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Summary 
This paper discusses the main directions of marketing strategy, commitments 

to provide the wholesale market renting agricultural enterprises and the food 
industry, providing work infrastructure and organization of traffic in the wholesale 
market and management. The proposed business model of wholesale food market, a 
list of key partners , their activities , relationships with clients and their segments, key 
resources, the structure of costs and revenue sources. The strategy provides a 
coherent system of relationships between entities marketing channels with large and 
small producers , cooperatives and with customer hotel - restaurant business. 

Key words: wholesale markets, green markets, agricultural products, 
marketing strategy, market customers, pricing, communication, catering. 
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