIUBUIYAIBHBIX ITOOXOJOB K ITOTCHIMAIFHOMY KIHEHTY, B KOTOPBIX
COIMANTbHBIN (HaKTOp ¢ ero BepOaJbHBIM BOILIOIICHHEM CTAHET OJHHM H3
OCHOBOIIOJIAraloINX (PaKTOPOB B MPOABIKEHUH NPOLYKINH U OH3HEca.
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