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Summary 
The article deals with the peculiarities of the marketing policy of distribution 

of agricultural enterprises in Ukraine. Defined the main factors influencing the 
distribution channels in different industries and identified those that play a key role in 
the marketing of agricultural products. Shown the list of major sales channels that 
are most commonly used for the implementation of agricultural products, revealed 
their advantages and disadvantages for different distribution channel members. 
Defined the influence of farmers marketing distribution policies on the functioning of 
agricultural market of Ukraine and found the most effective ways of its optimization. 

Key words:channels of distribution, agricultural products, marketing policy 
of distribution, direct sales, exclusive distribution, agrarian sector of economy, 
agricultural production, eco-goods, vertical marketing system.           
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