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 96,7 %.  
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2006 2,4 94,7 2,0 34,7 
2007 2,3 95,1 1,9 35,1 
2008 2,3 94,5 1,9 35,3 
2009 2,3 95,6 1,9 39,2 
2010 2,3 95,1 1,9 40,5 
2012 2,4 96,7 1,9 41,6 
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 2007-2011  ( . 2).  
,  

 2008  2007  53,1 %,  2009 
 2008  14,1 %.  

 2010 ,  
 89,6 %.  

 501040  40296 ,  
 92,0 %.  

-
.  

, . 
 2008  2007 ,  

 2008  8,9 %,  2009  2008  
 8,1 %. 
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 2010  
23,9 %  2009 ,  2011  2010  

 47,0 %. 
 2 

 
 2007-2011 . 

 2007  2008  2009  2010  2011  
,   1268923 595031 511397 53333 60448 

, % - 46,9 85,9 10,4 113,3 
 

,  
1072 1739 2222 4528 3428 

, % - 162,2 127,7 203,7 75,7 
,  

,  
8752 9719 8135 8509 9092 

, % - 111,1 83,7 104,6 106,9 
,   1259099 583573 501040 40296 47928 

, % - 46,3 85,6 8,0 118,9 
,  521671 567972 521716 646465 342704 
, % - 108,9 91,9 123,9 53,0 
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Summary 

Vasylchak S.V., d.e.n., professor1, Zjidyak O.R., Ph.D.2 
1Lviv State University of Internal Affairs 

2Scientific Financial Institute 
 

INNOVATIVE DEVELOPMENT OF THE SPECIALIZED ENTERPRISES 
OF REKREACIYNOY INDUSTRY AND THEIR INFLUENCE IS ON 

AGRARIAN SPHERE 
 

In the article conception innovative development of the specialized 
enterprises in recreation sphere is given on the basis of cluster creation. Certainly 
mechanism co-operation of innovative marketings instruments (autsorting, 
franchayzing, benchmarking) on their development and increase of 
competitiveness. Generalized methodical approaches are to forming of economic 
support of the specialized enterprises of recreation business with determination of 
strategic purpose, and to their influence on development of agrarian sphere. 

Key words: conception, innovative development, specialized enterprises, 
recreation sphere, mechanism, marketings instruments, cluster, agrarian sphere. 
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