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Summary 
The economic essence of the category "Marketing System" is explained and 

reasonable marketing strategy for its implementation, taking into account the 
objectives of marketing activities. It was shown main criteria for the functioning of 
marketing systems that can be formalized through a mathematical model that seeks to 
maximize the net discounted income. It is established that the model of marketing 
should be based on the principles of marketing interaction. A system for the formation 
and organization of marketing activities in agricultural production. 

Key words: marketing system, transaction costs, sales, production, market 
conditions, assortment, demand, marketing tools, agri-food market, the marketing 
chain. 
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