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writer's artistic representation of the reality, and often they are reflection of 

author's emotional and psychological state. 

Symbolical meanings of colournomen gold are wide and mythologized. 

Gold is a colour of the sun, symbol of God's principles, of the earth and skies 

greatness. For each nation and in each religious movement colour unit gold 

has its own symbolism. 

It is emphasized that semantic structure of poetical colournomen gold is 

rather complicated. The symbolic unit gold is considered to be the one which 

gives general positive emotional and estimating meaning to the whole poetical 

microstructure; it is underlined that component gold has psychological 

meaning. In an artistic text feature gold has some meaning and many 

dimensions. It joins semantics of the colour with general positive high value, 

the feeling of something expensive and precious. It is traced that semantics of 

colournomen gold is based on mythological source with its traditional multi-

dimensional comprehension of this feature. 

It is proved that in semantic branching of symbolic colournomen gold 

one can observe that colour feature is moving away from the subject to which 

the feature is initially attached. More complicated, mediated expression of the 

feature through its connection with related notions is taking place; this process 

helps to renew and broaden traditional symbolic feature. 

Key words: colournomen, lexical meaning, semantics, seme, symbol, 

artistic image, context. 
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Koshlata A. V. Theoretical foundations of social media discourse 

space research  

This article is devoted to the investigation of main peculiarities of the 

term 

various approaches to the definition and characteristics of the term. The 

theoretical foundations of the discursive space of social media are discussed, 

the relevance of discursive practices investigation, definition, analysis, 

evaluation and systematization of optimal measurement methods in social 

media  audience coverage, user interaction with social media services and 

other users through these services are mentioned. It is noted that social 

networks have the ability to display and consolidate information, influencing 

the formation of opinions, views, and sentiments and as a result of mass 
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communications to strengthen or weaken the positions of groups. It is 

mentioned the significant influence of online activity on traditional discourse: 

estimates are generated in the Network, views and beliefs are broadcast by 

newspapers and television, network influence can be converted into political 

or media career or expert status. Simultaneously with the formation of a virtual 

picture of the world, including language, reflecting life in the Internet space 

with its specific features, the language personality changes. The virtual 

linguistic personality, realizing in the new communicative space, constructs its 

own binary opposition real / virtual world . The relevance of the study is due 

to the need to develop linguistic pragmatics directions in the study of a new 

form of social communications and theoretical understanding of the problems 

of language functioning on the basis of a new social and communicative 

practice is concluded.  

It is summed up that modern society responds to the challenges of the 

time  in particular, to increase the flow of information, at the request of 

constant contact, to global changes in everyday culture - the formation of its 

own communication channels that can withstand the growing pressure of 

information and, therefore, put first of all the success of communication. 

Key words: discourse , discursive space, social media, social networks, 

linguistic pragmatics, social and communicative practice, real / virtual 

world . 
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