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Summary 
Poperechnyi S. I., Babych L. V. 
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S. Z. Gzhytskyi, Lviv, Ukraine 

FORMATION OF AREA VETERINARY SERVICE ON THE PRINCIPLES 
OF ENTREPRENEURSHIP AND MARKET RELATIONS 

The problems of market relations in the field of veterinary service are considered. 
The reasons of hinder the development of entrepreneurship are analyzed. 

Key words: veterinary services, veterinary services market, monopoly, private 
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