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The Internet today can confidently be called the largest and the most efficient intercultural
communication platform in the world which creates a new virtual reality. Internet journalism
became one of the results of the electronic technology rapid expansion in the lives of average
people; it is a special type of media that combines the features and functions of print and
audiovisual media. Today Internet media are one of the leading sources of receipt and the means of
exchange of the rapid and timely information about the world, so the online media audience is
constantly growing.

Active progress of information technology, globalization trends in public life and politics
fundamentally change the role and status of the Internet media. Thorough investigation of media-
discourse, that must be conducted not only in linguistic, but also in sociological and cultural
dimensions, becomes necessary and determines the relevance of this article.

The study of various aspects of Internet journalism and media-discourse, particularly in the
context of the dominant cultural paradigm, was provided by many prominent scientists, including
T.van Dijk, N. Ferklo, R.Craig, J.Hall, B.V.Potiatynyk, S.B. Serebrova, M.L. Yakovenko,
O.D. Kuznetsova, S.G. Korkonosenko, V.A. Lychkovah, V.G. Kostomarov, V.l. Karasik,
S.I. Smetanina, T.G. Dobrosklonskaya, S.G. Mashkova, I.D. Fomicheva, M.M. Lukina, I.P. llyin
and others.

Neglected by researchers are specific text and discursive categories of Ukrainian media-
discourse, showing its postmodern features. Having regard to all the characteristics of online media,
we assume that this type of media is a natural result and product of establishment of the dominant
postmodern paradigm in science, art, philosophy and other social practices. The proof of this
hypothesis is the purpose of this article.

To achieve the formulated purpose the following tasks must be solved: 1) to reveal the
characteristic features and the basic text and discursive categories of Ukrainian online media-
discourse; 2) to describe the postmodernism as a dominant of contemporary cultural space; 3) to
analyze the main text and discursive categories of Ukrainian online media in the postmodern
context.

Media-texts of the following Ukrainian online media reflecting the different subjects and
directed at the different target audiences became the material of our investigation: "Tyzhden"
(http://tyzhden.ua/), "Ukrayinska pravda” (http://www.pravda.com.ua/), "TSN" (http://tsn.ua/),
"Dzerkalo tyzhnya" (http://dt.ua/), "Gazeta.ua" (http://gazeta.ua/), "Sumno?" (http://sumno.com/),
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"Inspired” (http://inspired.com.ua/). All of the listed resources are full-grown information portals
where information updates occur several times a day (sometimes — hourly or even more often), and
the texts are accompanied by a variety of audiovisual means.

The object of our studies is the Ukrainian online media-discourse, and the subject is the
media-texts of online media. Following T.G. Dobrosklonskaya, we understand media-discourse as a
set of processes and products of speech activity in the field of mass communications in all the
multitude and complexity of their interactions. The media-texts in respect to media-discourse
constitute the discrete units suitable for conducting a scientific research that enable to divide the
information streams into separate segments. T.G. Dobrosklonskaya notes that media-text presents a
discrete unit of media-discourse, that’s why it enables organizing and structuring the rapid flow of
information in the condition of globalized society [[Io6pocknonckas 2008: 151-152]. Therefore in
this study we will use the terms "media-text" and "media-discourse"” as the synonyms.

Media-journalism peculiarities are mainly caused by the sphere of its existence — the World
Wide Web, which often significantly transforms the traditional media. A characteristic feature of
online media is their affordability. The Internet is now accessible in any office, institution or even
somewhere in public transportation with a smartphone or laptop. The simplicity and relatively low
cost of the access to the network increase the number of Internet users exponentially. The number
of the Internet media users has about the same growth rate. Online media are valued for the
efficiency of information, which is updated every minute on some resources, its availability, as well
as for a possibility to choose what to read and what to leave out of one’s attention.

In many countries and in Ukraine in particular Internet media are appreciated for the relative
objectivity of the information. While the internet does not belong to anyone and nobody fund it,
influence on the nature, quality and quantity of the information spreading there is almost
impossible. This attracts to the online media educated, conscious users who want to get impartial
information from reliable sources and therefore often use several different resources to assess
information maximal unprejudiced.

Another key feature of the Internet space and media-products in it is their multimediality.
Online media combine "traditional” text information with video portion, sound, photographs,
pictures etc. that presents information as clearly and completely as possible. In addition
hypertextuality is peculiar to media-texts. It is a unique feature which is the principle of text
construction when it becomes a system of texts that represent both unity and multiplicity of texts.
This allows the user to perceive information in any convenient for him order and kind.

The set of the text and discursive categories' of Ukrainian media discourse includes both
traditional text categories (according to the views of Z.Y. Turaeva [TypaeBa 1986], I.R. Halperin
[lTanemepun 1981], there are cohesion, coherence, pragmatic orientation, modality, informativity,
divisibility, etc.) and those that are specific for exactly this type of discourse (to those we count
intertextuality, cultural and social conditionality of the texts, discursive interference, interactivity,
multimediality, hypertextuality, thematic reproducibility).

One of the key text and discursive categories of online media is intertextuality, which consists
in that the text is based on quotations and allusions to other texts. These “references” may be
explicit or implicit (transformed), but in any case they must remain recognizable for the reader. The
author of the term "intertextuality" J. Kristeva claimed that any text is intertext and the result of
other discourses; she emphasized that the text in the process of intertextualization is constantly
being transformed and reconsidered (by [ILIBens 2010: 195]).

Text intertextuality reveals through the precedent phenomena, allusions, quotations, parody,
plagiarism, styling, etc. [@areeBa 2007: 121]. This property of media-texts manifests their

! As a text and discursive category we understand following A. R. Habidullina superparadigmal invariant feature
which is peculiar to the text in a typical communicative situation where the text is a form that mediates the organization
of verbal interaction of communicants. Thus text and discursive categories (in the terminology of A.R. Habidullina they
are "discursive categories") are the most important and the most essential features of the communicative situation which
are reflected in the text [['abugymmna 2009: 12].
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relationship with other phenomena of cultural and social life, creates a carnival atmosphere of
playing with the reader, who must decipher, recognize the intertextual references, and only then he
can get as a "reward" the full understanding of the text and the adequate perception of author’s
message.

For example, in the article by T. Wozniak "One Hundred Years of Solitude of Viktor
Yanukovych" (http://www.pravda.com.ua/articles/2012/02/22/6959193/) there was used a whole
complex of intertextual elements and one of them was disposed in the headline:

Cmo pokie camomnocmi Bikmopa Anykosuua

[...] «dunnomamu no-ooneyvbku» Cnaymaniu 36UtAHY YeMHICMb €BPONEUYI8 Ma amMepuKanyie
3 cnaokicmio. Pozmiomunu ecix. Le sik 3 Koweem — 11020 dcummisi NOBHICIIO 3ANeXHCUMb 8i0 AHAI3i6
[Onii’ Bonooumupienu. Omaxuii napaookc.

[...] Hesoice 6in ne € namponom Azapoea yu Heuemoea? Tak, €. Ane 6in ne € nampoHom
Axmemosa. ba, 6in ne € namponom nasime 0151 Xopowroscvkozo. Yu makux «Komie, AKi X00amp
cami no cooiy, sax boiixo uu Jlvosoukin? A ye eonu i € [lapmicto pezionis.

[...] Tak, € 6ace nepwi posnpasu 3 onozuyieto. Tenep: «Henvza oeprycamv evinycmumas).
Bunycmuw — 6ioepusze ece. 3anuwuw y mopmi — ne oau boe wo, i mooi Camomy eaniux.

Hi, ne menepiwna onosuyis, a onicapxam 3 00NOMO20I C80IX HepeosUX CMABIEHUKIG
3anpomopums 3a Ipamu «uanie 6i0dyeaiiniey — «uepHi KUHymo Kicmkyy». Tax Oyio i max 6yoe.
Tomy bacamvom came yac 3a0yMamucs, Kyou uje MO’CHA YMeKmu.

T'opu 60oHo 8ocHem me mucauscvke zocnooapcmeo. Ta it Mixczip’a kpawe no3oymucs — a mo
Hapaounu «opy3pa-mosapuwiuy 3o010mi YHimazu. 3paouuxu, ectoou 3paouuxu (YKpaiHCbka
npasaa. — 22.02.2012).

Cultural and social conditionality of mass media-discourse can also be considered as a
material manifestation of the category of intertextuality. The authors of media-texts constantly refer
to a set of common background knowledge that enables recipients of messages to perceive and
interpret information sufficiently. There is some kind of global precedence of media-discourse,
which appears in regularly appealing of media-texts to readers' knowledge, their cultural and social
competence:

26 k6imHs, KOIU NONMUYHO AKMUBHA NYONIKA YBANCHO cmedicula 3a 00AMU HABKOJO
menekanany TBi, y Bepxosni padi panmoso 3'a6uscs cencayitinuii 3akononpoexkm. Lleti 0oxymenm
NOKIUKAHULL 3HAMU 8CI nNepenonu 01 MaubymHvoi npusamusayii YKpaiHCobKoi 2a30mpancnopmHoi
cucmemu.

[...] 32iono 3 poznosiosmu, cumyayis euenadana dewjo ougno. Ilpezudenm Bikmop HAnykoeuu
HiIOUMO Kinbka pasie npononyeas npezudenmy P Bonooumupy I[lyminy «mpyby» 6 00OMiH Ha
SHUICKY Ha 2a3 1 Kilbka pazie nepedymyesas. Ilyminy yi izpu Habpuoau, i 6in nepecmas 2060pumu Ha
oawny memy.

Momueayisn Anyxoeuua 3pozymina. Ilonepedy npezudenmcvki eubopu 2015 poky,
a exoHoMmiKa naniemepmea, epowiel Hema. He 6 ocmannio uepey mak cmanocs uepes 3axmapuy yiny
Ha pociticekutl 2a3 3a «Koumpakmom imeni IOnii Tumowenko» (YxpaiHcbka TpaBra. —
16.05.2013).

In given passage there were highlighted in bold print those text elements that appeal to current
readers’ common presuppositions that enable a complete understanding of presented information
and its putting into the context of existing knowledge about the world.

Discursive interference (term of T.G. Dobrosklonskaya [/Io6pocknonckas 2008]) reveals in
the media-discourse in that elements of several types of institutional discourses (political,
advertising, legal, business, sporting, religious and so on) combine and overlap here. In the
interaction of these types of discourses there is creating a unique and sophisticated in its
characteristics construct — media-discourse. We illustrate this with examples.

Political + business discourses: [Ipe3udenm 3a3Hauué mMaxodxic, wjo 3pOCMAHHA 3apniam i
neuciti mae bazysamucs Ha 3pocmanui exoHomixku. «CoyianvHi iHiyiamusu, Axi 6yau 3aKiadeHi 6
OCHOBY 3POCMAHHA NEHCIll I 3apoOimHUX Naam HNOBUHHI YIUMU 6 HAUOIUMNCYIN NepCneKmusi 6
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CMYNiHb 0epHCaBHOI COYIANbHOI NONIMUKU, Alle 80HA MOJdiCe IPYHMYBAMUCA MINbKU HA PealbHOMY
3pocmanHi eKOHOMIKU. Peanvhe 3pocmanHs eKOHOMIKU He Modce Oymu 0Oe3 iHeecmuyill, a
ingecmuyii nioymo minbku 6 mi o0nacmi, 8 SAKUX B0HU PEaIbHO MONCYMb O0amu 8i00auyy», —
niokpecaue Anyrxosuu (TCH. — 22.08.2012).

Musical + critical discourses: 4 oani nouunacmocs naiyixasiwe. Ilo-nepue, 6 cucmemi
yinnocmeu Baxapuyka eecna panmoeo nocmynunacs aimy. Ilo-Opyze, 6inbut XynieancbKoi nicHi
Oxeanu ne npuoymyeanu we 3 uacie Omo 6yna eecna. booecima — ye snaxioxka i cminugicmo.
Ipuemnuiit pumm, munoso OPUMAHCHLKE «B0-X00» Y HNPUCHIBI, 3MIHU mMeMny i, epeuimi-pewm,
moximo! Jlo peui, ye eouna nicHa 3 anvbomy, sKa «aedxcaia y wagi» Oexiibka pokis, yci iHuti
NUCANUCS HeUWOOABHO.

[...] Tax 6aovopo nouaswiu, na n’smiu nicui 2ypm 3pueacmovcs y npipsy. Rendez-vous
8i068epmo 8i00A€ WAHCOHOM ADO NONCco. 3a00801eHHs HUJICUe CePeOHbO2O.

Cmpinaii — nasousosudicy pisna nicus. Piena nicns i3 necmanoapmmuoro onsi OF 6apabanmoro
napmieto. Pigna nicusa, nio sxKy moocna cmpadxcoamu i oymamu npu odicumms. Piena nicus,
npocskuyma empauenoro naodiero (Inspired. — 16.05.2013).

Most of the analyzed media-texts can be attributed directly to several types of discourse,
besides of media one, as they may be devoted to such events and phenomena related to different
social practices.

Key category of the online media-texts is their interactivity, i.e. the presence of active and
adequate feedback from the user (reader) to the system (online media). Often this form of
interaction manifests in the creation of forums on the websites of media-resources and
implementation of possibility to leave a comment after the article / note:

Tpu poxu dexpemmuoi 6ionycmku — ye 3a6azamo

€68pocoroz eudinug 5 MAH. 2PH HA Npocpamy OONOMOSU YKPAIHCbKUM JHCIHKAM, SKI
nepebysaroms y Oekpemuiil ionycmyi. /[ei mpemunu ix maroms mpyoHOWi 3 NOBEPHEHHAM 00
pooomu. Taxi oani Minicmepcmea coyianbroi nonimuxu [...J

V CLIA y oexpem ioyms He Oosuwie Hidxc Ha mpu micayi. B €sponi yeu mepmin Oinvuiuii.
Hanpuxnao, y llseyii mosxxcna cudimu 60oma 3 oumunoro 0o poky. Illpome mam oitoms mexanizmu,
AKI niOmMpumyroms 6anauc misxc pooomoio i poourow. Ilpu KOMnawHisx cmeopoioms cadouxku 0is
dimeti npayienuxie. € KiMHamu 8i0NOYUHKY Mamepi ti Oumuru Ha pooomi. JKinku 3anuwaroms mam
CBOIX MANIOKI@ HA HAHLKY [ HABIOYIOMbCA myou ni0 4ac pobouoco Owua. Takooic 0ns maxux
npayisHuyb nepeddbaveHutl cHyyKutl epagix pobomu.

Tpu poxu — ye 3abazamo. Lle cnadox i3 padsincoko2o munynozo [...J

a 6 wmoui 23.02.2013 13:14

Y yiti kpaini i napooxcysamu, i eMupamu cmpauHo...

123 21.02.2013 12:07

Y Bac s6no nemae oimeti. He nocooacyrocs 3i cmammero.

Bnaoucnaea 19.02.2013 18:20

Koona nopmanvna mamu He 3anuwuna 6 ceoe oums xati HAGIMb y HAUAPHIUOMY OUMCAOKY
v 6iyi xinokox mudcuie. Tomy 3 poxku — wuiaxuil He "cnadok", ye axpaz motl cmumyn, wo 0y8
nompibern 6 ymogax eumuparodoi Hayii. I mym sKkpaz y 3axo0y euumucsi HeMae YoMy: JHCIHKU
npayowms, oimeti He HaApPOOI’CYIOMb — KPAIHU BUMUPATOMDb.

0oope paoumu 19.02.2013 09:55

1000 6akcis 3a micye 6 cadouxy — 3apobuwt uu i, a 6akcu edxce oasai (Gazeta.ua. —
19.02.2013) [Spelling and punctuation of the authors of comments were retained — 1.S.].

Often an active discussion develops between readers or between readers and the editor
concerning presented material, which may form a single new type of discourse within the media
one.

Lamination of media-discourse reveals in its multimediality, i.e. conveying of information not
only by text, but also with the use of graphics, sound and the video means that not only allows to

155



LINGUISTIC STUDIES. Volume 29

present information in the fullest way, but also gives a reader the possibility to choose
"communication channel” — the means through which perception of information would be optimal.

Ha Bnusexkony Cxoai Nnoaw NnoTepnarkTe Bia
PanToEMX CHIFOEMX Sype T3 KPMXaHWUX SNUEe

st S . T2 e waee | B (201 5 b O [——

Y Qesrex KDIiEAK =AEITE NOMIE OWOTOME SOSTORNISOSRm --=

(TCH. - 10.01.2013)

Internet-resources which use multimedia for the conveying of information are convergent
media that combine all the channels of conveying of information into a single information system
[Kupus 2010: 24].

Hypertextuality — the presence of explicit links between different texts, allowing the reader to
perceive the text in nonlinear way, get deeper into it — may be ascribed to the significant text and
discursive categories of media-discourse too. Formally hypertextuality manifests in the fact that the
text contains references to other texts or information means in a single online-resource or more. By
activating the link, the reader can move to the page with similar or related information.

[...] Hacaoaemo, 5 keimmusi omOyocmen Banepis Jlymxoscbka 36epuynacs 00 npe3udeHma
Bikxmopa Anyxosuua 3_npoxauuam npo nomunyeauus Jlyuenxka. Omo6yocmen nocnanacs Ha cmaw
300pog's Jlyyenka i Ha me, wo eKkc-MiHicmp 6i00y8 Oinbuly uacmuHy noKapawHs. Bikmop
Anykosuy 36epuyeca 00 Komicii npu _npe3udenmogi y numauHsax NOMULYBAHHS 3 NPOXAHHAM
HEBIOKIAOHO PO32ISIHYMU 36EPHEHHSL.

7 keimusa AHykosuu nionucae ykaz npo nOMUJIY8AHHA WeCmu 3ACYOICEeHUX, ceped AKUX OY8
FOpiti Jlyyenxo (Twxnmens. — 09.04.2013) [Available hyperlinks to other materials on the same
information resource are underlined in bold print in the text — 1.S.].

Thus, hypertext doesn’t have the closed structure, so the reader can "travel™ by the links long
enough if the information resource is large and not new. Hypertextuality of online media enables
the perception of information by recipient in any order and amount.

Topic reproducibility as a text and discursive category of Ukrainian media-discourse is that all
the media-texts are actually different interpretations of the same events and facts (topics), which are
highlighted in the media in different ways. Typically, the "bare™ information data are presented by
news agencies while other media (including Internet ones) perform the function of dissemination of
information and reporting it to the public in a convenient and accessible manner.
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Mosnuil 3axon pezionanie Habpas YUHHOCMI

3akon npo OCHOBU O0epicagHOi MOBHOI NOMIMUKU, AKUL Nnepeddayac 8CMAaHOBIEHHS.
0QiyiiHO20 BUKOPUCMAHHS PECIOHATILHUX MO8 V POOOMI MICYesUX Opearie 0epicasHoi e1aou npu
npoorcusanui minimym 10% Hociie Ha mepumopisx, Ha AKUX NOWUPEHA Ysi MOBA, BCHYNUE 6 CUTLY.

Texcm 3axony onyonikoeanuti 6 o@iyitnil napiamenmcwkiu eazemi «lonoc Yrpainuy.
3axonom nepeddbauacmocs, wo 6 konmekcmi €8ponelicokoi xapmii pecioHanbHUX M08 abo Mo8
MEHWUH 3aX00U, CNPAMOBAHI HA BUKOPUCMAHHA Makux 6 YKpaini, 3acmocosyromscsi 00 18 mos:
pociticoka, 0Oinopycvka, 0012apcbKa, BIPMEHCbKA, 2azay3vKd, iOuld, KpUMCbKOMamapcvKd,
MONI0ABCHKA, HIMeYbKd, HOB02PEYbKA, NOIbCbKA, POMCbKA (YUSAHCLKA), PYMYHCObKA, ClO8AYbLKA,
Y20pcuKa, pyCUHCHKA, KapaimcbKa ti KpUM4aybKa.

[...] Tonosa napramenmy Bonooumup Jlumeun cneputy 8i0mMo8118¢cs nionucamu yet 3aKOoH,
00HAK, 3peutmoro, 3p0ous ye il nepedas 1020 Ha NiONUcC npe3udeHma.

Boonouac 6 06’eOnaniti ono3uyii 3asa6unu, wo «H08a 0eMOKpAMUYHa OiLlbWICMb CKACYE Yell
3aKOH Ma THWI AHMUOEPHCABHI 3aKOHU | npumseHe Anykosuua ma Jlumeuna 0o 8ionogioanvHocmi
3a Hapyey nao Koncmumyuyieio i deparcasroro mosory (Twxaens. — 10.08.2012).

Cb0200HI «MOBHUIL» 3AKOH HAOY8 YUHHOCMI

Anykosuy nionucas 3axon npomu ykpaincovkoi mosu. 3axon «llpo 3acadu mMoeHOI noaimuxuy
nionucas npezudenum Bikmop Awnyxosuy. Lle cmanoca 8 cepnwus, nio uac nepebysamHs 21d6u
Oepoicasu Ha 8i0nouunky 6 Kpumy.

3axon 00360/18€ BUKOPUCMOBYBAMU MOBU HAYIOHANbHUX MEHWUH HA DIBHI 3 0epiHCa8HOI0
VKPAiHCcbKowW. [JyMKU eKcnepmie wo0o HACKIOKI8 tioco Oii po3dinunucs. binewicme esadxcaroms, wo
nio0 NPUKPUMMAM 3aXUCMY NPA8 HAYMEHWUH 3aKOH (DAKMUYHO HAOAE POCIUCLKIU MOBI cmamyc
opyeoi  Oepawcasnoi. B ymosax oOominysanusi 6 YKpaini pociticbko20 KHU2OBUOAHHS, KIHO,
menedauents YKpaincbka 6yoe UmiCHeHa 3 YIHCUMKY.

Mosnuii 3axon niocomysanru Ooenymamu-«pecionanuy Baoum Konecnivenko ma Cepeill
Kisanos. Onosuyia obiysana we oonycmumu 2010Cy8anHs 3a Hb020. 11i0 uac nepuwioeo wumanua 5
yepeHs Midc Oenymamamu 3uununacs wmosxanuna. Qonax oinowicms 3ibpana 234 eonocu «3a» 3a
minimanvro Heobxionux 226 (Gazeta.ua — 10.08.2012).

3axon npo moeu Habys yuHHOCMI

3axon VYxpainu «llpo ocHosu OepaitcagHOi MOGHOI NONIMUKUY, WO pPOWUPIOE Cchepy
3ACMOCY8AHHA POCILICLKOI MOBU MA [HWUX MO8 HAYIOHANbHUX MEHWUH, HA0Y8 YUHHOCMI RiCJs
oiyitino20 onyoNiKY8aHHA Y N'SMHUYIO.

[...] Ax nogidomnanoca, 3 nunus Bepxoema Pada Ykpainu npuiinsana MmoeHull 3aKOH
Konecniuenxa-Kueanoea, axuti 3miynioe no3uyii pociicbkoi ma mMo8 iHuux HayiOHATbHUX MEHUIUH &
pecionax, Oe ixus uucenvnicmo 10% i euwye.

Biopasy nicna eonocyeanus 6 yenmpi Kuesa, nio «Vkpaincokum oomomy, i 6 OeKilbKOX
Micmax noyanucs akyii npomecmy npomu yvbo2o 3axkowy. Ilpuiinammsa OoKymeHma 3a20Cmpuo
nonimMuyHy cumyayiio 6 Yxkpaiui

Tonosa Paou Bonooumup Jlumeurn 8i0M081A8Cs niOnucysamu OAHUll 3aKOH i HANUcas 3as8y
npo siocmaexy. Ilpome Bepxosna Pada 06iui ucnoguna «8omym 006ipu» cnikepy, ne npuiiHAGuU
siocmaexy. Ilicna yvoeo, «ne marouu ubopyy, 31 aunusa Jlumeun nionucas 3aKow i 8iONPAUS 1020
Ha nionuc npezudenmy (J{3epkano twxus. — 10.08.2012).

Thus, the basis of all the publications in online media for a certain period of time is the same
"original™ information, which is differently presented and evaluated by journalists of various media
and which forms the thematic unity of all media-texts.

Uniqueness of media-discourse as a phenomenon, according to S.l. Smetanina, is that it
contains a clear focus on the mass market, but it is also the part of the culture texts and it shows the
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relationship with fiction [Cmeranuna 2002: 4]. Contemporary online media-discourse correlates
with postmodern paradigm that is dominant in the global culture during the past 50 years.

Postmodernism is a special type of social practice, philosophical, scientific and artistic trend,
which appeared about the middle of last century, when the mass culture obtained total
dissemination in the world. The phenomenon of postmodernism is so complex and multifaceted that
clear defining its nature is rather difficult. German linguist M. Pfister considers it as an absolute
blend of all the high and the popular (mass). He notes that the imaginary museum of postmodernism
would be an accidental confusion of past and present, classical and popular, art and commerce,
though all of them would acquire the status of consumables [Pfister 1991: 219].

Based on the views of American scientists and writers, M. Pfister notes that in the postmodern
era originality survives in the form of bizarre game of traditional texts and structures — collages,
allusions, parodies and quotations. Creation of modern literature he describes as a combination of
game and intertextuality, playful and selfconscious plagiarism [Pfister 1991: 219]. I. Hasan
regarding this notes that today originality is possible only when the text is constructed from a
Second-hand material, which is the determinant feature of postmodernism (by [Pfister 1991: 216]).

Italian philosopher and semiotician U. Eco defines postmodernism not as a fixed
chronological phenomenon, but as a kind of spiritual state, approach to the work. He notes that
postmodernism, in contrast to the avant-gardism, tends not to disown the history, not to destroy or
distort it, not to reach the absolute edge in such a denial of the past, but to review it with an irony,
metalanguage play, utterance in the square. And if in the avant-garde system the only way for
someone who does not understand the game is the rejection of it, then in the postmodernism system
one can participate in the game and at the same time does not understand it or take it completely
seriously [9xo 1998: 635-636].

Ye.M. Luchinskaya notes that in postmodernism culture the reconciliation of low culture
(kitsch) with high one (avant-garde) has happened. Postmodernism is on the verge of a joke and
tragedy, high and low, socio and ego, myth and fact, so it is on the brink of different worlds and
states. At the same time postmodernist works are designed for the audience, which is able to
evaluate its irony, "artificiality", to identify the intertextual codes [JIyuunckas 2013: 339-340].

Analysis of the main approaches to the study of the postmodernism phenomenon [Dxo 1998;
Wieun 2001; Boapwuitsp 2000] provides an opportunity to highlight the following characteristic
features of it: multi-layerity, self-irony, the use of the finished forms, syncretism, decentration,
eclecticity, carnival nature, ambivalence, intertextuality, commercialization of cultural forms,
purpose on fun, replacing the originality by mimicry and imitation etc. These features are found in
all types of postmodern discourse: institutional, political, scientific, and — perhaps the most clearly —
in the media one, especially in the discourse of online media®.

Manifestations of postmodern socio-cultural paradigm in the online media-discourse are
clearly presented in Table 1 through the comparison of the main features of postmodernism with
basic text and discursive categories of media-discourse.

Table 1. Text and discursive categories of contemporary Ukrainian online media-discourse in

the paradigm of postmodernism

Text and discursive
Feature of .
. category of media- Commentary
Postmodernism !
discourse
Game, carnival | Intertextuality, cultural | Carnivalization of media-discourse manifests by
atmosphere and social conditionality | engaging in the process of message perceiving the

2 Actually the Internet can be considered as “the most postmodern” from all the media. The very nature of the
worldwide web is a "classical" postmodern product that could arise only in the era of absolute freedom, promotion of
human rights and freedom of conscience. Internet meets all the main characteristics of postmodernism as a social
paradigm: it has decentralized, open and mobile structure, is the most striking manifestation of mass culture, both
syncretic and eclectic, which is based on the principle of hypertextuality — perhaps the most important and significant
feature of postmodernism.
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broad context, background knowledge, other texts
and discourses. The sender as though plays with
the addressee when offers him the “riddles” —
veiled hints, allusions, references to other texts,
appropriately recognizing which the addressee
will be able to interpret the content and meaning
of the text correctly.

Carnival atmosphere of media-discourse also
reveals in its abundant imagery, metaphors and
irony.

Expression of the postmodern eclecticity in the
media-discourse is discursive interference that is
combination within the media-discourse of the
other types of discourse as well as genre and
stylistic diversity of media-texts, versatility of
their themes, alternating of neutral and expressive
language means in it [[{o6pocknonckas 2008: 23-
24].

Interactivity of media-discourse can be considered
Blending the as a manifestation of blending the roles of the
roles of the author and the reader, the involvement of the
author and the recipient in the creation of the text, which is one
reader of the features of postmodernism as an artistic
trend.

Formally postmodern multi-layerity of media-
discourse manifests in its multimediality — use of
the several forms of information presentation in
the media. However, intertextuality of media-
discourse can be considered as its multi-layerity
on the semantic level.

Category of hypertextuality of the media-
discourse is a manifestation of decentralized
syncretic nature of postmodernism. Hypertext
structure is infinite plane of texts connected with
each other by external links. They represent the
unity of diverse by form and content segments
which do not have a single clear center that any of
the available items can serve.

Topic  reproducibility of  media-discourse
correlates with the use of finished forms as one of
the significant features of postmodernism.
Topic reproducibility Journalistic texts are built on the basis of a single
original data — ready-made forms which are
reinterpreted and presented in different forms by
the authors of media-texts.

Eclecticity Discursive interference

Interactivity

Multi-layerity Multimediality

Syncretism,

decentration Hypertextuality

Use of the
finished forms

Thus, the cultural paradigm shift in the second half of the twentieth century led to the
emergence and development with specific unique regularities of the new phenomenon — online
media-discourse. Revealed text and discursive categories of Ukrainian Internet media-discourse
(intertextuality, cultural and social conditionality, discursive interference, interactivity,
multimediality, hypertextuality, and topic reproducibility) clearly demonstrate its relationship with

159



LINGUISTIC STUDIES. Volume 29

the dominant postmodern social and cultural trend, which manifests in the texts of online media
both at the semantic and formal levels. The study of national media-discourse in the diachronic
aspect and exposure of correlation of media-texts with top in certain time periods socio-cultural and
artistic paradigms presents the prospect of our study.
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Cmammio  npucesiyeHo  GUOINEHHIO  OA306UX  MEKCMOB0-OUCKYPCUBHUX — Kame2opil
VKpaincbko2o meodia-ouckypcy Inmepnem-3MI.  Buoxkpemneno wicmb OCHOBHUX MEKCMOBO-
OUCKYPCUBHUX Kame2opitl Media-Ouckypcy oHaaunosux 3MI, cxapakmepuzoeano usHavaivbHi pucu
NOCIMMOOEPHI3MY SIK COYIANIbHO-KYIbMYPHOI napaouemu ma Mucmeyvbkoi meuii, npoananizoéamo
ChiBGIOHeCeHiCMb MeKCMOB80-OUCKYPCUBHUX KAME20PIll YKPAIHCOKO20 MEPENCce8020 Media-OUcKypcy
3 NPOBIOHUMU pUCAMU NOCTNMOOEPHIZMY.

Knrouosi cnosa: cinepmexcmyanvricms, OucKypcusna inmepgepenyis, iHmepakmueHicio,
Iumepnem-3MI, inmepmexcmyanvHicms, Media-oOuckypc, meoia-mekcm, MyIbmuMeOitiHicms,

NOCMMOOEPHI3M, MEeKCMOB0-OUCKYPCUBHA KAMEe2OpIl.
Available 27 September 2013.

Olha Sytenko
VIIK 81°33.651.926
PROBLEM OF ADEQUATE TRANSLATION OF CONTRACTS

The article deals with one of the most complex and complicated professional translation
types — business and legal translation; here contracts are under consideration. It summarizes
functional features of an official style of language, investigates peculiarities of translation of
contracts, their functional, structural, semantic, grammatical and syntactic aspects.

Keywords: legal documentation, contract, legal terms, qualitative and competent translation,
lexical perception, foreign text conventions.

Nowadays the translation of business papers is becoming an integral part of the modern
business world due to the expansion and integration of international relations, development of
international business partnership. As a result of it, business people in our country need specialists
can handle with the English language as a language of international cooperation used for written
documents. To succeed in the world business market businessmen and international companies
especially often face the problem of translating the most required business documentation like
contracts (agreements), treaties, correspondence (letters), enquiries, offers, claims (complaints),
telexes, etc., which have become of great legal importance for the last decade. The peculiarities of
the official style, organizing and writing business documents are researched in comprehensive
monographs by I.R. Galperin [Galperin1982] and other well-known specialists: 1.V. Arnold
[Apuonba 1991], V.A. Kukharenko [Kukharenko 1986], E.E. Izrailevich [WU3pauneBuu 1964], and
others. Most linguists rely on the analysis conducted by I.R. Galperin, which is considered the most
detailed and profound.

Legal translation is one of the most complex and complicated professional translation types.
A translation service is responsible for understanding both politico-legal and socio-cultural contexts
behind a legal text and translating it in such a way that a target audience with a different cultural /
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