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Purpose. The paper purpose is to develop a model of public management for social entre-
preneurship in the context of ensuring public support for social enterprises and the creation of ap-
propriate infrastructure.

Design/methodology/approach. In the course of the research, general scientific methods
of analysis were used: formal, logical, and comparative; general methods: abstraction and general-
ization, idealization, analogy and modeling methods; as well as empirical methods: secondary so-
ciological analysis, analysis of regulatory documents; institutional, inductive and deductive ap-
proaches were applied.

Findings. The subject of the study is the mechanisms for public management of the social
entrepreneurship. The relevance of the research is determined by the urgent need to create a full-
fledged market of social services in the country with the aim of attracting national enterprises in it.
Given the fact that authorities of the State are not able to provide high-quality social services to-
day, it is important to involve non-state non-profit organizations and private business to the social
welfare sector, while ensuring comprehensive follow-up support. That is why the creation of ap-
propriate infrastructure for the development of national social oriented business is of critical im-
portance in the current circumstances.

Therefore, the mission of state authorities in this context is to enforce and develop the ef-
fective model of the cooperation and interaction between the state and the socio-entrepreneurial
sector with a view to provide support to it and to contribute to its development. As a result the
steps to ensure a favorable institutional environment for social enterprises in Ukraine are pro-
posed.

Research limitations/implications. The paper determines the concept of social enterprise
and identifies criteria for social entrepreneurship. A model of public management for social entre-
preneurship is developed.

Originality/value. Such knowledge will help to attract the non-profit sector as well as pri-
vate business to the social sector, which in turn will contribute to the social stability in the coun-
try. Further research on the development of social oriented business is significantly actualized
considering current unstable political and economic situation, since the social stability of society is
a prerequisite for the successful functioning of the state.

Keywords: social entrepreneurship, social enterprise, social needs, public management,
state assistance.

Problem setting. One of the most progres- increasingly becoming the subject of today’s
sive trends of modern entrepreneurial activity  scientific research in various fields of econo-
is socially oriented entrepreneurship, which is my and management.
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The non-profit sector is traditionally one of
the inalienable resources of the country's eco-
nomic development but at the same time — the
most vulnerable one.

Moreover, it is exactly the social stability
of society that is one of the main indicators of
the successful functioning of the state.

That is why social enterprises are to be of
concern to the State, which has to place a full-
fledged market of social services and actively
introduce innovative forms of social assis-
tance.

Recent research and publications analy-
sis. Analysis of recent studies and publications
devoted to the issue, found it’s extremely rele-
vance. There is an urgent need to investigate
and to develop different forms of public sup-
port of social entrepreneurship.

Numerous scientific research, articles,
original publications, dissertations and mono-
graphs of scientists and practitioners from
Ukraine and near or far abroad are dedicated to
the paper objective. Among them: O. Amosov
[2], L. Bukharina and A. Suchkov [3], Z. Ha-
lushka [7], V. Hura and N. Ihnatovych [8], O.
Kuchmieiev [11].

Certain provisions relating to the subject
occur in the academic writings of western sci-
entists: S. K. Alter [1], R. Dart [4], J.G. Dees
[5], G.L. Keohane [9], J. Kickul and Thomas
S. Lyons [10], J. Mair and I. Marti [12], We-
ber, C., A. Kroger and C. Demirtas [14] and
others.

However, most of the scientists focused on
the analysis and the determination of the quali-
fying features of socially oriented entrepre-
neurship, its prerequisites and consequences.

At the same time the issues of state strate-
gies towards the establishment of mutually
beneficial interaction and good communication
between the public authorities and social en-
terprises have not been well investigated.

Accordingly the subject requires more re-
search, considering its urgent importance.

Paper objective. The general paper objec-
tive is the theoretical analysis of approaches to
the definitions and features of socially oriented

entrepreneurship in the context of develop-
ment of public support for social enterprises
and the creation of appropriate infrastructure.

The specific paper objectives are:

- to determine the concept of social en-
terprise;

- to identify and to formulate criteria for
social entrepreneurship;

- to develop a model of public manage-
ment for social entrepreneurship.

Paper main body. The transition towards
a market economy is turning out to be at the
root of the regional and local budgets’ finan-
cial inability to maintain a huge social infra-
structure.

This universally leads to a substantial
budget deficit and, as a result, to social ten-
sion.

Therefore, challenges facing modern socie-
ty are ripe for the introduction of new progres-
sive “entrepreneurial” technologies to be
solved, taking into account the fact that the
state increasingly manifests itself as an inef-
fective institution to guarantee entirely social
welfare.

Effective development of the social sphere
is possible today provided that the social and
entrepreneurial activities both state institutions
and non-profit organizations are formatted and
developed, as well as a stable system of state
regulation of the social and entrepreneurial
sector is introduced.

The content of social entrepreneurship is
achievement both economic efficiency and
fast-growing and increasingly diversified so-
cial needs: ensuring social, cultural and eco-
nomic rights of citizens, poverty alleviation,
social exclusion prevention and unemployment
combatting, the revival of cultural traditions
and national heritage, responsible use of natu-
ral resources, the introduction of patriotic edu-
cation, popularization of traditional values and
the institution of the family, the development
of sport and healthy lifestyles, etc.

There is no common definition for social
entrepreneurship as well as for social enter-
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prise, their scope and content in the interna-
tional legislation.

That is why no agreed definition exists of
what constitutes a social enterprise in the do-
mestic law of different countries.

Nevertheless, a clear understanding of the
essence of social entrepreneurship has oc-
curred in most countries as a consequence of
the steady and continual growth of the relevant
scientific interest and intensive research, eco-
nomic and social impact of enterprises.

Moreover, operationalization of social ac-
tivities by large and small companies in both
domestic and foreign markets along with the
legal settlements on social entrepreneurship in
different countries all over the world have
been conductive to the maturation and devel-
opment of today’s one of the business main-
streams.

-2 ATN 1T
MEN
TRE

[ AND ENTREPRENEURSHIP

According to the legislation and research
studies of most European countries, social en-
terprise is a unique type of modern business
different from for-profit enterprises, traditional
non-profit organisations and other social econ-
omy entities on the ground of the primary and
distinct social purpose.

Thus the concept of social entrepreneurship
includes three main dimensions [6, P.11; 13,
P.3]:

an entrepreneurial dimension (with
earned income generated by the sale of
goods/services on the market, including
through public contracting);

a social dimension (the pursuit of an
explicit social aim and delivery of prod-
ucts/services with a social connotation);

a governance dimension (accountabil-
ity, participation and transparency).

Table 1

The concept of social enterprise

An entrepreneurial dimension

A social dimension

A governance dimension

Engagement in continuous eco-

nomic activity

A primary and explicit social

purpose

The existence of mechanisms to
‘lock in’ the social goals of the

organisation

Distinctive features

differ from traditional non-profit

organisations

differ from for-profit enterprises

differ from for-profit enterprises

and non-profit organisations

» generates some form of self-
financing; as,;
» not necessarily engaged in

regular trading activity

» aimed at realizing social ide- | »

> has social, economic and po-

litical relevance

is independent i.e. has organ-
isational autonomy from the
State and other traditional for-
profit organisations;

» is characterised by participa-
tory or democratic decision-
making processes;

» have limits on distribution of
profits, giving priority to the so-

cial aim over profit making
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Furthermore, other distinctive features charac-

terizing social entrepreneurship should be recog-
nized (fig.1):

Socially-oriented activity

Social responsibility of business

Creativity and entrepreneurial
approach

Innovative approach

Social enterprise

Financial sustainability and self-
sufficiency

Public power

Social, political and economic
importance

Fig.1. Criteria for social entrepreneurship

Socially-oriented activity — targeting at pro-
moting social or/and environmental needs;

Public power — the ability to influence the
external environment through the use of public
authority mechanisms;

Social, political and economic importance —
the opportunity to participate in the process of
socio-political transformations in the state
through the solution of socially important is-
sues;

Social responsibility of business — certainty
regarding the obligations to create a favorable
social environment;

Creativity and entrepreneurial approach —
the ability to generate and develop ideas in the
course of entrepreneurial activity that positively
influence society and regulate its challenging
issues;

Innovation (innovative approach) — the pos-
sibility of introducing new, unique ideas, ap-
proaches and resources towards social sector;

Financial sustainability and self-sufficiency
— the ability to solve socially-significant prob-
lem issues on income (surplus) deriving in the
course of commercial activities.

Based on the above, the social entrepreneur-
ship can be defined as an innovative socio-
economic entrepreneurial activity that combines
a social mission with a view to achieve the eco-
nomic efficiency of the organization and is
aimed at addressing or alleviating the social
problems through the application of public and
corporate power mechanisms on terms of self-
sufficiency and financial sustainability.

In this way, the specific character of socially
oriented entrepreneurship lies in the duality of
its essence: on the one hand, the social enter-
prise acts as a mean of social impact on the pro-
cess of social and political transformations in
the same extent as on the state as a whole; on
the other hand — it is a business solution to nu-
merous social problems.

In one way or another, the state is directly
interested in the social enterprise, which actual-
ly assumes a part of the functions and responsi-
bilities of public authorities.

The experience of foreign countries has
proved that social entrepreneurship is able to
fulfill certain social and economic functions of
the authorities, indeed, in certain circumstances,
is even more effective mechanism for solving
social problems, than state power. The effec-
tiveness of fruitful cooperation between the
state and social enterprises is possible only if
the fundamental guidelines are correctly identi-
fied. First and foremost, the purpose and princi-
ples of interaction, strategic priority areas and
forms of mutually beneficial cooperation should
be marked (fig.2).
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Openness: relationships should
be based on the principles of
transparency and openness,
seek to maximize theresults of

interaction

l GUIDELINES FOR INTERACTION

v

Mutual bhenefit:
harmomnization of state
interests and social
entrepreneurship in order to
obtain mutual benefit

NDS OF DEVELOPMENT

L

Legislation:
adoption of regulatory andlegal
framewotk for managing the
activities and development of
social entrepreneurship, in
accordance with the concept of

Development:
constant and continuons
development and expansion of
forms of public-private
—= partnership with application of
new approaches and mnovative
technologies

Innovation Support:
identification and support for
the introduction of innovative
approaches in the activities of

social enterprises

public-private partnership

Assessment of the interaction:
measurement and evaluation of
the social impact of the activities

of socially-oriented enterprises &
and the results of public-private

partnership

| financial support: grants, loans, | _
participation in authorized capital | |

training and counseling on topical
issues of activity

legal assistance in legal matters

providing the necessaryresource
base

of social enterprises

information and logistical support

Forms of financial and organizational support

promotion of the image of the
social enterprise and its products
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for social enterprises

Public procurement development
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awareness of social entrepreneurs /
" 1
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Fig.2. Model of public management for social entrepreneurship

Today, state support for social entrepreneur-
ship and the creation of appropriate infrastruc-
ture is a common practice in developed coun-
tries.

At the same time, the theory and practice of
state regulation still lacks the conceptualized

mechanisms of the state’s interaction with social
entrepreneurship and the corresponding institu-
tional environment. This is currently the situa-
tion in Ukraine, where legal regulations pertain-
ing to the social entrepreneurship need to be im-
proved, as there are no special laws that regulate
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the social activities of commercial enterprises.
Accordingly, in Ukraine today, there is no legal
definition and interpretation of the concepts of
“social entrepreneurship” and “social enter-
prise”.

An urgent need in this regard is the adoption
of the Law on Social Enterprises No. 10610 dat-
ed June 14, 2012 by the Parliament of Ukraine —
The Verkhovna Rada, which will enable Ukraine
to create an institutional basis for the functioning
of social entrepreneurship.

Accordingly, the tasks of public administra-
tion in this context are the enforcement and de-
velopment of an effective model of the relation-
ship between the state and the socio-
entrepreneurial sector with a view to provide
support to it and to contribute to its development.

Conclusions of the research.

The analysis of the current state of the socio-
entrepreneurial sector of the economy of differ-
ent countries (including Ukraine) makes it possi-
ble to distinguish three main priority directions
to implement public policies in the area of social
entrepreneurship:

First, the main challenge at the current stage
is to ensure a favorable institutional environment
and appropriate infrastructure for social enter-
prises, which implies:

e Adoption of the legislative framework;

e Establishment of appropriate public
agencies and institutions, implementing public
policy on promoting and supporting social entre-
preneurship;

e Creation and development of financial in-
frastructure.

Second, a major step towards social entrepre-
neurship on the part of the State is the develop-
ment of a public-private partnership institution
involving socially-oriented enterprises to partici-
pate in trial competition for the performance of
public procurements.

This issue acquires particular relevance at the
initial stage of social entrepreneurship in the
country where the State often acts as social en-
terprises’ only customer.

Thirdly, it is necessary to apply a systematic
approach in complete and comprehensive solu-

tion to the question of competence of social en-
trepreneurs.

Experience from different countries suggests
that social entrepreneurs are more aware of so-
cial priority issues than the state.

On the other hand, they do not always have a
clear understanding of how to address these is-
sues and to apply business skills.

Accordingly, the function of the state in this
context is to provide consultative and informa-
tional assistance to the social entrepreneurship
sector as much as possible.
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O.A. OHHIIIEHKO, KAHOUOAM HAYK 3 0epaica-
6HO20 YNPABIIHHA, O00YeHm, OOoyeHm Kagpeopu
NIONPUEMHUYMBA, MEHEOHCMEHmy Op2aHizayii
ma 102icmuKu, 3anopizbKuil HAYIOHANIbHUU VHi-
gepcumem, M. 3anopPidHcIHCsl

MPOBJEMHI IUTAHHS
JNEPKABHOI'O PEI'YJIIOBAHHS
COULIAJBHOI'O MIINPUEMHUIITBA

B YKPATHI

Mertoro ctarti € po3poOka MOjENi JepiKaB-
HOTO YIIPaBIIHHS COIIaTbHUM ITiAMPUEMHHIIT-
BOM B KOHTEKCT1 3a0€31e4YeHHS CyCIUIBHOT MiT-
PUMKH COIIaIbHUX IiIMPUEMCTB 1 CTBOPEHHS
BiJIOBIAHOT 1HOPACTPYKTYPH.

B xoxi mocimimkeHHs 3aCTOCOBaHI 3arajibHO-
HAyKOB1 METO/AM aHamti3y: (GopManbHO-JIOTTUHUH,
NOPIBHSUIbHUH  (TOPIBHSUTBHO-TIPABOBUI); 3ara-
JBHOJIOTIYHI MeTOAU: abcTparyBaHHS Ta Yy3a-
rajbHEHHS, i7eamizarii, a”amorii Ta MOZEIIO-
BaHHS; a TAaKOX EMITIPUYHI METOJIU — BTOPUHHO-
rO COIIOJIOTIYHOTO aHali3y, aHali3 JOKYMEHTIB
(aHamizs HOPMATUBHO-NIPABOBUX JOKYMEHTIB),
3aCTOCOBaHI I1HCTUTYUIWHUWH, IHIYKTHBHHUH Ta
NeNYKTUBHUN M1IXOIH.

[Ipenqmerom mOCHiIPKEHHS € MEXaHI3MHU Aep-
YKABHOTO PETYIIOBAHHS COIIaIbHOTO MiTIPUEM-
HUIITBA.

AKTyanbHICTh JOCHI/DKEHHS BHU3HAYAETHCS
HEOOXIJHICTIO CTBOPEHHSI MOBHOLIHHOTO PUHKY
COLIIbHUX TOCIYT B KpaiHi 3 METOIO 3aJIy4eHHs
710 Hel HAI[lOHAJIbHUX MIANPUEMCTB. 3 OISy Ha
TOW ¢akT, 1m0 JepkaBHA Blaja ChOTOJHI HE B
3MO031 3a0€e3MeYnTH HaJaHHS BUCOKOSIKICHUX CO-
[iaJIbHUX TOCIYT HACEJICHHIO B MOBHOMY 00cs31,
BAXJIMBO 3allydyaTH HeJIEp)KaBHI HEKOMEpIiHI
oprasizaiii Ta NpuBaTHUH Oi3HEC A0 COLIaTbHOL
chepu, rapaHTyIO4H iM MPU 1IbOMY BCEOIUHY Ti-
JOTPUMKY.

Came TOMy, 3 ypaxyBaHHSM Cy4YacHHX O00-
CTaBUH, CTBOPEHHS HAIEKHOI 1H(PACTPYKTypH
JUIS  PO3BUTKY  HAI[IOHAJBHOTO  COLIaJIbHO-
OpIEHTOBAHOTO Ol13HECY Mae BHUpIIIAJbHE 3Ha-
YyeHHs. ToMy MICi€r0 JepKaBHUX OPraHiB y IbO-
My KOHTEKCTI € BIPOBA/UKEHHS Ta pO3poOKa
e(eKTUBHOI MOJIENI CIHIBIpaIll Ta B3aEMOIIT Mixk
JIEP’KaBOI0 Ta COILIAIBHO-TIIIMTPUEMHHUIIBKUM Ce-
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KTOPOM 3 METOI0 HaJlaHHS MIATPUMKHU Ta CIPHU-
SIHHS 1OTO PO3BUTKY.

VY pe3ynbTaTi NPONOHYIOTHCS KPOKHU JUIS 3a-
0e3MeyYeHHs CIPHUATINBOIO 1HCTUTYIIIHOTO ce-
penoBuIa AN COLIAIBHUX MIANPUEMCTB B
VYkpaiHi.

B po6oTi BH3HAYEHI MOHATTS COIIaJIBLHOTO
MiIPUEMHUIITBA Ta oro kputepii. Po3pobieno
MOJIENIb JIEPKABHOTO PEryJIIOBaHHS COLIaIbHOTIO
M1IPUEMHUITBA.

OtpuMaHi 3HAHHS JOTMOMOXYTh 3aTy4YUTH
HEKOMEPUIMHUN CEeKTOp, a TaKOX IPUBATHUI
0i3HeC 10 coliaabHOi cdepu, 1o, B CBOIO YEPry,
CIPHUATUME COIliabHIN CTabUIBHOCTI B KpaiHi.

[Momanpmn MOCHiIKEHHS 3 PO3BHTKY COIlia-
JTBHO-OPIEHTOBAHOrO Oi3HECY 3HAYHO aKTyalli-
3YIOTbCS 3 YpaxyBaHHSM HUHIIIHBOI HECTaO1Ib-
HOT MOJITUYHOI Ta €KOHOMIYHOI CHUTYyaIlii, OCKi-
JBKH COlliaJibHAa CTaOUIbHICTh CYCHUIBCTBA €
00O0B'SI3KOBOIO TIEPEYMOBOIO YCIHIIIHOTO (hyHK-
I[IOHYBaHHS JICPKABH.

KurouoBi ciioBa: coriajgbHe MMiANMPUEMHHUIIT-
BO, COIIaJIbHE MiIPUEMCTBO, COLIANbHI MOTpe-
Ou, nepKaBHE YIIPaBIiHHS, JepKaBHA JOMOMOra.

O.A. OHUIIEHKO, KAHOUOAmM HAYK NO 20CY-
0apCmMeeHHOMY YNpasieHuio, 00YyeHm, OOYeHMm
Kageopsvl  NPeonpUHUMAMENbCMEd,  MeHedlC-
MeHma opeaHuzayull U J102UCmuxu, 3anopooic-
CKUUl HAYUOHANbHBILL YHUgepcumem, 2. 3anopo-
Jncve.

BOITPOCBI 'OCYJAPCTBEHHOI'O
PEI'YJIMPOBAHUSA COLHUAJIBHOI'O
NPEAINNTPUHUMATEJIBCTBA

B YKPAUHE

Lenbto cTaThu sBIsSETCS pa3paboTka MOJENN
TOCYJapCTBEHHOTO YIPABICHHUS COIHMAIHHBIM
NPEeINpPUHUMATEIbCTBOM B KOHTEKCTE olecrie-
YeHUs1 OOIIECTBEHHON MOMJIEPIKKU COLUATBHBIX
OPEINpUATHA M CO3/aHUS COOTBETCTBYIOILEH
UH(PACTPYKTYPHI.

B xone uccnenoBanusi IpUMEHSUTUCH OOIIe-
Hay4YHbIE  METOJbl  aHaimu3a:  (OpMabHO-
JIOTHYECKUH, CpPaBHUTENbHBIN (CPaBHUTEIBHO-
MpaBOBOM); OOIIENIOTUYECKUE METOJbI: a0CcTpa-

TUPOBaHHUE U 0000IICHHE, HaeaTu3aIus, METO/IbI
AQHAJIOTUU U MOJICJMPOBAHUS; a TAKXKE AIMITUPHU-
YECKUE METO/Ibl: BTOPUYHOTO COLUOIOTHYECKOTO
aHajM3a, aHAJIN3 HOPMATHUBHO-TIPABOBBIX JIOKY-
MEHTOB; MPUMEHEHbl MHCTUTYLIMOHAJIbHBIN, WH-
JYKTUBHBIN U JE€AYKTUBHBIN MTOAXO/IBI.

[IpenmeToMm ucciienoBaHus SBJIAIOTCS MeXa-
HU3MBI TOCYJApPCTBEHHOT'O PETYJIHPOBAHUS CO-
LUATBHOTO MPEANPUHUMATENHCTBRA.

AKTyalIbHOCTb HCCIICIOBAHUS OMPEACIISIETCS
HEOOXOAUMOCTBIO  CO3JaHUS  ITOJHOLICHHOI'O
pbIHKa COLUMAIIBHBIX YCIYT B CTpaHE C IEJbIO
MPUBJICYCHUSI B HEE HAIIMOHAJIBHBIX PEANpHsi-
TUW. Y4uThIBas TOT (PaKT, UTO BJIACTU rocyaap-
CTBa CCroJHSA HE B COCTOSHHUHM OOECIICUUTH
MPEOCTABIICHUE BBICOKOKAYECTBEHHBIX COIU-
IBHBIX YCIYT HACEJICHUIO B TIOJIHON Mepe, BaXK-
HO IPUBJIEKATh HErOCYAapCTBEHHbIE HEKOMMEp-
YECKHUE OpraHU3alMK U YaCTHBIM OM3HEC B COLIM-
anbHyl0 cdepy, IpU ITOM TapaHTUPYS UM Bce-
CTOPOHHIOIO TIOJIJICPIKKY.

NMenHO mo3TOMY, C Y4E€TOM CErOJHSIIHUX
00CTOSITENTLCTB, CO3/aHHUE HAaJUIekKaIIed HHPpa-
CTPYKTYPBI JUIsl pa3BUTUSI HALlMOHAIBHOTO COLIU-
QTBHO-OPUCHTHPOBAHHOTO OW3HECAa HMEET pe-
HIaroIiee 3HaUCHHE.

COOTBETCTBEHHO, MUCCHSI TOCY/IapCTBEHHBIX
OpraHOB B JaHHOM KOHTEKCTE 3aKJIHYaeTCsl B
o0OecrieueHnr U pa3BUTHH 3PPEKTUBHON MOJIEH
COTPYAHMYECTBA U B3aUMOJICUCTBUS MEXAY IOC-
yIapCTBOM i COLMAILHO-
NPEeANPUHUMATEIICKUM CEKTOPOM B IIEJISIX OKa-
3aHUS TIOJJIEPKKU U COJCUCTBUS €ro Pa3BUTHIO.
B pe3synbpTare npeanararoTcs Mepbl IO CO3/1aHHUIO
0JIaroNpPUsITHOW MHCTUTYIIMOHATILHON CpeIbl JIs
COLIMANIbHBIX IPEANPUATUNA B YKpauHe.

B pabote onpeneneHo moHsATHE COLUATBHOTO
NpeANpUHUMATENbCTBA U €ro Kputepuu. Pazpa-
00TaHa MOJIeTh TOCYJIAPCTBEHHOT'O PETyJINpPOBa-
HUS COLMAIBHOTO NPEIPUHUMATEIBCTBA.

[TonyuyenHble 3HAHUS TOMOTYT MPUBJIEYb HE-
KOMMEPUECKH CEKTOp, a TaKKe YaCTHBIH OM3-
HEC B COIMANIbHYIO cdepy, U4TO, B CBOIO OUepelb,
OyZeT crmocoOCTBOBATh CONMAILHOW CTaOUIBHO-
CTH B CTpaHe.

JlanbHelmue HccleoBaHus 10 Pa3BUTHIO
COIMATPHO-OPUEHTHPOBAHHOTO OW3HECa 3HAYH-
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TEIbHO aKTYaJU3UPYIOTCA C YYE€TOM HBIHELIHEH KiroueBble cioBa: couuanbHOE MpeaIpU-
HECTaOUJIbHOW MOJUTUYECKON U SKOHOMHYECKONH  HUMATelIbCTBO, COIMAIbHOE MPEANPUSATUE, CO-
CUTyallud, TIOCKOJbKY COLMANbHAs CTa0WIb- I[HMaJbHBIC HYXXIbI, TOCYJapCTBEHHOE YIpaBie-
HOCTb OOIIECTBa SIBJIAETCA 00sA3aTeNbHOM Mpea- Hue, roCyAapCTBEHHAs TOMOIIb.

MOCBUTKOH yCTIETHOTO (PYHKIIMOHUPOBAHUS TOC-

yZaapcTBa.
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