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Abstract. The existence of Micro, Small, and Medium enterprises in Indonesia is cannot be
underestimated. Moreover, it has contributed to the growth of economy. The government,
especially Regional Government has established several efforts in developing the influence of
Regional Government’s policies on entrepreneurship. Thus, this research has purpose to know
the influence of Regional Government’s policies on entrepreneurship to reduce poverty.
Afterward, this research is conducted in two regions in Indonesia which are Pamekasan and
Tulungagung. The research used mix method approach between qualitative and quantitative. The
results show that the Regional Government put more emphasis on three things. First, capital
assistance is considered important because the micro industry is more based on families whose
capital is limited. Second, marketing assistance is expected to expand the market reach of the
products produced. Capital assistance is carried out with various schemes. Third, the training
assistance as well as the fourth assistance for Industrial and Trade (TPL) extension workers.
Yet, it found that several assistances provided by the government are insignificant. Hence, the
right strategy in developing small industries in Pemekasan and Tulungagung Regencies is to
increase attention to policies in terms of capital assistance and capital assistance which still face
many obstacles. The obstacles faced are the limited budget for increasing capital assistance and
marketing assistance. The ease of access to business assistance sources and the opportunity to
participate in product promotion exhibitions is less affected by entrepreneurs. The right strategy
in developing small industries in regions under research is to increase attention to policies in
terms of capital assistance which still face many obstacles.

Keywords: micro, small and medium enterprises, government policy, regional government, poverty
reduction, micro industry income

JEL Classification: D6, 04, Q0

INTRODUCTION

Micro, small, and medium enterprises in Indonesia is a contributor of economic growth. Morrison
(2002) as researcher and observer of the small enterprises development stated that small businesses are
well recognized and acknowledged worldwide as vital and significant contributors to economic
development, job creation, and the general health and welfare of economics, both nationally and
internationally. The similar statement has uttered by Mazzarol (2000); Storey (2016) in which small
business is a booster for economic growth, innovation incubator and solution to reduce the
unemployment in millennium era.

Based on the data from Research Centre Agency in 2012, industry sector has able to employ the
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labors amount 15.37 million people from 118 million work forces. From the employment by the
industry sector, it count about 61,57% are obtained by Small and Medium Enterprises (IKM). In this
case, the development of Small and Medium Enterprises is a way to empower the society under weak
economy in any field of economics (Liedholm and Mead, 2013). The development of Small and
Medium Enterprises should be performed sustainably to reduce the amount of unemployment and will
also decrease level poverty.

Liedholm and Mead (2013) then explain further if the effort in developing society through Small
and Medium Business formulated by creating programs that agreed by society itself. Then, the
determination toward the burden equalization for small industry is based on the assumption of the weak
condition’s phenomenon of micro and small enterprises. The weakness of modal, management, human
resources, technology, marketing and production quality become the factor that causing the weakness
condition of small enterprises. Therefore, the government and other elements’ support in society
becomes the key of entrepreneurship development.

From the above exposure, there are several things that should be specific concentration in this
research, including: (1) some policies obtained by Regional Government for micro industry to poverty
reduction; (2) the influences of Regional Government’s policies toward entrepreneurship for poverty
reduction; (3) the influences of Regional Government’s policies in increasing the income of micro
industry for poverty reduction; (4) the obstacles in the implementation of Regional Government’s
policies for micro industry to increasing entrepreneurship and micro industry income for poverty
reduction; (5) the right strategies performed by Regional Government in improving entrepreneurship
and micro industry income for poverty reduction.

LITERATURE REVIEW
a. Micro and Small Industry

The government attention toward micro and medium enterprises considered to be less. It can be
proved from the way government including that industry into cooperation, rather than single state of
industry. Hence, up to 1995, no criteria and regulation regulate small industry. In 1995, the government
just issued law number 9 of 1995 about micro industry. The law stated that small industry is depicted as
economic activities which are obtained by individual, household, and or certain agency aimed to
produce materials or services for commercial. The net wealth should be mostly amounted IDR
200.000.000 excluding land and building for business. Afterward, the proceeds of the sale are not more
than 1 billion rupiahs (Article 5).

Micro industry or enterprises is smaller than small industry (Tahi Hamonangan Tambunan, 2011).
This term has emerged since 1990s due to the existence of industry which is not far smaller than small
industry. In 2008, the government has issued Law Number 20 of 2008 about micro, small, and medium
enterprises. In Article 6 verses 1-3 mentions that (1) industry categorized as micro if the investment
merely at most fifty millions rupiah and the sales turnover reach three hundred million rupiah,
meanwhile it acknowledged as small industry if the investment reach fifty million rupiahs and the sales
turnover start from three hundred million rupiah up to two half billion rupiah. The next criteria
mentioned in Article 6 verse 3 is about medium enterprises are (1) the investment between five hundred
million rupiah and ten billion rupiah and (2) the sales turnover between two half billion million rupiahs
and fifty million rupiah.

According to the studies conducted by Mitzerg et al. in Sutojo et al. (1994), mentioned the
characteristics or general characteristics for small enterprises are: a) the activities is tend to informal and
rarely has enterprise plans; b) the organizational structure is more simple; ¢) the amount of labors is
limited by a loose division of labor; d) most of its industry do not provide separation between personal
wealth and company assets; e) the accounting system is not good enough; f) the economic scale is too
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slight that will difficult to reduce costs; g) the marketing capabilities and market verification is tend to
be limited; h) profit margins is too slight.

However, in the implementation of micro and small industry, there are several obstacles face by
Micro, Small, and Medium Enterprises, including:

1) Modal Issue: Some industries still depend on the support modal of the government;

2) Marketing Issue: Less coordination which causes bad competition between the similar industries;
information to market the product is considered to be less as well;

3) Raw Material Issue: the supply and the price of raw material is inadequate and fluctuates; the low
quality of raw material; the payment system or raw material done by cash, while many payment sales
are done by credit; the price of raw material is high.

4) Technology Issue: the technology used by Micro, Small, and Medium Enterprise is relatively
low; cannot access the information of technology source; the specification of tools is difficult to found.

5) Management Issue: the suitable management and enterprise development are difficult to
determine, cause by the less ability and management skill.

6) Partnership Issue: the partnership between micro and small enterprises as well as between
medium and large enterprises in the transferring technology is low. It was due to the ineffectiveness of
partnership pattern in the small enterprises (Watson et al., 1998; Yusuf, 1995; Baldacchino, 1995).

b. Entrepreneurship

Drucker (1994) defines entrepreneurship as ability to create something new and different. It was in
line with Schumpeter explanation in Idrus (Idrus, 1999) in which entrepreneurship is support power in
economic growth which formulates new economic combination through (1) new product development;
(2) new material source development; (3) accumulate modal sources; (4) introduce new product as well
as its functions, and (5) organize and develop new business.

Furthermore, Kobia and Sikalieh (2010) tried to give their statement about entrepreneurship as the
process whereby an individual or a group of individual use organized effort and mean to pursue
opportunities to create value and grow by fulfilling wants and needs through innovation and uniqueness.
In this case, entrepreneur acknowledged as dynamic process and vision, as well as creative
development. Meanwhile, enterprise is ability to use organized business to create entrepreneurship
value. Hence, entrepreneurship can be concluded as a sequence with enterprise.

Scarborough and Zimmerer in Suryana (2006) has explained eight characteristic such as:

1) Desire for responsibility means that entrepreneur have responsibility for their business;

2) Preference for moderate risk means that entrepreneur tend to choose moderate risk, not the low
or high risk;

3) Confidence in their ability in success means that entrepreneur have confidence to be success;

4) Desire for immediate feedback;

5) High level of energy means that the entrepreneur have courage and do hard work to actualize the
dreams to be better in future;

6) Future orientation means the entrepreneur should have better perspective and insight;

7) Skill at organizing means the entrepreneur having skill in organize resources to growth the
economics;

8) Value of achievement over money means that the entrepreneur is appreciates achievement than
money or income.

In addition, Barreira (2010) has added the characteristic of entrepreneurship. He stated that besides
as inventor, the entrepreneur also has courage to take a risk moderately, tolerance to the ambiguity and
uncertainty and so forth, as stated in the table 1:
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Table 1

Characteristics of entrepreneur according to behavioristic community

Num Characteristic Num Characteristic
1. | Innovator 13. | Self-awareness
2. | Leader 14. | Confidence
3. | Moderate risk takers 15. | Tolerance to the ambiguity and uncertainty
4. | Creator 16. | Involved in the long term
5. | Energetic 17. | Initiative
6. | Original 18. | Learner
7. | Persistent 19. | Using resources
8. | Optimistic 20. | Having sensitivity
9. | Oriented to the results 21. | Aggressive
10. | Flexible 22. | Tend to believe to others
11. | Able to seek resources 23. | Money as measurement of appearance
12 Need of Achievement (N-
" | Ach)

Source: Barreira (2010: 16; cited from Homady, 1982, Nelson, et.al, 1982, Timmons, 1978, dalam
Fili on, (1997), Meredith (1996) Gartner (1990); Sahut & Periz-Ortiz (2014).

METHODOLOGY

This research used mix method approach between qualitative and quantitative. There are three
concepts that become variables in this research.

1)

The regional government policies about Micro, Small, and Medium Enterprises which is refer to

the Law Number 20 of 2008 Chapter 5 Article 7:

a.

o

D O O T H" N O

f.
3)

Technical training assistance (X1)

Capital assistance (X2)

Marketing assistance (X3)

Help of extension staff (X4)
Entrepreneurship (Y1) which is marked by:
Confidence and optimistic

Oriented to the task and result

Unafraid to take risk and challenge

Have power leader

Have original and innovative idea
Oriented to the future

Increased Income (Y2) depicted as achievement achieved by the entrepreneur as reflection to the

entrepreneur’s ability in generate profit, increase the amount of investment, as well as increasing of the
amount of employee in a year.

For the location of the research, it was conducted in Pamekasan and Tulungagung Region based on
the reasons: 1) Pamekasan is having a large micro industrial especially in Batik; 2) Tulungagung is
having a large micro industrial especially in marble stone and clothes.

Afterward, the method in collecting the data is involving questionnaires to the respondents (in this
case are entrepreneur). The questionnaire has been approved by identified the validity and reliability
toward research. Interview is also obtained in depth with the government officials in the research’s
location especially with the Department of Industry and Trade.
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In this research, the data used are involving primary and secondary data. The primary data is
obtained from sampling of the Batik and clothes micro industrial in the both of research’s location.
Meanwhile, the populations are involving the entire entrepreneur of Batik and clothes micro industrial in
both Pamekasan and Tulungagung. The central sample taken from 10 percentage of the central exist,
and each of them then is taken 10 percentage of entrepreneur from the total amount of entrepreneur in
the central (Sugiyono, 2014).

RESULT AND DISCUSSION

A. The Regional Government’s Policies in Developing the Entrepreneurship

Pamekasan and Tulungagung Government are trying to improve and facilitate its Micro, Small, and
Medium Enterprises. There are several steps performed by the Government as the implementation of its
strategies. Such as:

1. Technical Training Assistance

The first step that is obtained by the government is giving technical training to the entrepreneur of
Micro, Small, and Medium Enterprises. The government has done it clustery and individual. In the
Medium Term Development Plan of Pamekasan Government has budget amounted IDR 375.270.000.
The budget is used for developing the business support system for Micro, Small, and Medium
Enterprises. Meanwhile, Tulungagung Government has budget IDR 700.000.000 to developing
science and technology of production system in 90 small and medium industries.

2. Funding Assistance

Pamekasan or Tulungagung government has performed development strategies in the micro
financial institution which the member are about 30 people as like women cooperation and others
institutions.

In Pamekasan region, the amount of funding assistance is about IDR 80.000.000. Then, in
Tulungagung region, the amount of funding assistance given is about IDR 150.000.000. There are
several reasons using cooperation as place to revolving loan assistance. Firstly, cooperation is formed by
the society and thus the society who are responsible to its development. Secondly, since cooperation is
formed by society, hence the administrator and member should come from society itself. Thirdly, trust is
needed as primary key in the saving and loan enterprises. The members can borrow in a certain amount,
but it should make sure that it will be paid based on the deadline.

3. Marketing Assistance

There are several ways performed by Regional Government to support the marketing. First,
Regional Government inserts the entrepreneur information in the official website of Regional
Government especially dealing with the superior products of small business. Second, Regional
Government held routine promotion every year, particularly in the folk exhibition. The
entrepreneurs also ask to involve in the promotion activities by opening stand. Third, Regional
Government asks the small and medium enterprises to involve in the exhibition either in province or
national. However, in the exhibition held by the non-Government, the government is ready to fund
for the promotion. While performing for promotion, besides the relief in the stand payment, the
Regional Government also help the making of leaflet, billboard and others electronic media by
informing through local radio.
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4. Industry and Trade Counseling Assistance

Department of Industry and Trade in each of the region also support the enterprises by giving
business counseling. The assistants, more precisely known as extension agents, are visiting to every
small and medium enterprise and giving information either technical or principal about modern,
measurable and capable toward the changing era.

The Significant Government Policies

The data from this research has shown that there are two from four government policies that is
realized well and suitable to the expectation of micro industrial entrepreneur in both Pamekasan and
Tulungagung. The two policies are referring to the training and counseling assistance in which it
has influence the entrepreneurship of entrepreneur. However, in terms of income increasing is none
of them has influenced.

Firstly, the influence of regional government in form of training toward entrepreneurship has
proved to be significant. It shown from the count of path coefficient from training assistance toward
entrepreneurship is about 0,312 bigger that T-statistic and P-value which are 1,762 and 0,043,
respectively.

Secondly, the support of counseling has proved to be significant as well. The result of
measurement showed that path coefficient from counseling assistance toward entrepreneurship is
about 0,549 bigger than T-statistic and P-value which are 2,475 and 0,009, respectively.

Industrial and trade extension assistance is very beneficial in increasing the knowledge and
skills of entrepreneurs and providing a direct and significant influence on the power of leadership
owned by entrepreneurs. If it is related to the length of business occupied by entrepreneurs in the
micro industry, around 63% of entrepreneurs have pursued their business for more than 5 years and
it can be said that they have experience in training and educating employees to the marketing of
their products. It all started with perseverance and sincerity of the business leaders in fostering their
employees so as to make loyal employees work, as well as support from the government in the form
of industrial and trade training and extension assistance.

B. The Influences of Regional Government on Entrepreneurship and Poverty Reduction

1. Confidence and Optimism

In the table 2, the respondents are given several questions about confidence and optimism.
Optimism is shown from the desire to rely on its own abilities. Entrepreneur should have strong

self-confidence in their business ability, preserver in solving problems, having initiative and patient
in accepting the shortcomings of the employees.

Table 2

Confidence and Optimism of the entrepreneur of Micro, Small, and Medium Enterprises

Number Statements VD D LA A VA
1 2 8 4 5 6 7
p | Ynderstanding task and |- ] 2@2%) | 52 (56,5%) 38 (41,3%)
scope of responsibility
Optimism and
2 Independent/do not depend - - - 52 (56,5%) 40 (43,5%)
on others

Table 2 continuation on the next page
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Table 2 continuation

1 2 3 4 5 6 7
3 E'jg:}’;%;ggﬁﬁ;”ce toward - - | 2(22%) | 56 (60,9%) 34 (37,0%)
4 | Persevereinsolving - | - | 222%) | 56(60,9%) 34 (37,0%)
problems
5 g';‘;';gvg'r?g'”'“a“"e'” S| - | 22w | 54(87%) | 36(39,1%)
6 Energetic in doing works - - - 48 (52,2%) 44 (47,8%)
Patient in accepting
7 shortcomings of the - - 2 (2,2%) | 52 (56,5%) 38 (41,3%)
employee
Note:
VD: Very Disagree
D : Disagree
LA Less Agree
A :Agree

VA: Very Agree
2. Oriented to the Task and Result

In this section, the first question ask to the respondent is that whether entrepreneurs planned and
having certain purposes. Most of the respondent agreed that there should be well planned and
certain purposes to achieve. Furthermore, respondent also agree that to be an entrepreneur is to be a
leader for their employee. Consistency is also needed in doing business, and most of respondent has
agreed to it.

Then, to obtain a good result, most of respondent has put their assumption to do evaluation of
works’ result. It is become primary key for entrepreneur to introspect in case to be succeeded as
well as loss.

Table 3

Result of Respondents which are Oriented in Task and Result of the entrepreneur of Micro,
Small, and Medium Enterprises

Number Statement VD D LA A VA

Always arrange work plan

1 and purpose which want to - - 2 (2,2%) | 52 (56,5%) 38 (41,3%)
be achieved
Able to be Leader of the

2 Employee in finishing - - 2 (2,2%) | 54 (58,7%) 36 (39,1%)
works

g | Consistent inwork and - | - | 2@22%) | 58(63.0%) | 32 (34,.8%)
responsible

4 Having broad knowledge - - 2 (2,2%) | 46 (50,0%) 44 (47,8%)

5 | Cvalatethe resultwork S | 58(630%) | 34 (37,0%)
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3. Dare to Take Risk and Like Challenges

Some entrepreneurs have realized that if they want to step forward, so the target market should
not merely limit in their surroundings. But, it has to be reaching out national or even international.
Besides, the sensitivity toward trends in market should be taken care of (see in table 4). Thus, it will
lead into further innovation and to be more creative.

Table 4

The Entrepreneurs’ Courage to Take Risk and Like Challenges in Micro, Small, and Medium
Enterprises

Number Statement VD | D LA A VA
1 glc;rrlzlgéent in doing what has been i - | 2@22%) | 52 (56,5%) | 38 (41,3%)
2 rl;:g\r/ll(r;? innovation and oriented to the i - | 4@43%) | 46 (50,0%) | 42 (45,7%)

4. Leadership

Table 5
The Entrepreneur Leadership Power in Micro, Small, and Medium Enterprises
Number Statement VD | D LA A VA

1 Having sincerity in training the i - | 22.2%) | 60 (65.2%) | 30 (32,6%)
employee

2 Hl_Jr_ane in accepting suggestion and ) ) i 44 (47,8%) | 48 (52,20)
critics from the employee
Giving service and making pleasure for | i i 0 0

3 the employee in finishing the work 60 (65.2%) | 32 (34.8%)

In table 5 above, each respondent are given three questions dealing with leadership. Most of
them are between agree and disagree. However, there is something to be concern more in leadership
such as humble characteristic in accepting critics and suggestions.

5. Originality
Originality is ability of entrepreneur to create new things, as like management pattern, products,

and market system. Based on table 6, most of respondent acknowledged and performed originality.
Thus, originality can be shown from the improvement or variation of the products.

Table 6
Entrepreneurs’ Originality of Micro, Small, and Medium Enterprises
Number Statements VD | D LA A VA
1| e vesultof mnovation and areativity | © | © | 2(:2%9) | 52(86:5%) | 38 (41.3%
2 Oriented to the needs of customers - - | 2(2,2%) | 54 (58,7%) | 36 (39,1%)
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Table 7
Entrepreneurs’ Oriented to the Future
Number Statements VD LA A VA

1 Customers is business i i 46 (50,0%) 46 (50,0%)
partner

9 Open fo_r critics and i i 48 (52,2%) 44 (47,8%)
suggestions from customers

3 | Noday without further i 2 (2.2%) | 46 (50,0%) | 44 (47,8%)
innovation

Entrepreneurs from Tulungagung and North Sumatra region have agreed that customers are

business partners. They also agreed to be open to suggestions and criticism from their customers.
In the Table 8 shows a number of dominant factors of entrepreneurs’ characteristics.

Table 8
Entrepreneur’s Enterprises
Number | Characteristics Less Normal High
1 Confidence and Optimism 4 (4,3%) 56 (60,9%) 32 (34,8%)
2 Oriented to the Result 2 (2,2%) 58 (63,0%) 32 (34,8%)
3 Dare to take risk and like challenges 4 (4,3%) 40 (43,5%) 48 (52,2%)
4 Having Leadership Power 38 (41,3%) 20 (21,7%) 34 (37,0%)
5 Orginalitty 2 (2,2%) 60 (65,2%) 30 (32,6%)
6 Oriented to the Future 38 (41,3%) 8 (8,7%%) 46 (50,0%)

C. The Influences of Regional Government toward Micro Industrial Income Increased

All indicators used in this research including training assistance (x1), marketing assistance (x2),
capital assistance (x3), counseling assistance (x4), entrepreneurship (y1), and income increasing
(y2) has proved to be significant. It also shows that each indicator can explain the characteristics of

each variable.
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Figure 1. PLS Final Model

Table 9
The measurement per item of indicator
e | meanof | sandard | T b
estimate subsamples deviation Statistic
1 2 3 4 5 6 7

x1.1 0,856 0,862 0,056 15,156 0,000 Significant
x1.2 0.893 0,891 0,062 14,504 0,000 Significant
x1.3 0.921 0.917 0.034 22,710 0,000 Significant
x1.4 0,782 0,756 0,131 5,992 0,000 Significant
x1.5 0,819 0,794 0,105 7,822 0,000 Significant
x2.1 0,686 0,715 0,075 9,091 0,000 Significant
x2.2 0,799 0,779 0,085 9,352 0,000 Significant
x2.3 0,864 0,846 0,089 9,704 0,000 Significant
x2.4 0,878 0,858 0,068 12,828 0,000 Significant
X2.5 0,869 0,847 0,075 11,571 0,000 Significant

Table 9 continuation on the next page
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Table 9 continuation

1 2 3 4 5 6 7
x3.1 0,908 0,908 0,027 33,339 0,000 Significant
x3.2 0,910 0,898 0,041 22,475 0,000 Significant
x3.3 0,895 0,886 0,051 17,516 0,000 Significant
x3.4 0,894 0,883 0,045 20,027 0,000 Significant
x3.5 0,801 0,795 0,050 16,064 0,000 Significant
x4.1 0,849 0,851 0,046 18,520 0,000 Significant
x4.2 0,775 0,784 0,065 11,846 0,000 Significant
x4.3 0,788 0,789 0,048 16,576 0,000 Significant
x4.4 0,740 0,742 0,074 10,020 0,000 Significant
x4.5 0,830 0,824 0,058 14,308 0,000 Significant
yl.l 0,916 0,910 0,034 27,089 0,000 Significant
yl.2 0,871 0,873 0,047 18,721 0,000 Significant
yl.3 0,853 0,851 0,048 17,646 0,000 Significant
yl.4 0,936 0,938 0,020 46,135 0,000 Significant
yl.5 0,848 0,858 0,052 16,254 0,000 Significant
y1.6 0,857 0,862 0,054 15,810 0,000 Significant
y2.1 0,896 0,897 0,043 20,701 0,000 Significant
y2.2 0,829 0,819 0,108 7,673 0,000 Significant
* o “: the most dominant indicator in influencing each variable
Table 10
PLS Result Model Measurement
el mean of Standard T-
sample . L p-value Note
. subsamples deviation Statistic
estimate
x1->yl 0,312 0,381 0,177 1,761 0,043 Significant
X2 ->yl -0,003 -0,021 0,230 0,012 0,495 Insignificant
x3->yl -0,140 -0,161 0,219 0,640 0,263 Insignificant
x4 ->yl 0,579 0,568 0,234 2,475 0,009 Insignificant
X1 ->y2 0,324 0,245 0,285 1,135 0,131 Insignificant
X2 ->y?2 -0,220 -0,213 0,289 0,763 0,225 Insignificant
X3 ->y2 -0,190 -0,137 0,264 0,720 0,238 Insignificant
x4 ->y2 0,424 0,486 0,264 1,604 0,058 Insignificant
yl->y2 0,091 0,100 0,200 0,453 0,326 Insignificant

Source: PLS results of data processing

In the table 10 the level of relation significant between variable x and y is shown. For variable x,
it is merely x 1 and x4 that significantly relate to the y1.
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Training

assistance (x1)

Sig*(0.043)

Non Sig\0.131)

Entrepreneurship (y1)

‘ NonSig1(0.326)

Income Increasing

Non Sig’(0.495)

Marketing
assistance (x2)

Non Sig(8.225)

Non Sig (026

Capital
assistance (x3)

(y2)

Counselling

assistance (x4)

Figure 2. Last decision of PLS final model

In the figure 2, there are several things that should be taken care of:

1. Training assistance (x1) significantly give positive influence toward entrepreneurship (y1)
macro industry in Pamekasan and Tulungagung.

2. Marketing assistance (x2) do not significantly influence toward entrepreneurship (y1) macro
industry in Pamekasan and Tulungagung.

3. Capital assistance (x3) do not significantly influence toward entrepreneurship (yl) macro
industry in Pamekasan and Tulungagung.

4. Counseling assistance (x4) significantly give positive influence toward entrepreneurship
(y1) macro industry in Pamekasan and Tulungagung.

5. Training assistance (x1) do not significantly influence toward income increasing (y2) macro
industry in Pamekasan and Tulungagung.

6. Marketing assistance (x2) do not significantly influence toward income increasing (y2)
macro industry in Pamekasan and Tulungagung.

7. Capital assistance (x3) do not significantly influence toward income increasing (y2) macro
industry in Pamekasan and Tulungagung.

8. Counseling assistance (x1) do not significantly influence toward income increasing (y2)
macro industry in Pamekasan and Tulungagung.

D. Obstacles and Strategies in Regional Government Policies for Micro Industrial
In opposite with the influence of regional government that is proved to be significant, marketing

and capital assistance assumed as urgent concern and necessary proactive action from government.
It is due the result of the research which is stated that the two policies do not have significant
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influences toward entrepreneurship and income increasing in micro industrial in Pamekasan and
Tulungagung.

In this research, regional government policies in marketing assistance do not significantly
influence toward entrepreneur and Micro, Small, and Medium Enterprises performance which is
relatively less. Hence, it is not evenly distributed to all craftsmen.

Furthermore, capital assistance also does not significantly influence the entrepreneurship and
craftsmen performance. It is due to the limit of budget. However, the result is different with the
previous studies conducted by Manan (1999) in which Manan’s research showed that capital
assistance is significantly influences toward micro industry.

Then, the right strategy for developing micro industrial in Pamekasan and Tulungagung is by
increasing more attention toward capital policies as well as giving more training.

CONCLUSION

Attention to the micro-industry business is actually not only the monopoly of the central
government through various poverty alleviation programs and industrial development programs, the
district government also has attention and interest in improving the quality of micro-industry
enterprises. In various analyses of literature studies on the objective conditions of micro-industry
entrepreneurs, the Regional Government put more emphasis on three things. First, capital assistance
is considered important because the micro industry is more based on families whose capital is
limited. Second, marketing assistance is expected to expand the market reach of the products
produced. Capital assistance is carried out with various schemes. Third, the training assistance as
well as the fourth assistance for Industrial and Trade (TPL) extension workers.

From the PLS analysis, it was found that government policies in the form of training assistance
and extension workers according to the perceptions of craftsmen proved to be significant for
increasing entrepreneurship. Entrepreneurship that is formed from everyday life and the pattern of
parenting this family will in turn form business actors to strive and create local potential. Local
potential becomes a product that has good economic value. Government policies in the form of
training assistance and mentoring for extension workers have increased the ability of business
actors in various ways, from product creation to building marketing networks.

Government policies in the form of training assistance, capital assistance, marketing assistance
and assistance to extension workers did not play a role as a key word for increasing
entrepreneurship and increasing the income of entrepreneurs for poverty alleviation.

The right strategy in developing small industries in Pemekasan and Tulung Agung Regencies is
to increase attention to policies in terms of capital assistance which still face many obstacles. The
obstacles faced are the limited budget for increasing capital assistance and marketing assistance.
The ease of access to business assistance sources and the opportunity to participate in product
promotion exhibitions is less affected by entrepreneurs.
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BILJIUB JIEPKABHOI IIOJITUKU HA MIJIIIPUEMHUIITBO 1 3BLIBIIEHHA TOXO/IB
MIKPOIHAYCTPI IJIsA CKOPOYEHHSA BITHOCTI

HERRUKMI SEPTA RINAWATI, Aeenmcmeo docnioscens i po3pobok, ynpasiiHts a00CbKUMU
oocnioddcenuamu, Cxiona Aea, Inoonesis

3HayeHHs ICHYBaHHS MIKpPO-, MajMX 1 CepeAHiX MiANpUeEMCTB B IHAOHE3ll He MoKHA

HEJIOOIIHIOBATH. bibilie TOro, 1€ CIIPUSIIO 3POCTAHHIO EKOHOMIKH. YPSiA — OCOOIHMBO PErioHaTbHUN —
BXKHUB PsIJT 3aXO0/11B TSI TT1ICUJICHHS BIUTUBY CBO€ET IMOJIITUKY HA T AMPUEMHUAIITBO. TaKMM YHHOM, METOIO
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JAHOTO JIOCHI/DKEHHS € BUBUCHHS BIUIMBY MOJNITHKH PETIOHATBHOTO Ypsly Ha MiIIPHEMHHUITBO,
CHPSIMOBAHOT Ha CKOPOYECHHS OiTHOCTI. 3 IIEF0 METOK JOCTIKEHHS MPOBOJIUTHCS B JIBOX PErioHaX
Innonesii: [Tamekacan i1 TymyHrayHr. Y f1ociiyKeHHI BAKOPUCTOBYBABCSI 3MIIIAaHUHN SIKICHO-KUTBKICHUH
MeToJ1. Pe3yibTaTy JOBOSTS, IO PETiOHATBHHUIN YpsiI NPUIIUISE HAWOLIBITY yBary TppboM siBumam. [1o-
nepire, (GiHaHCOBA MIATPUMKA BBAXKAETHCS BAXKIMBOIO, OCKUIBKH MIKPOIHIYCTpis OLIBIIO MIpOIO
3aCHOBaHA Ha CIM'SX, KammiTal sIKUX oOMexeHwid. DiHaHCOBA MIATPUMKA 3IHCHIOETHCS 3a PI3HUMHU
cxemamu. [lo-npyre, MapKeTHHIOBa MIATPUMKA, SIK OYIKYETHCS, PO3IIMPHUTH OXOIUICHHS MPOIYKIIii, 110
BUpOOIIsieThCs. [lo-Tpete, momomora B HaBYaHHI, a TaKOX JOMOMOra Uil NpaIiBHUKIB cdepu
npomuciosocrti i Toprieii (TPL). IIpote, 6yn0 BcTaHOBIEHO, 10 JIESIKI BUIU JOIOMOTH, 10 HAaIAIOTHCS
ypsizioM, He3HauHi. OTKe, TIpaBUIIbHA CTPATETIsl PO3BUTKY MAJIMX IiANIPUEMCTB B perioHax [lemekacaH i
TynyHrarynr nomsrae B MiIBUIIEHHI yBard 10 TOJITUKH LIOAO (DiHAHCOBOI Ta MAapKETHHIOBOI
MIITPUMKH, sIKa BCE € CTHKAETHCS 3 Oarathbma meperikonamu. OCHOBHOKO MEPENIKOIO €, B MEPIIy
qyepry, 0OMexeHuil OroKeT st 30UIbIIeHHs (PiIHAHCOBOI 1 MAPKETUHIOBOI MIATPUMKH, B MEHIIINA Mipi
MEPENIKO/DKAIOTh  PO3BUTKY MIINPUEMHHIITBA B aHATI30BAHUX PEriOHaX JOCTYIHICTh JDKEpel
HiITPUMKN Oi3HECY 1 MOXJIMBICTh OpaTH ydacTh B 3aX0Jax HpOoCyBaHHS mponykiii. /lieBa crpareris
PO3BUTKY MaJMX MiIIPHEMCTB B JIOCIIDKYBAHUX PETIOHAX KpaiHW IMOJISrae B IMiJBUINCHHI YBard JI0
MOJIITUKY TIO/I0 TOTIOMOTHY KaIiTaly 1 MITPUMKH MaJIOro Ta CEPEAHBOTO ITiANPHEMHHIITBA, MEXaHI3MH
3IMCHEHHS SIKOT IMPOIOBXKYIOTh CTHKATHCS 3 OaraThMa MeperiKojaMu.

KarouoBi cioBa: Mikpo-, Manmi Ta cepemHi MiIIPHEMCTBA, PETIOHATIBHUI ypsiI, CKOPOUYCHHS
01THOCTI, TOX1]l MIKPOIHAYCTPIi.

BJIUSTHUE T'OCYJAPCTBEHHOM MOJMTUKU HA MPEANPUHUMATEJILCTBO U
YBEJIMYEHUE J10XOA0B MUKPOUHAYCTPUHU JJISA COKPAILEHUSA BEJHOCTH

HERRUKMI SEPTA RINAWATI, Aecenmcmeo uccredosanuii u pazpabomok, ynpasieHue
yenoseyeckumu ucciedosanusmu, Bocmounas HAea, Hnoonesus

3HaueHWE CYILECTBOBAHUS MHUKPO-, MalbIX M CpPEIHMX Mpeanpusatuii B MHAOHE3MHM HENb3s
HEJI0OLEHNBATh. bosiee TOro, 3T0 CrocoOCTBOBAIO POCTY SKOHOMHKH. IIpaBUTENBCTBO — OCOOEHHO
PETHOHAIBHOE — NPEANPHHSIO PpsAl Mep Ul YCWICHUS BIWSHUS CBOEM IIONUTUKHA Ha
HpeIpUHIMATENBCTBO. TakuM 00pa3oM, LeNbI0 JAHHOTO UCCIIEJOBAHNUS SBJISETCS U3yYE€HHE BIUSHUS
MOJIMTUKU PETMOHAIBHOTO MPAaBUTENILCTBA Ha MPEANPUHUMATENBCTBO, HAIIPABJIEHHON Ha COKpallleHUe
6enHoct. C 3TOM 1EeNblO MCCIEOBaHUE MPOBOAUTCS B IBYX pernoHax Muponesuu: Ilamekacan u
TynynrayHr. B uccienoBaHnu HMCHOIBb30BAICS CMEIIAaHHBIA KaueCTBEHHO-KOJIMYECTBEHHBIH METO/I.
Pe3ynbTarhl MOKa3bIBAIOT, YTO PETMOHAIBHOE MPABUTENBCTBO YIEsIeT HanOoJblllee BHUMAHUS TPEM
sBJIeHUSIM. Bo-nepBbIX, (huHAHCOBas MOAJEP)KKA CUUTAETCSl BAXKHOM, TaK KaK MHUKPOMHIYCTPHS B
OoMbllIeH CTENEHNM OCHOBAaHA Ha CEMbSX, KaluTal KOTOPBIX orpaHnueH. DHUHAHCOBas MOJJIEP)KKa
OCYLIECTBIIIETCA MO PA3IMYHBIM cxeMaM. Bo-BTOpBIX, MapKETHHIOBas MOJIEPIKKA, KaK OXHIAETCs,
PACIIMPUT OXBaT MPOM3BOAUMOI MPOAYKIMHU. B-TpeTbux, momMoIps B 00y4eHUH, a TAK¥Ke MTOMOILb IS
paboTHHKOB cepbl npombiuieHHocTH U ToproBiu (TPL). Tem He meHee, ObUIO yCTaHOBIEHO, YTO
HEKOTOpbIE BHJbl IIOMOIIY, OKAa3bIBAEMBIE IIPABUTEIBCTBOM, HE3HAYMTENBHBL. (Je10BaTENbHO,
MIpaBWJIbHAsl CTpaTers pPa3BUTHS MalbIX mpennpustuii B permoHax lIlemexacan u TymyHraryHr
3aK/II0YaeTCsl B TOBBIIIEHUHM BHUMAHUS K TOJIMTUKE B OTHOLIEHHUHM (DUHAHCOBOM M MapKETWHIOBOW
MIOJIIEPKKH, KOTOpasi BCE €Ille CTAIKUBAETCSI CO MHOTUMH NPEnsITCTBUSIMUA. OCHOBHBIM IMPENSTCTBUEM
ABJIAETCS, B TIEPBYIO oOuepelb, OrpPAaHWYEHHBIM OIO/KeT Ui  yBelIWYeHHs (DUHAHCOBOM U
MapKEeTHUHIOBOW TOMAJEP)KKHU, B MEHBIIEH Mepe MpPENsSTCTBYIOT Pa3BUTHUIO NPEANPUHUMATEILCTBA B
AQHAIM3UPYEMbIX pPErMoHax JIOCTYIMHOCTh MCTOYHHKOB TOAJCPKKHM Ou3Heca M BO3MOXKHOCTh
y4acTBOBAaTh B MEPOIPUSATHSIX MPOABMKEHUS MPOMYKIMHU. JleCTBEHHAsi CTpaTerusi pa3BUTHS MaJbIX
MIPEATIPUATHI B UCCIEAYEMBIX PETHOHAX CTPAHBI 3aKJIFOYAETCS B TIOBBIIEHUN BHUMAHUS K ITOJIMTUKE B
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OTHOIIEHUH MTOMOIIY KaUTaly U MOANEP>KKE MAJIOTO U CPEAHETO NPEANPUHUMATENBCTBA, MEXaHU3MBI
OCYIIIECTBJIEHHS KOTOPOW MPOAOIKAIOT CTAIKUBATHCS CO MHOTMMHU IPEMSATCTBUSIMU.

KiroueBble cjioBa: MUKPO-, MaIble U CPEIHUE NPEANPUATHUS, PETHOHAIBHOE MPaBUTENIBCTBO,
COKpaIlleHHe OeJTHOCTH, I0XO0/l MUKPOHHIYCTPUH.
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