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Summary 

Tomchuk O.F. 
Vinnytsia National Agrarian University 

  
NATURE OF MARKETING ANALYSIS 

 
The nature of marketing analysis, its methods and stages of conducting 

are considered in the article "Nature of Marketing Analysis" by O.F. Tomchuk 
from Vinnytsia National Agrarian University. 

 
:  ., . 

 
 
 


