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JEKCUYHI TA CTUJIICTUYHI OCOBJINBOCTI
AMEPUKAHCBKUX CAUTIB TYPUCTUYHUX ATEHIIINA

Amnoramnia. CtarTa mpucBavYeHa aHAII3Y JIEKCHYHNAX Ta CTHJIICTHYHHUX OCOOJIHMBOCTEHN TYPHUCTHYHOTO SUCKYPCY
HA aMEPHUKAHCBKUX CaMTaxX TYPUCTUYHHUX ATeHINH. Y CTaTTl HaBeJIeHI JOKA3H TOro, IO TYPUCTUUYHHN JUCKYPC
AKTUBHO PO3BUBAETHCS Y TJIOOAJIBHIM COIOKYJIBTYPHIN Mepesxi. Ji1s 3amydenHs OLIBINTOI KIJIBKOCTI KJIIEHTIB,
TEKCTH, PO3MIIIEH] Ha cafiTax, aJalTyi0ThCS BIIIIOBIHO 10 COITIAIbHO-KYIbTYPHUX 0COOIMBOCTEM TOTEHITIHHOI0
KJIleHTa, M0oro HaIlloHaJbHOI cruerudiku. TakuM YrHOM, y CTATTI IPOAHAI30BAHO IKHUM caMe Mae OyTH 1Hdop-
MAIAHUHN TEKCT, 0 POo3MIIILyeThesa Ha caitax. OCHOBHY yBary IpHIlJIEHO aHaJIisy JIEKCUKHU Ta 11 Rnacndoilcauii
HA TPy Bl,zLHOBl,uHo o C(bep BKMBAHHA. leM TOTO, POSTJISTHYTO €KCIIPeCUBHI CTUJIICTHYHI 3ac00H, TaKl AK aHAa-
(bopa HOplBHﬂHHH OKJIMYHI Ta 3aIIUTAJIBHI peUeHHs, IXHI 0c00IMBOCTI. Bys10 BUSIBIIEHO OCHOBHI JIIHTBOIIPArMa-
THUYHI Ta COI[OKYJIBTYPHI XapaKTePUCTUKN TYPUCTHIHOIO JUCKYPCY.

Kmouosi cioBa: TypucrmuHuii guckypce, lHTepHer-cTopika, |HTepHeT-KOMyHIKAIlSA, €KCIIPEeCHBHI 3acobm,
JIIHTBOIIPATMATAYHI XaPaKTePUCTUKH.
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LEXICAL AND STYLISTIC FEATURES OF THE AMERICAN SITES OF TOURIST AGENCIES

Summary. The article is devoted to the analysis of lexical and stylistic features of tourism discourse on Ameri-
can travel agency websites. The modern tourism product becomes more flexible and individual, more attractive
and accessible to the consumer by presenting it in a new information environment. Almost all organizations
tend to focus on the distribution of information about their activities, and on the promotion of services through
the global Internet network in one way or another. One of the main features of the Internet is the lack of terri-
torial boundaries and formalities. Due to this, the development of the website provides the opportunity to enter
new, including foreign markets. The paper provides evidence that tourism discourse is actively developing
in the global socio-cultural network. This article puts forward that in order to attract more customers, texts,
which are placed on the sites, should be adapted according to the socio-cultural features of potential customers,
their national specificity. Thus, we analyzed and came to the conclusion what information text should be placed
on the websites of travel agencies The main attention is paid to the analysis of vocabulary and its classification
into groups according to the fields of application. We have allocated stylistically-neutral words, scientific terms,
architectural, historical, art terms, stylistically-colored words, borrowings, technical terms, and introduced the
examples of them. In this study we indicated that the terminology used when writing articles on the websites
of travel agencies is aimed to attract the attention of the reader. Complex terms are provided immediately with
the definition. The list of unknown terms can be seen. The present paper also aims to clarify that stylistic de-
vices of information and comparative texts include lexical, syntactic, and mixed groups of linguistic resources.
As a rule, the text includes a set of devices that can effectively influence the consumer's opinion. We inves-
tigated such expressive stylistic devices as anaphora, comparison, exclamatory and interrogative sentences.
The basic socio-cultural characteristics of tourism discourse were revealed.

Keywords: Tourist discourse, Internet page, Internet communication, expressive means, linguopragmatic
characteristics.

ocraHOBKA mpoosaemu. Typucruyre -
IPHEMCTBO B3a€MO/IE 3 KJIIEHTAMM, OAHKAMH,
CTPAXOBUMHU KOMIIAHISIMY, BUPOOHUKAMU TYPUCTHY-
HUX IIOCJIyT, KOHTAKTHUMU ay,HI/ITOpiHMI/I Ceoeuac-
He pearyBaHHs ILJIPUEMCTB HA HOBl T€XHOJIOTTYHI
3MIHU B pISHUX 00JIACTAX [IAIBHOCTI, CyMiKHUX
3 TYPHU3MOM, 3[IaTHICTh JI0 CTBOPEHHS HOBUX METO/IIB
poboTH Ta BIOCKOHAJIEHHSI Pe3yJIbTaTiB JISJIBHOCTI
€ HeOoOX1JHUMH YMOBAMU BUKHMBAHHS KOMIIAHIH.
PosBuTor iHpopMAINMHNX TA KOMII'TOTEPHUX TEX-
HOJIOTIH SIKICHO 3MIHIOE XapaKTep MapKeTHHTOBOI [i-
SLIBHOCTI IIPAKTUYHO KOKHOI (D1PMU COITIaIbHO-KYJIh-
TypHOI cepr. 3aBOaHHA IMIIPHUEMCTBA IIOJISATAE
y hopMyBaHHI Ta MATPHUMIN B 0YaX IPOMAaJICHKOCTI,
HASIBHOI Ta MTOTEHITIHHOI KJII€HTYpH, He TIBKHU 00pa-
3y IIPOITOHOBAHOI IIPOAYKII, ajie ¥ BJIACHOIO 00pa3y
SIK KOHKYPEHTOCIIPOMOYKHOI Oprauisarii B miomy [1].
CrOrogHl OYEBHUIHUM CTa€ TOM (PaKT, IO IIOHST-
TS «KOHKYPEHTOCIIPOMOKHICTE» ¥ cdepl Typu3my He-
PO3PHUBHO IIOB'sI3aHe 3 IMOHATTSIM «KOMIIETEHTHICTE

1 «apodpeciorasiamm. [Ipodecionamiam ke mmepemdavae
MOBHY KOMIIETEHTHICTh. HaBUYKHK BOJIOMIHHA sKaHpa-
MU SK YCHOTO, TAK 1 MACHMOBOTO JTIJI0BOTO MOBJIEHHS
BXOATH B YMCJIO HAMBAKJIMBIIIHX ITPOECIHHUX Ha-
BUYOK. AKTYaJILHICTD JTOC/IMKEHHS II0JIATAE B TOMY,
mo mero I[HTepHEeT-CANTIB TYPUCTUYHHUX AareHITH
€ peaJIi3alnsd 30BHIIIHIX 3B'SI3KIB OpraHisaili 3 IIoTeH-
IMIAHUMY 1 ICHYIOUMMH KJIEHTAMU. Y MiHHSI TPAMOTHO
CKJIACTU TEKCT CAaUTy, 31 3HAHHSM CTHJIHOBUX HOPM,
MIPaBUJI JIJIOBOTO €THKETY, 0Arato B YOMy BH3HAYAE
edexTUBHICTE POOOTH OpraHi3aIli B ITLJIOMY, CTBOPIOE
VSIBJIEHHS PO 11 IMIK 1 KYJIBTYPY, 8 TAKOK TSATHE 34
€000I0 MIBUIIEHHS CEPHO3HOCT] CTABJICHHS JI0 CITPHIA-
HATTSA 1H(opMAarIrii 3 00Ky KJIIEHTIB.

Anania ocramHix mociaigzkeHs i myOmikaii.
[TuTasHsS JeKCHYHUX TA CTHJIICTUIHUX 0COOJIFBOCTEMN
CalTIB TYPUCTUYHUX ATEHINN € Maliske He JOCIIIIKe-
HUM. AHAJTI30M TYPHUCTHYHUX CANTIB 3aliMaJINCs TaKl
BueHi, gk f.C. Bapamosa « MHOros3bIMHbBIE MTHTEPHET-
CaMThI TePMAHCHKNX KOMITAHUMN: IIPOOIeMEI ITepeBoIa
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u Jgoxasnusarum ta K.C. Byrakosa «J/Iuuresucrudec-
KW acleKT WHTepPHEeT-KOMMEHTAPUS B TyPHCTAYEC-
KOM JIHCKYypce», aJie ixHsa yBara 0yJia OLIbIIe CIIpsMO-
BAaHA Ha IepeKJIas] Ta JIOKAJTI3ATIiIo.

Mera crarrti mossarae y TOMY, o0 IIPoBecTH
JIEKCHYHE Ta CTUJIICTHYHE JOCTIIIKeHHs aMepUKaH-
CBKHX CAUTIB TyPUCTUYIHUX areHuli. Jlns nocaruen-
HsA 1iel MeTH HeoOXiJHO BUKOHATH TaKl 3aBIAHHI:
1) BU3HAYUTH 0COOJIMBOCTI TEKCTIB Ha cayiTax aMme-
PUKAHCBKHX TYPHUCTUYHHUX AareHNil; 2) IpoaHa-
JIlSyBaTI/I JIEKCHKY T4 BHOKPEMUTH OCHOBHI THILW;
3) 3’sicyBaTH AKI CTHJIICTHYHI IIPUAOMHU BIKHBAIOTH-
¢S I PO3NIUPEHHS KJIIEHTCHKOI 0a3u.

Bukisang ocHoBHOro marepiany mociaimskeH-
ua. Ha coorogHimHii geHb € miani pan paxkTopis,
Kl He MOMKHA He BPaxXOBYBaTH yKjamadaM IHTep-
HEeT-CaMTiB: crerndika CJIOBOBKHBAHHS, XapaKTep-
Hl CHHTAKCHUYHI KOHCTPYKII], CTHJIICTUYHUHN ITiA0Ip
ciiB. OCHOBHE 3aBIAHHS CANTIB TYPUCTUYHUM areH-
IIi{i IIOJIATAE B TOMY, I[00 IPHBEPHYTH YBary KJI€HTA
1 3MyCHUTH HOT0 3aXOTITH CKOPHCTATHCS HOCIyraMu
romrrauil. OCHOBHI 3arajbHI 03HAKU [HTepHeT-ca-
TIB PO3TJISHYTOI HAMHU C(PEPH TIAIBHOCTI, — BUCOKHMA
CTYHIHbL BUKOPHUCTAHHSI CTAHMAPTHUX JIEKCHIHUX
1 CHHTAKCUYHUX KOHCTPYKITIH, BUPOOJIEHHS TIeBHUX
dopm 1 mpwmitomMiB IOOYIOBH MOBH, 3aKpIILJICHHS
yCcTaJIeHuX 3aC001B MOBHOT'O BHPAYKEHHSI.

OpHien 3 BasKJIMBUX 0COOJIMBOCTEM, XapaKTep-
HFX JIJIS1 TEKCTIB 1H(OpMAaIIfHAX CAUTIB, BUCTYIIAE
0o0'eTHAHHSA Y HUX €JIeMEeHTIB 1HdoopMau11/1Horo IIo-
BITOMJIEHHSI Ta €MOTHBHOTO BIIMBY. MOBHA eKc-
IIPECUBHICTh BUKOPHUCTOBYETHCS SIK 3aci0 3aJIydeH-
HS yBaru TMOTEHINWHOTO KJII€HTa, BUCJIOBJIEHHSI
BIJHOLIEHHST 10 IepefaHol 1H(1)opMauu po3cra-
HOBKH OIIIHHUX AKTIB; IPUCYTHI OIIHOYHI eITeTH,
IIPAMI 3BepHEHHS 10 YNTAYA 3 IIUTAHHAM a00 CTH-
MYJISIIIEIO.

Jlo JIHrBOIIpAarMaTUYHHUX OCOOJIMBOCTEM, IO
dopMyIOTE YHIKAJNBHI XapaKTEePUCTHKM TEKCTIB,
peJcTaBJIeHuX Ha 1H(opMAaIiiiHux caiTax, BIIHO-
CSTBHCSI HACTYIIHI:

1. JIekcuky B TeKCTaX MOMKHA PO3TUIMTH HA TaKl
OCHOBHI I'PYIIH:

— 3araJIbHOBKMBAHI CTHJIICTUYHO He 3a0apBJIeH]
cioBa (attraction, entertainment, leisure, lifestyle);

— JIeKcMKa  HaykoBoro crmwiio  (market
segmentation, focus group, break even point);
— apxXITeKTypHl, ICTOPWUYHI, MHCTEIITBO3HABYL

Tepminu (stained glass, gothic, Middle Ages);

— cruaictuyHo 3abapBieHa jexcura (hit the
road, travel lzght long-winded);

— 3amo3WYeHl Ta 1HO3eMHI CJI0BA, K1 IIPUBEPTA-
OThb yBary unrava (geisha, bacaro- shoppmg, asado,
samurai);

— BUKOPHCTAHHS opuriHajbHux HasB (“Lazy
Decks and Coastal Treks”, “Romance of the Ryokan”),

— rexuiual Tepmium (blackout dates, bleisure
traveler, booking fee).

2. TlosuruBHa oriHKA 00'€KTIB QopMyeThCA 3a
IIOTIOMOT'0IO:

— ruimre (a rich heritage, something for everyone,
hidden gem);

— BIJHOCHHX IIPUKMETHUKIB, SKICHUX IIPHUKMET-
HUKIB B HaWBHUINOMY CcTymHl (spectacular land,
bespoke itinerary, stunning views, fast-paced bustle,
the cleanest);

— eMOIII T HO-eKCcITpecuBHOro cuuTakcucy (“Inspire
me!”, “Go wild holidays”);
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— emnruaEux KoHCTpykIi#d (“Ready?”, “When
a youth, why not do it?”),

— IIOBTOPE€Hb HAa PIBHI CHHTAKCAYHOI
mizami peuvenns (“Extraordinary
extraordinarily easy”);

— auture3 (“overtourism — responsible tourism”,
inbound tourism — outbound tourism);

puropuunux tmraHb (“There's no point, is
there?”, “Can birds fly?”, “Do you want to be a success
in this world?”).

¥V Tekcrax, 10 HAAA0TH 1HQOPMAIIIO IIPO TYPHC-
THYHHUH 00'eKT a00 cJIy:KOy, palfloHaJIbHA CTPaTeris
peanisyeTbca 3a JOIIOMOI'OI0 METOMIB ameJsIAIlll OO
KLUIBKICHUAX AaHUX o0'exra. Ila 1HobopMama II03BO-
JIsie KITIEHTaM OITIHUTHU MAaCIITa0HICTh, BAPTICTH IPO-
THOHOBAHUX IIOCJIYT, IO I'pae IMO3UTHBHY POJIb IIPU
BHOOP1 00'€KTA IIOHOPOKEN IIOTEHIIIMHNM KJIIEHTOM.

Takum uMHOM, OOCIIKEHHS I1H(POPMAIIMHNIX
IurepHer-caiiTie K TIOPUIHOrO KAHPY TYPUCTHY-
HOro [HTepHeT-TUCKYpCY JO3BOJINIO BUSABUTH OCHO-
BHI JIIHI'BOIIPATMATHUYHI TA COILIIOKYJIBTYPHI Xapak-
TePUCTUKH.

Hespaskaroun Ha Te, 1m0 1HGOPMATUBHI TEKCTU
areHINi OLJIBIIIOI0 MIPOIO € CTAHIAPTHUMH, iX edex-
TUBHICTD JIOCATAETHCSI B OCHOBHOMY 3aBISKH BH-
KOPHMCTAHHIO EKCIIPECUBHUX CTHJIICTUYHHUX 3aC00iB
MOBH B 3aroJIOBKY. /[0 CTHITICTHYHUX 0COOJIHMBOCTE
1HQOPMAITIHHUX TEKCTIB TYPUCTUYHUX areHINN MU
MOZKE€MO BIITHECTH HACTYIIHI BIIMIHHI PHCH:

— rpaMaThYHe TBePIKeHHST;

— BUKOPUCTAHHS 3aTT0O3NYEHUX Ta 1HO3eMHUX CJIIB,;

— eJIIITUYHI peUYeHHT;

— HU3BKUH pPIBEHb BUPA3HOCTI, B OCHOBHOMY
IIpeJCTaBJIeHUIM KajgamOypamu, meradopamu, aH-
TUTE3010 TA PUTOPUIHUMHU TATAHHSIMH.

CrrticTuyHi 0COOJIMBOCTI TOPIBHAIBHUX TEKCTIB,
CIIpSIMOBaHI, B IEPIINy 4Yepry, Ha BUIUJIEHHS Iepe-
Bar MEBHOTO IIPOAYKTY ITOPIBHSIHO 3 KOHKYPYIOUHM.
Ile nopiBHAHHA Moxke OyTH SBHHM, KOJIM IIepeBaru
Typy 00 MiClif IPH3HAYEHHs 09eBU/IH, abo mpuxo-
BaHI, KOJIU aBTOP TEKCTY CTBOPIOE 1TI031I0 TTIepeBart.
VY 3B'sI3Ky 3 UM AaBTOPH YACTO BUKOPHUCTOBYIOTH Ti-
mepOoJIy IIpU CTBOpeHHI Takux TekcTiB. Ille omumm
eeKTUBHUM 32C000M € BUKOPUCTAHHS aHTHUTE3H.

Tloka3oBuM € BUKOPUCTAHHS B POJII TIOCUJIAHHS
amacopu: aHadopa — CyKyITHICTb TEKCTOBHUX 3aCO-
0lB 100 BIJTHECEHHS IIOBIJIOMJIEHHS 10 paHiIle
ckasaHoro. InTepec o aHadopy BUHUK 3 MOMEHTY
CTAHOBJICHHs JIHTBICTHKA TEKCTy 1 00yMoOBJeHHH
BUBYEHHSM MOBHOI peaJrisalrii ogHiel 3 pyHIaMeH-
TAJIBHUX XapPaKTEPUCTUK TEKCTY — 3B'I3HOCTI.

Buxopucranaa awmadgopu niacnmoe efbeRTI/IB-
HICTH TEKCTy 3aBJAKH CTPYKTYPHIH opraisarii.
BryrpimHi mnocmiaHHA Ha paHime omyGiikoBa-
HI MaTepiaJii MOKHA HA3BATH aHaQOPUIHUMHU.
AnadopuyHi BIJHOCHUHH JEMOHCTPYIOTH JIOKAJIBHY
3B'SI3HICTH €JIEMEHTIB JIHIHHOTO TEKCTY. ¥ IIPOCTOpi
TIIEePTEeKCTY MOKJIUBOCTI aHA®OPHU PO3ITUPIOIOTHCS
3aBISKH TITIEPIOCUIAHHSAM, AKl BUCTYIAIOTH OCHO-
BHUM 3aC000M BHpaKeHHs Koresii.

IH11II050 CITIIIEHO PHCOI0 TAKOTO THILY PEKJIAMHOIO
TEKCTY € BUKOPHUCTAHHS ITOPIBHAHHS. BukoprcTanms
3aIUTaHb € TUIIOBUM JIJIs TIOPIBHSAJIBHOTO TUILY TEK-
CTy, III0 CTBOPIOE BPAsKEHHs, Haue peKJIaMoIaBerlhb
1HiITiI0€ iaJIor 31 CHOKMBAYEM. SAIIATAHHS IIIBUIKO
MIpUBEPTAE yBAry YMUTAYa, ajie BOJHOUYAC He CTBOPIOE
BPaKeHHs IIPUMYCY 110 npn,u6aHHH TOI UM 1HIIIOl IIy-
TIBKH, 1 MIKPECIoe cBo0OMy BUOOPY KJIleHTA.

opra-
travel made
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Tamum TuioM peveHb, K1 POOISATH 3BYYAHHS
CUJIbHUM Ta OTUHAMIYHNM, € OKJIMYHI pPEeUYeHHSIMHU,
SIK1 JAIOTh CIOYKMBAYEBl BIEBHEHICTH Y HEOOX1THOC-
Tl IEBHOI OKYIKY. flK 3a3HaYaII0Cs paHiIle, MeTO
IIOPIBHAHHSA MO3Ke OyTH SIK CTBOPEHHS 1H/TUBLIy aJIb-
HOTO IMIJIZKY TOBapIB, TaK 1 IOPIBHAHHSI IPOJYKTY 31
CBOIMHU KOHKYPEHTaMH, 11100 MIKPECTUTH IIepeBaru
TIPOAYKTY cepesl aHasioriuHuX. Taki TOpiBHIHHS J10-
CHTH YacTO BHKOPHCTOBYITBCA. fIKINO eseMeHT He
Mae JiTKOI lepeBaru mepes IHIMNME B rpyIi abo He
Mae yHIKaJIbHHUX BLIMIHHUX (YHKIIH, OPIBHAHHS
JomoMarae oMy epeKTUBHO BUILIATHCS.

Taxum YUHOM, TTOPIBHAIBHI TEKCTU TYPUCTUIHUX
CaMTIB CYTTEBO BIAPISHSIOTHCA B 1HMOOPMATUBHUX
MIOBIIOMJIEHDb Yepe3 BeJMKUM Hablp eKCIIPeCUBHUX
3aco0iB, K1 BKJIIOYAIOTH TiIepOOJIy, aHTUTE3y, aHa-
dopy, emidopy, eJNICKHC, PUTOPUYHE 3aAITHTAHHSI,
OKJIMYHI BHUCJIOBJIIOBAHHS Ta CIIIBCTABJIEHHA. B pe-
3yJIbTATl MOCTIIKEHHS MM JIWILIA BUCHOBKY, IO
CTHJTICTUYHI TIPHUCTPOl 1HQOPMAINHUHUX Ta IIOPIB-
HAJIBHUX TEKCTIB BKJIOUYAIOTD JEKCHYHI, CHHTAKCHY-
HI Ta 3MIIIaHI TPy MOBHHX pecypciB. Ak mpasuiio,
TEKCT BKJIIOUYAae HaOlp IIPHCTPOIB, SAKl JO3BOJISIOTH
e(peKTUBHO BILIMBATH HA AYMKY CIIOMKHABAYA.

Bucuosku 3 masmoro pociaimsxkenus. Otxe,
3aBIAKH JOCIIIMKEHHI0 1IHQOPMAIIMHINX aMepUKaH-

Croucoxk jgireparypmu:
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CBKHMX TYPUCTHYHUX [HTEpPHET-CAUTIB AK MKAHPY TY-
pucTHYHOTO IHTepHET-TUCKYpPCYy MU IIHILIN 0 Ta-
KHUX BUCHOBKIB:

1) Texcru Ha cafiTax aMepUKAHCHKUAX TYPUCTUY-
HUX areHTCTB MOETHYIOTh y co01 iHdopMariitine 1o-
BIJTOMJIEHHS Ta €MOTUBHUY BILJIMB HA KOPUCTYBAYA.
Came 1ell BIUIMB POo3paxoBaHUi Ha NPUBaGIIEHHS
BeJIMKOI KIJbKOCTI KJIIEHTIB 1 peasidyeTbcs BiH 3a
JIOIIOMOT'0I0 IIPUCYTHIX OITIHOYHUX EITITETIB, IIPIMUX
3BepHEHb JI0 YNTAYa 3 MUTAHHAM a00 CTUMYJISITIE.

2) Bymm 3'sacoBaHl OCHOBHI €KCIPECHBHI 3aco-
Ou, Kl BIKMBAIOTHCA /11 BUOKPEMJIEHHS YHIKAJIb-
HOCTI IIOCJIYT, IO HajgaioTbea. Jlo HUX BIAHOCATE:
rinepbosty, auTuTedy, aHadopy, emidopy, eJimncuc,
pUTOpUYHE 3ATMUTAHHS, OKJIMYHI BHUCJIOBJIOBAHHSI
Ta CIIBCTABJICHHS, ITIOPIBHIHHSI.

3) JHocmimxkenus indopmaritinux I[HTEepHET-
CaWTIB K TOPUIHOrO KAHPY TYPUCTHYHOrO IHTep-
HeT-IUCKYPCY J03BOJIMJIO BUSIBUTH OCHOBHI JIIHTBO-
IparMaTUyHi Ta COIOKYJIBTYPHI XapaKTePUCTHUKU.
PesynbraTti gocsiReHHS MOKYTh OYTH BUKOPUCTA-
HI IS IIOJAJIBIIIOr0 BUBYEHHS JAaHOI TeMHU, Po3poo-
KM HaBYAJIBHUX KYPCIB 3 TOPIBHAIBLHOI JIEKCHKOJIO-
rii Ta cTrinicTuky. 1 craTTs mommoMoske BJIaCHHKAM
TYPUCTUYHUX ATEHTCTB JOCATTA KOMIIETEHTHOCTI
Ta mpodecioHasriamy y cBoilt cdepi.
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