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UKRAINIAN-RUSSIAN SURZHYK 
IN SOCIO-COMMUNICATIVE SITUATION OF THE MARKET 

Iryna Braha  

Anton Makarenko State Pedagogical University of Sumy  
87, Romenska Str., Sumy, 40002, Ukraine 

iibraha@mail.ru 

The article discusses the problem of using surzhyk in the market as a situation of spontaneous 
communication. It analyzes social and socio-psychological factors stipulating the choice of surzhyk in 
the defined case. In authors’ opinion, in sociocultural situation of Sumy market surzhyk is becoming 
a means of communicative adaptation of speakers to each other.  

Key words: surzhyk, communicative situation of the market, choice of linguistic code.  
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