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Summary 
Kopishynska O.P, Kucheruk V.V. 
Poltava State Agrarian Academy 

 
IMAGE MANAGEMENT COMPANY THROUGH THE FORMATION 

OF DEVELOPMENT STRATEGY HORSE BREEDING 
 

The article shows the importance of horse breeding industry in Ukraine, 
analyzed quantitative composition of horses, livestock redistribution between private 
and public enterprises. There was investigated the influence of complex marketing, 
administrative and other measures to increase efficiency and profitability of the stud to 
the formation of positive image. It was shown that progress factory breeds can be 
achieved by using a planned breeding, improving growing conditions, training, proper 
amount of capital that is only possible when creating a positive image of companies of 
this industry. 
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