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Summary 

The analysis of organizational support marketing activities of the company 
and evaluate its effectiveness on the basis of the potential expansion of markets for 
goods, creating a positive image of the company. Identified the most popular in the 
world methods of evaluating the effectiveness of marketing and organizational 
support. Established advantages of using assessment results of marketing activities in 
these marketing strategies. The problems of organizational support for evaluating the 
effectiveness of marketing activities of the food industry. An algorithm for evaluating 
the effectiveness of organizational support marketing activities and the expediency of 
its application to domestic enterprises. 

Key words: organizational support, the effectiveness of marketing activities, 
evaluation methods, marketing plans and strategies, job responsibilities, intellectual 
resource specialists, organizational management structure, corporate motivation, 
delegation of authority, the optimization implementation. 
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