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Summary 
There were reviewed by the role and place of agromarketing in activities of 

domestic commodity producers in the article. It was identified a number of marketing 
reasons misunderstanding which leads to a deepening of crisis situation in AIC of 
Ukraine. There was established that about 70% of agricultural enterprises as a 
general rule, in practice only partially realizes functions of marketing, which in its 
turn, negatively influences to the economic efficiency of the enterprises. It was also 
reviewed a practical experience agromarketing in developed countries, particularly 
the USA. For an example the domestic agricultural enterprises was set the feasibility 
of marketing activities. 

Key words: agri-marketing, internal market of agricultural products, 
marketing events, competitiveness of products. 
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