
.                       14  1(51)  1, 2012 

 391

 338.439.5 
., ., 1 , . ., 2 

1    
.  

2  « »  
.  

 
  

  
 

 
.   

,  
.   

. 
: , , , . 

 
.  

 
,  
,  

.  
,  

 - .  
.  

, , 
. ., ., . ., ., . . 
. ., .  

.  
 
 

. 
  

. 
. , 

,  
, ,  

, . 
, , 

,  
,  

                                                        
., ., 2012  



.                       14  1(51)  1, 2012 

 392

,  
. 
,  

,  
.   

,  
,  

,  
.  

, 
, ,  

, , ,  
,  [3]. 

 
,  

,  
. 

,  
 

; , , 
.  

, 
,  

. 
, ,  

.  
,  

, ,  
,  

. 
 
 

.  
 

,  
 

. 
,  ,   

,  
. ,  

 
,  

. ,  
 [5]. 



.                       14  1(51)  1, 2012 

 393

 
,  

 
.  

, , , 
.  

, ,  
, ,  

 
 [2].  

 
 

.  
 

. ,  
, ,  

 ( .1). 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

. 1.  

 

 

 

 

-
 

-
 

-
 

-
 

 
 
-

 
-
  

 
-

, 
 

  

 
 

, 
 

  

-
 

-
-
   

, 
-

 
 

 

 
 

 

 



.                       14  1(51)  1, 2012 

 394

,  
 

.  
, 
 

, . 
 

.  
,  

.  
,  

.  
 

, ,  
,  [4]. 

 
. ,  

,  
.  

. 
 

.   
,  

 [1]. 
,  

.  
 

, . 
,  

.  
. 

 – ,  
,  – . 

 
,  

,  
. 

,  
.  18 %  

, 31 % -  
, 42 % - . 

 
.  

, .  



.                       14  1(51)  1, 2012 

 395

,  
.  

, ,  
 

. 
. , ,  

.  
,  

.  
 

.  
 

 
 

1. . . :  
/ . . . - .:  “  “ ”, 2003. - 384 . 

2. .  / [ . , . , 
. , .]; . . - 2- . . - .: . .:  

”, 2006. - 943 . 
3. . I. :  / 

. I. . - .: , 2006. - 224 . 
4. . . : ,  

: [ ] / . .  - : . - 2008. - 344 . 
5. . . . / . .  , . .  — 
: . - 1999. – 218 . 

 
Summary 

Kucher V., candidate of Economic Sciences, assistant professor1, 
Kucher O. senior lecturer2 

1Pod lski State Agricultural and Technical University 
Kaminets-Podilsky 

2Kaminets-Podilsky affiliate PHEE «European University» 
Kaminets-Podilsky 

 
MANAGEMENT OF MARKETING ACTIVITY 

AT THE AGRICULTURAL ENTERPRISE 
 
The system of marketing management is studied at the enterprises of 

agricultural areas. A set of activities withing the marketing is analyzed by describing a 
new approach to management. It’s necessary to improve the system of agricultural 
enterprises based marketing. 

Key words: management, marketing, market, company. 
 

 – ., . 


