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Summary 
Kucher O., candidate of economic sciences, cting assistant professor 

Podolski State Agricultural and Technical University 
 

EFFECTIVENESS OF MARKETING IN MANAGEMENT 
MARKETING ACTIVITY AGRICULTURAL COMPANIES 

 
Modern approaches to evaluating the effectiveness of marketing activity are 

investigated. The influence of marketing expenses on actualization volume of output is 
analyzed. A methodical approach of defining economic efficiency in marketing sales in 
management business is offered. 
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