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Summary 
Poperetchny S., Ph.D., Associate Professor 

Lviv National University of Veterinary Medicine and Biotechnologies  
named after S.Z Gzhytskyj 

 
AGRICULTURAL MARKETING PROBLEMS 

 
The conditions in which agricultural enterprises can provide efficient 

operations by applying the basic elements of marketing are  discussed. 
Key words: cost, infrastructure, agricultural market, marketing 

distribution channels, product policy, marketing strategy. 
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