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Summary 
The current state of social development is often characterized as a stage of 

information society. Go to information civilization transforms resource for strategic 
factor in any country. This also applies to Ukraine. Its information structure in the 
process of formation and development. It is subject to the basic problem - obtaining 
and making available to the consumer information services and products, in 
particular including advertising information, through the dissemination of 
information. We consider the implications of the rapid growth of the role of 
advertising in public relations, including the specifics of building and shaping 
information security relations in the field of advertising with simultaneous submission 
issues. 

Key words: information, information security, information relations, 
advertising, promotional activities, information environment, information security 
relations, and legal aspects. 
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