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Abstract. The urgency of analysing the tourism business in our country as a key element of the
service system is due to the fact that it can help to form a positive image of the territory or its
image, brand, the degree of development of infrastructure transport, services, the availability of
recreational resources, the ecological component of the territory, as well as its overall
investment attractiveness. The overall state of the economic development of the infrastructure of
tourism services is more influencing the formation of a positive image of the territory. Our
country may be more interesting than the countries of beach holidays, which are focused on
tourism as one of the main sources of budget revenues, such as Tunisia, Egypt, Turkey, Cyprus
and Dominican Republic. Without income, which gives a developed economy, it is impossible
to achieve mass tourism, and, consequently, there is no subject of management. In contrast to
the tourist places of a wide profile, visits to tourist places of a narrow profile are an end in
themselves. This includes areas with various tourist attractions, which ultimately attracts tourists
to a particular region. Analysis of the prospects for the development of tourism services in
Ukraine allows us to represent the tourist region as a kind of system, a set of interconnected
elements: the economy, the demand of the tourist market, infrastructure, the development of
society, natural objects, tourist attractiveness, developed industry, politics. The aim of research
is to study the state of the tourist business in Ukraine, identifying problems and prospects for the
development of tourism services in our country. Methodology: during the study, an analysis of
the state of the tourist business in Ukraine was conducted. The economic growth of tourist
facilities, tourist regions, and the development of industries, coexist or depend on the tourist
business depends on the path that the development of the tourist services industry will take
today. The scientific importance of the work lies in the fact that on the basis of the conducted
research it is possible to improve innovative projects for the development of the tourist business.
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The value of the research is that it is increasingly necessary to attract youth start-ups, which
should be created for a long time and with great potential in the tourism market. Professionals
from various industries should be involved (IT technology, travel business, marketing, system
and risk management ...)

Key words: tourism business, start-ups, efficiency, interest, development strategies

JEL Classification: L83, M21, 010

INTRODUCTION

At the present time, tourism has become a phenomenon that included almost a third of the
planet's population in daily life. In many countries and regions, tourism is the main source of
income. By the number of workers, the tourism industry has also become one of the largest in the
world — it employs more than 260 million people, that is, every 10th is working. Global tourism
revenues amount to more than $ 500 billion annually. The largest returns are from Western
European and US countries (Kifyak, 2003).

For Ukraine, the tourism industry is very important and contributes to attracting investment and
creating new jobs. Today in Ukraine's tourism 10% of the population is involved, providing activity
of 40 spheres of the economy. The tourist market refers to the directions that will improve the
country's economic and social performance.

The tourist industry is among the five branches of Ukraine, which bring the highest incomes,
surpassing the coal and automobile industry. The World Tourism Organization has published
information that, in the next ten years, tourism will take the leading position in the field of world
exports. Ukraine, with its significant natural and cultural potential, has the opportunity to join the
most visited countries (Martynenko, 2017).

The tourist industry is one of the most profitable branches of the economy. Given this, even in a
difficult economic and political reality of life, this industry is very promising and can bring
significant profits.

LITERATURE REVIEW

The study of the problem and the study of tourism business development have important
meaning today. The theoretical and practical aspects of the development of the tourism industry
have been devoted to a large number of works by leading domestic and foreign scholars, among
them: Yu.V. Arbuzova and V.D. Yakovenko (2013), G.V. Gorin (2014), M.B. Onisco (2012), O.I.
Trohymets (2012) and others.

However, despite the high level of interest from a large number of scientists, there are still a
number of unresolved issues that hinder the development of domestic tourism. These are issues
such as the imperfection of the management system in the field of tourism, the lack of funds for
financing the reconstruction of existing and the construction of new tourist facilities, shortages of
personnel who consider the management of tourism business as a comprehensive integrated system
of general management services.

PAPER OBJECTIVE

The modern tourism industry is one of the fastest growing sectors of the world economy. It is
considered both as an independent type of economic activity, and as a sectoral complex. The
purpose of the article is to study the state of the tourist business of Ukraine, to determine the
problems and prospects for the development of tourist services in our country.
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RESULT AND DISCUSSION

According to the Law of Ukraine “On Tourism” tourism in our country is considered one of the
priority directions of economic and cultural development.

In the literature, there is no single definition for the term “tourism”. Thus, according to the Law,
tourism is a temporary departure of a person from the place of residence for health, cognitive,
professional, business or other purposes without having to carry out paid activities in the place
where the person leaves.

In our opinion, the most complete definition is given by the Ukrainian scientist Kifiak V. F:
“Tourism is a type of economic activity aimed at satisfying the needs of consumers who are
temporarily out of place of permanent residence for a certain purpose during their free time”
(Kifyak, 2015). After all, among a sufficiently large number of scientists, only Kifiak defines
tourism as a type of economic activity, which, in turn, understands the fact of making a profit
during a tourist trip.

Tourist business as a component of the economic complex of the country is characterized by
certain properties and functions (Fig. 1).

Z> Has its own manufacturing industry and services to tourists

Z> Forms a market of tourist services of various levels

D Creates tourist services, forms tourist products and carries out their
realization

Z> Is an area where jobs are cheaply created and a high level of efficiency
and rapid return on investment are provided

Has an advantage in the integration and globalization processes taking
Z> place in the world

Acts as a multiplier for the growth of national income, GDP and GNP,

employment, local infrastructure development and population living
Z> standards

Fig. 1 Properties and functions of the tourist business

Source: compiled by the author according to the source (Dadechko 2007)
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Ukraine has a significant tourist potential and has all the prerequisites for the development of
domestic, inbound and outbound tourism, namely: unique natural resources, a favorable climate, a
unique complex of historical-cultural and architectural monuments, recreational facilities.

Today, tourism is a highly profitable industry. According to the State fiscal service of Ukraine,
the amount of income from the tourist tax payment in 2018 amounted to 90.7 million UAH, which
is 29.2% more than in 2017. At the same time, in 2017, compared to 2016, the increase in tourist
fees was 30%.

The dynamics of tourist flows of Ukraine from 2009-2018 is shown in Table 1.

Table 1
Dynamics of tourist flows of Ukraine from 2009-2018
The including
number of | Number of Number of i
. : . tourists-
citizens of foreign tourists served o
. - citizens of
Year I visitors 337 00 foreign Ukraine domestic
who who visited | operators and 9 i
. tourists who tourists
traveled Ukraine — | travel agents — traveled
abroad - total 2 total® abroad
total?
2009 15333949 | 20798342 2290097 282287 913640 1094170
2010 17180034 | 21203327 2280757 335835 1295623 649299
2011 19773143 | 21415296 2199977 234271 1250068 715638
2012 21432836 | 23012823 3000696 270064 1956662 773970
2013 23761287 | 24671227 3454316 232311 2519390 702615
2014 22437671 | 12711507 2425089 17070 2085273 322746
2015 23141646 | 12428286 2019576 15159 1647390 357027
2016 24668233 | 13333096 2549606 35071 2060974 453561
2017* 26437413 | 14229642 2806426 39605 2289854 476967
2018" 27815678 | 14207134 3219849 34768 2767859 489543

! Not including the temporarily occupied territory of the Autonomous Republic of Crimea,
Sevastopol and temporarily occupied territories in the Donetsk and Luhansk oblasts.

2 Including one-day visitors (according to the Administration of the State Border Guard Service
of Ukraine).

% 2000-2010 according to the data of the Ministry of Infrastructure of Ukraine, starting from
2011 according to the State Statistics Service.

It is clear from the table that in 2011 the number of tourists increased by 2.9% compared with
2009. Foreign tourists in Ukraine are attracted by our national cuisine, historical and architectural
heritage, world-famous monasteries, temples, theaters and museums. Thus, during 2011, Ukraine
was visited by 21.4 million inbound (foreign) tourists, which is 1% or 212 thousand more than in
2010. First of all, foreign citizens visit Ukraine for private purposes. This segment occupies 89.6%
of the total inflow of tourist traffic in 2011 and increased by 0.5% or 91.1 thousand people. The
second place is a trip to organized tourism. During 2011, this segment grew by 11.7% or by 143
thousand people. And in the third place — trips for official purposes, which decreased by 7.1% or
49.6 thousand people compared to 2010 (UNWTO Tourizm Highlights). In 2012, during the Euro-
2012, Ukraine's entry into Ukraine of foreign tourists increased to 23012823 people. In 2014, the
tourist flow of Ukraine has fallen by 20%. According to the State Statistics Service, the number of
clients of travel companies during this period decreased to 2.4 million. In 2013, more than 3 million
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Ukrainians used the services of tourism professionals. Market participants sold tickets in the year of
2014 for UAH 10.7 billion, although for the year the number of tickets purchased by Ukrainians fell
by 50% (from 1.35 million in 2013 to 884 thousand in 2014), their cost increased by 15% (from
UAH 9.33 billion in 2013). The main reason was the devaluation of the hryvnia, since the bulk of
the costs incurred by the tourism market participants are in foreign currency. In 2014, the most
significant part of the domestic organized tourism sector: the number purchased in travel companies
vacation packages in Ukraine fell in the year by 45% - from 537 thousand to 322 thousand people.
The number of Ukrainians who rested in the country's resorts increased by 30-45% (DELO.ua,
2017).

According to the Administration of the State Border Guard Service in 2016, 13.6 million
foreigners entered Ukraine, which is 5.6% more than in 2015.

If you look at the period from 2015 to 2018 in more detail, then you should note the tendency to
increase, although by 2018 the figure of inbound tourism remained at the level of 2017 (Fig. 2).

It should be noted that our country objectively has all the prerequisites for the intensive
development of domestic and foreign tourism: the features of geographical location and relief,
favorable climate, the value of natural, historical-cultural and tourist-recreational potential.
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Fig. 2 Entry of foreigners to Ukraine, and the departure of Ukrainians abroad
(2015-2018 years)

Source: compiled by the author according to the source (Ministry of Economic Development
and Trade of Ukraine, 2018).

Against the backdrop of world tourism, which is gaining strength at a fantastically fast pace,
Ukraine looks rather modest. Today Ukrainian citizens are original investors of foreign countries.
The tourist business, according to experts' calculations, could only bring in the state treasury up to $
4 billion annually in taxes only (Krivoruchko, 2007). At present, the main tourist destinations of
Ukraine are the Black Sea and Azov seas, the Carpathian Mountains, the cities of Kyiv, L’viv and
Odessa (Ishchenko, 2016). There are a lot of beach resorts in Ukraine. Despite the loss of the
Crimea, Ukraine has popular beach resorts on the Black Sea coast - Koblevo and Zatoka. Gulf in
the Odessa region, has a reputation as the most noisy and youthful resort in Ukraine. The complete
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opposite of the Gulf is a quiet resort in Sergievka, where there are balneological sanatoria. Also, sea
resorts are also in other settlements of the Odessa region - in Primorsk, Lebedivtsi, Carolino Bugazi,
Gribivtsi and even in the industrial city of Yuzhne. The main tourist destinations for winter
recreation in Ukraine are the resorts of Ivano-Frankivsk, L’viv and Zakarpattia oblasts.

Tourists are attracted by scenic views of the Carpathians, crystal clear air, ski slopes. The
popular ski resort Bukovel, famous for its modern infrastructure and its ski slopes. In Yaremche
there are sanatoriums, developed infrastructure.

Slavskoe ski resort in the L’viv region is quite popular. There is a mass of ski slopes of different
heights, lengths and reliefs. Slavske is considered to be the most visited winter resort in Ukraine,
where they go skiing from all over the country. In recent years, Ukraine has opened ski resorts with
artificial ski slopes in areas where there are no mountains. For treatment and rest in sanatoria of
Ukraine go to Truskavets, Morshyn, Skhidnitsy and resorts of Carpathians. The trend of recent
years has green tourism and agrarian tourism.

Residents of big cities go to the countryside, where they can not only breathe fresh air, but also
live in rural life, get acquainted with traditions and culture, folk crafts and crafts of original regions
of Ukraine.

After analyzing all of the above, we can say that Ukraine has a fairly large potential for tourism
development, and the all-season tourism industry opens up great opportunities for profits.

But at the same time, there are many problems that hamper the development of tourism business
in Ukraine. Tourist infrastructure is one such problem. Today in Ukraine there are more than 4,5
thousand establishments of tourist and vacation accommodation for 620 thousand places, but they
require radical changes, as they do not correspond to international standards at all. Ensuring proper
condition also requires recreation zones, cultural and architectural monuments of Ukraine.

In addition, the low level of service of tourists, the imperfection of the legislative framework
and legal regulation, the difficult political situation, military actions on the territory of the eastern
regions of the state, as well as high crime rates, especially in tourist regions of the country, also
have a negative impact on the tourist attractiveness of Ukraine.

According to the World Tourism Organization, more than 800 million people travel annually. It
is noteworthy that tourism in more than 40 countries of the world is the main source of national
budget revenues.

For example, in Spain, the share of profits from foreign tourism in the total amount of revenues
from exports of goods and services is 35%, in Cyprus and Panama — more than 50%, in Haiti - more
than 70% (Orlova 2012).

According to the State Statistics Committee, in 2018 tourism services were offered by more than
3,500 companies. In total, almost 1.6 million trips worth over UAH 27 billion were sold. Turkey
and Egypt are the most affected by the growth of the market - the most demanded destinations for
Ukrainian tourists.

In summer, 60% Ukrainian travelers go to Turkey, and with the advent of winter — about 80%
buy tours to Egypt. According to experts' forecasts, in 2019 the tourist flow should increase by 50%
due to the increase of volumes in all mass directions. One of the favorable conditions for the
development of tourism in Ukraine was the adoption of visa-free travel with EU countries. This
considerably reduced the cost of vacation abroad, since previously the visa cost to the tourist at 40-
60 euros, and for the family — 130-180 euros.

On trips in 2019 will have a global interest in social and political issues. For example, to human
rights and equality in the workplace. Before deciding where to go, tourists will study the socio-
political atmosphere in a potential place of relaxation in more detail. More than half of tourists from
all over the world (53%) say that in the new year they plan to make short trips more often: for
weekends and others.

Obviously, travelers will be more closely suited to constructing routes for their trips on a “less,
but better” basis. In Ukraine, short-term trips on weekends will be facilitated by the noticeable
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development of low-tasters. It is predicted that 2019 should be a turning point in the field of travel.
Technological innovation, communication between people around the world, growing demand for
new experiences prepare us for fundamentally new projects (Mandria.ua, 2018).

Ukraine is extremely rich in natural resort resources, therefore, in recent years, European tour
operators have become interested in our sanitary and resorts base, but the availability of natural
resources is not enough to attract the attention of foreign and domestic tourists. It is necessary to
attract investments for reconstruction of existing and construction of new infrastructure: medical
centers, sanatoriums, rehabilitation clinics. Along with this, an increase in the qualification level of
personnel and equipment with modern equipment is required.

Despite the existing difficulties, the situation in Ukrainian tourism is changing for the better.
The development strategy of tourism and resorts of Ukraine for the period up to 2022 is aimed at
solving the problems of complex development of tourism, hotel industry, resorts, sanatorium and
spa services, support for the creation and modernization of tourist infrastructure, the provision of
proper quality of tourist and resort services, the effective use of the visible tourist the potential.

To formulate a strategy for the development of tourist regions it is necessary to concentrate on
developing the following points:

- conservation of tourist resources;

- improvement of the regulatory framework;

- creation of economic conditions for the promotion of tourism development;

- granting of privileges for the organization of tourist work;

- attraction of investments in development of tourism industry; promotion of competition;

- security of tourists;

- participation in international tourism development programs.

In order to encourage foreign investors to expedite the investment of capital in the economy of
Ukraine, it is necessary with the help of active marketing activities, it is necessary to inform foreign
tourists about the availability of recreation. Priority target markets for attracting foreign tourists can
be China, Qatar, UAE, Saudi Arabia, Kuwait, etc. In order to make the tourist business in Ukraine
more attractive, it is necessary to provide state tax privileges for owners of objects of tourist
infrastructure.

So, in many developed European countries there are reduced VAT rates just for this business.
The investment attractiveness of Ukrainian objects will increase significantly if the VAT rate is
about 5-10%. Such a change in tax legislation will not lead to a loss to the budget, but to its filling
at the expense of attracting funds from investors (Kravtsova, 2016). Also, in order to obtain
information about the most popular among tourists of the country, region, region, it is necessary to
conduct continuous monitoring of tourist flows.

CONCLUSION

Today the tourism business is one of the most significant sectors of the world economy. But at
the present time, Ukraine has a number of problems that hinder the full use of tourism resources.
The main problems that need to be solved are: improving legislation, updating the infrastructure,
improving the qualification of existing personnel and training new staff, solving transport problems
and overcoming the political crisis, which will allow the Ukrainian tourist market to move to a new,
higher degree.

Analyzing the prospects for the development of the tourism industry in Ukraine, it should be
emphasized that modern tourism is the sphere of economy and life of society as a whole, which in
one or another degree integrates practically all branches. The production apparatus of the entire
tourist business must produce only a set of services that is in demand by the consumer, and this
range of services can be portrayed as a chain of services. Service chains from the consumer point
of view, divide the full service into separate parts-elements and partial processes. The consumer
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attributes the service and its quality to the region as a whole. Thus, regions, through all elements of
the service chain, must strive for long-term development and meet the specific needs of tourists.

The travel business is moving forward. It is precisely from what way the development of the
tourism industry will go today, the economic growth of tourist facilities, tourist regions, and the
development of industries that co-exist together or depend on the tourism business depends.

It should be noted that the need to involve more youth startups that need to be established for a
long time and with great potential in the tourism market. Should involve professionals of various
fields (IT technology, tourism, marketing, systems and risk management ...)
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NEPCHEKTHUBHA PO3BUTKY TYPUCTHYHOI'O BI3BHECY B YKPAIHI

IPOCKYPHSI OJIEHA MWXAMJIIBHA, xanoudam mexuiunux nayk, Ooyenm, OOyeHm
KagheOpu meneOdNCcMeHmy [HHOBAYINUHO2O NIONPUEMHUYMBA MA MINCHAPOOHUX eKOHOMIUHUX
gionocun, Hayionanvnui mexuiunutl ynieepcumem «XapKiécbKull NOJIMEXHIYHUL IHCIMUMYmy,
Mm. Xapkis

IOINOB MHWKOJIA OJEKCIMOBHWY, xanoudam exoHoMiuHux HayK, cmapuiuii uKiaoay
Kageopu MmeHedNHCMeHmMY ITHHOBAYIUIHO20 NIONPUEMHUYMBA MA MINCHAPOOHUX eKOHOMIUHUX
sionocun, HTY «XI1l», m. Xapkie

BEPEIIIAK BITA OJIEKCAHAPIBHA, wmacicmp kagedpu meneddxrcmenmy inHOBAYINIHOO
NIONPUEMHUYMBA MA  MIJHCHAPOOHUX eKOHOMIYHUX @iOHocuH, Hayionanvnuii mexHiyHuil
VHigepcumem «XapKigcbKull NOIIMexHiuHuu incmumymy, M. XapKie

HOCHUPEB OJIEKCAH/AP OJIEKCAHAPOBUWY, xanouoam ceocpaghiunux uayk, ooyewm,
ooyenm kagedpu MmixncHapoOHoeo 0Oiznecy ma inancis, Hayionanonuii mexniunui
VHigepcumem «XapKieCoKuti NOAIMEeXHIYHUU iHcmumymy, M. Xapxie

AKTyanbHICTh NPOBEJEHHs aHajli3y TYpUCTHYHOro Oi3HeCy B Halliil KpaiHi, SK KJIIOUOBOTO
€IIEMEHTY CHCTEMH TIOCIyT 0OyMOBIIEHA THM, IIIO II€ MOKE JIOTIOMOTTH C(HOpMYBaTH MO3UTHBHHUN
obpa3 teputopii abo ii imMimK, OpeH[, CTYIiHb PO3BUTKY 1H(QPACTPYKTYPH, TPAHCHOPTY, chepu
MIOCJIYT, HasABHICTh peKpealiiiHuX pecypciB, €KOJOTI1YHA CKJIaJ0Ba TEPUTOPII, a TAKOX ii 3arajibHa
iHBecTUlliiHA mnpuBaOnuBicTh. Ha ¢opMyBaHHS MO3UTHBHOTO IMIJDKY TepuUTOpii Olblle
BIUTMBAIOTh 3arajJlbHUH CTaH EKOHOMIYHOTO PO3BUTKY 1H(QPACTPYKTypH TYPHCTUYHUX TOCIYT.
Hama kpaina Moxe OyTH OUIBII IIKaBOIO, HIX KpaiHM IUISHKHOTO BiATIOYMHKY, SIKI OPIEHTOBaHI Ha
TYpPHU3M SIK OJIMH 3 TOJIOBHUX JIXKepes A0XOIIB OromkeTy, Taki sk Tynic, €runet, Typeuunna, Kimp,
Jlominikanceka PecryOmika. be3 moxomiB, siki Jae po3BHHEHAa €KOHOMiKa, HE MOXHA JOCATTH
MacoBOTO TypHU3MYy, a, OT>Ke, 1 HeMae IpeaMeTa yrpasiiHHg. Ha BiAMiHY BiJl TYpUCTCHKUX MICIb
IIMPOKOTO MPO(DITIO BiBIYBaHHS TYPHCTCHKUX MICIb BY3bKOro mpodinto € camoriuio. Croau
BXOJSITh 30HU 3 PI3HUMH TYPUCTUYHHUMH BU3HAUHHUMU MaM'iTKaMu, 10 B KIHIEBOMY HiACYMKY 1
NPUBAOIIOE TYPUCTIB B TOW UM 1HIIIN perioH. AHalli3 MEePCIEeKTUB PO3BUTKY TYPUCTHUHUX MOCIYT
B YKpaiHi J103BOJIS€ NMPEICTaBUTH TYPUCTHUHUMN PETIOH SIK CBOTO POAY CUCTEMY, HaOlp MOB'A3aHUX
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MK COOOIO0 €JIEMEHTIB: €KOHOMIKHM, MOMUTY TYPUCTUYHOTO PHUHKY, 1HQPACTPYKTYPH, PO3BHUTKY
CYCIIUJICTBA, TMPHUPOIHUX OO0 EKTIB, TYPHUCTHYHOI MPUBAOIMBOCTI, PO3BUHYTOI IPOMHCIIOBOCTI,
TIOJTITUKHY.

MeTtoro € IOCHi/DKEHHSI CTaHy TYPHCTHYHOro Oi3Hecy YKpaiHM, BU3HAUEHHS MpoOieM Ta
NEPCHEKTUB PO3BUTKY TYPHUCTUYHHUX MOCTYT B HAIIIK KpaiHi.

Marepianu Ta METOJU: aHAI3, CHHTE3, EMITIPUYH1 METO/IH, JIOTITYHUN METO/I, y3araJbHEHHSI.

Pesynpratu. BaxnuBuMm eramom poOOTH Oylio BU3HAYEHHS IepeBar, HEJOJIKIB, YMOB JUis
YCHIITHOTO PO3BUTKY TYPUCTHUYHOTO OI3HECY.

BucHoBku. B xoai nocnimkeHHs IpOBEIEHO aHali3 CTaHy TYPUCTUYHOTO Oi3Hecy Ykpainu. Bix
TOT0, SIKMM IUIIXOM ChOTOJHI TijIe PO3BUTOK r'ally3i TYPUCTHYHUX MOCIYT, 3ICKUTh CKOHOMIYHHNA
HiAHOM TYpUCTHYHUX 00’ €KTIB, TYPUCTUYHHUX DPETIOHIB, Ta PO3BUTOK Tajy3ed, sIKi CIIBICHYIOTbH
pazoM abo 3aekaTh BiJ TYPUCTHYHOTO Oi3HECA.

HaykoBa 3HauymicTe poOOTH TOJSIrae B TOMY, IO Ha OCHOBI MPOBEIEHHX JOCIIJKECHb
MOXJIMBO BJIOCKOHAJIOBATH 1HHOBAI[IHHI TPOCKTH PO3BUTKY TYPUCTUYHOTO Oi3HECY.

L{iHHICT, TIPOBEIEHOTO JOCHIDKEHHS TOJSATaE B TOMY, IO BCE OUTBII MOTPIOHO 3aydaru
MOJIOJIIXKHI CTapTamu, SKi ITOBHHHI CTBOPIOBATHCS HA TPUBAJIUN TEPMIH 1 3 BEJIMKUM IOTCHIIAIOM
Ha TYpUCTUYHOMY puHKY. [loBuHHI 3amyuaTtrcs npodecionanu pizHux ramyseit (IT-TexHomortii,
TYPUCTUYHOTO Oi3HECY, MApKETUHTY, CACTEMHOI'O Ta PU3UK MCHE/DKMEHTY..)

KuarouoBi cioBa: typuctuunuii 0i3Hec, crapranu, eeKTUBHICTh, 3alliKaBJICHHICTh, CTpaTeTii
PO3BHTKY.

NNEPCIIEKTHUBBI PASBUTUA TYPUCTUYECKOI'O BUBHECA B YKPAUHE

MPOCKYPHS EJIJEHA MUXAWMJIOBHA, xanoudam mexnuueckux HayK, O0oyeHm, OOYeHm
Kagheopvl MeHeOHCMeHma UHHOBAYUOHHO20 HNPEeONPUHUMAMENbCmea U  MeHCOYHAPOOHbIX
9KOHOMUYecKUx omHoutenuti, HayuonanvHolli mexnuueckuil yHugepcumem «XapbKo8CKuUll
NOIUMEXHUYECKUU UHCmMUmym»y, 2. Xapokos

MOIMOB HUKOJAM AJEKCEEBUY, «anoudam OSKOHOMUHECKUX HAyK, cmapuiut
npenooasamenb  Kageopvl MeHeOHCMeHMAd UHHOBAYUOHHO20 —NPEONPUHUMAMENbCMBAd U
MeAHCOYHApOoOHbIX dKoHOMuYeckux omuowenuti, HTY «XITHy, 2. Xapvkos

BEPEIIAK BUTA AJIEKCAHAPOBHA, macucmp kagheopvl menedrcmenma uHHOBAYUOHHOZO
NPeOnpUHUMAmMenbCmea U MedCOYHaAPOOHbIX IKOHOMUYeCKUx omuowenuti, HayuonanvHuolii
mexHu4ecKul yHugepcumem « XapoKo8CKUL NOAUMEXHULECKUU UHCUmMYmy, 2. XapbKos

HOCBIPEB AJIEKCAHIP AJIEKCAHJAPOBHY, xarnouoam ceocpaghuueckux Hayk, ooyewm,
ooyenm Kagheopvl MeHcOyHapooOHo2o Ousneca u ¢uuancos, HayuonanvHolii mexunuyeckuil
VHUgepcumem «XapbKo8CKUU NOTUMEXHUYECKU UHCMUmMYmy, 2. Xapbkos

AKTyaJabHOCTb NPOBEJICHNS aHAIM3a TYPUCTUUECKOT0 OM3Heca B Hallel CTpaHe, KaK KIII0YEBOr0
JJIEMEHTAa CHUCTEMBI YCIyr OO0yCJOBJIEHa TEM, YTO J3TO MOXKET IO0MOYb CHOPMUPOBATH
MOJIOKUTEBHBIN 00pa3 TEPPUTOPUH UM €€ UMHJIKA, OpEH 1A, CTeNIeHb Pa3BUTHs UH(PACTPYKTYpHI,
TpaHCNIopTa, cepbl ycayr, HAIMYUE PEKPEallMOHHBIX PECYpPCOB, 3KOJOTMYECKas COCTABIISAIONIAs
TEPPUTOPUU, a TakXke ee o0Ilas HHBECTUIMOHHAs MpHBiIeKaTenbHOCTh. Ha ¢dopmupoBanue
MOJIOKUTEIBHOTO HMMHKA TEPPUTOPUU OOJbIIEe BIMSIOT OOIIEe COCTOSHUE SKOHOMHYECKOIO
pa3BUTH UHPPACTPYKTYpPHI TypUCTUUYECKHX yciyr. Hama crpana Moxer ObITh 0oJjiee MHTEPECHOI,
4YeM CTpaHbl IUISHKHOTO OT/AbIXa, KOTOpble OPHUEHTHPOBAHBbI HAa TYpU3M KaK OJWH W3 TJABHBIX
HCTOYHHUKOB JIOXOJI0B Orojikera, Takue kak Tynuc, Erumer, Typuwms, Kump, JlomuHukaHckas
Pecnybnuka. be3 10xo10B, KOTOpble AaeT pa3BUTas SKOHOMHKA, HENb3S JOCTHYb MacCOBOIO
Typu3Ma, a, CJIeIOBaTelIbHO, U HET MpeAMeTa yIpaBieHHs. B oTiauume OT TYpHUCTCKUX MeCT
IIMPOKOT0 PO MOCEUICHUsT TYPUCTCKUX MeCT y3Koro mpoduis sipisercs camorensto. Crona
BXOJIAT 30HBI C Pa3IMYHBIMU TYPUCTHUECKUMHU JOCTONPUMEYATEIHHOCTSMH, YTO B KOHEYHOM UTOTE
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Y TPUBJICKACT TYPUCTOB B TOT WJIM WHOW PETHOH. AHAIHM3 MEPCIEKTHB PAa3BUTHUS TYPUCTUUIECCKUX
yCIIyr B YKpauHe IO3BOJISICT IMPEJICTAaBUTh TYPUCTHUYCCKUH PETMOH KaK CBOErO poja CHUCTEMY,
HA0Op CBS3aHHBIX MEXIY COOOW D3IEMEHTOB: ASKOHOMHUKH, CIPOCa TYPHCTUYECKOTO PBHIHKA,
HH(PACTPYKTYPBI, pa3BHUTHSA 00111eCTBA, MPUPOTHBIX 00BEKTOB, TYPUCTHUYECKOU
MIPUBJICKATEILHOCTH, PA3BUTON IPOMBIIUICHHOCTH, MTOJUTUKH.

Llenpio sSBISETCS UCCIICOBAHUE COCTOSIHHS TYPHCTHYSCKOro OM3Heca YKpPaWHBI, ONpPEICICHHE
po0JIeM U TIEPCIIEKTHB Pa3BUTHS TYPUCTHYCCKHUX yCIYT B HAIICH CTpaHe.

Matepraiabl M METOJABI: aHAIMW3, CHHTE3, OSMIIMPUYECCKHE METOMAbI, JIOTHUYSCKUHA METOI,
0000111IeHHE.

Pesynbrarel. BakHbIM 3TamoM paboOThl OBUIO OINpEACiCHHE MPEUMYIIECTB, HEIO0CTATKOB,
YCIIOBUH /ISl YCIICIITHOTO Pa3BUTHS TYPUCTHUECKOTO OM3HEcCa.

BeiBosbl. B xoze wWccienoBaHUsS TPOBEACH aHAIM3 COCTOSHHS TYPHUCTHUYECKOro OW3Heca
Ykpaunbel. OT TOro, KakuM ITyTE€M CETOJHS IMONAET pPa3BUTHUE OTPACIH TYPUCTHUUYECKHX YCIYT,
3aBUCHT SKOHOMHYECKUHN TIOIbEM TYPUCTHICCKUX 00BEKTOB, TYPUCTHUECKUX PETHOHOB, M Pa3BUTHE
oTpaclieil, COCYIIECTBYIOT BMECTE MJIH 3aBUCST OT TYPUCTHUYECKOTO OM3Heca.

Hayunast 3Ha4MMOCTh pabOTHI 3aKIIFOYACTCSI B TOM, YTO HA OCHOBE MPOBEJCHHBIX UCCIICIOBAHUN
BO3MO>XHO COBEPIICHCTBOBATH NMHHOBAIIMOHHBIC TIPOSKTHI PA3BUTHS TYPUCTHUECKOTO OM3HECA.

L{eHHOCTH MPOBEJICHHOTO UCCIICOBAHUS 3aKIFOYAETCS B TOM, YTO BCe 00Jiee HY)KHO NPUBJICKATh
MOJIOJICKHBIC CTapTarbl, KOTOPHIC JOJDKHBI CO37aBaThCs HA JUIMTEIBHBIA CPOK U C OOJIBIINM
MOTEHIMAJIOM Ha TYPUCTHYECKOM pbIHKE. JIOJDKHBI MPUBIEKATHCS MPOPECCHOHAIBI PA3IUYHBIX
orpacieii (MT-TexHOMOTMU, TYypPUCTHYECKOrO OW3HEca, MapKETHUHTa, CHUCTEMHOTO U PHCK
MEHEKMEHTA ...)

KiroueBble ¢JI0Ba: TypuUCTHUYCCKHI OM3HEC, craprtarbl, 3()(HEKTHBHOCTh, HHTEPEC, CTPATETHH
pa3BUTHS.
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