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Summary 

Analyzes the activities of wholesale markets of agricultural products. 
Displaying implementation problems identified current regulations binding activities, 
lack of coordination of these areas with the objectives of marketing. We offer 
affordable activities that provide business activity in rural areas, improve the 
competitiveness of domestic agricultural products, the formation of relatively large 
trade parties such products. This will activate entrepreneurship in rural areas, will be 
formed viable, medium-sized entities will be generating and stabilizing market prices, 
will be formed relatively large consignments of similar products that are displayed on 
the remote, including foreign markets. 

Key words: wholesale market for agricultural products, activities of 
agricultural wholesale markets, generating market prices, government financial 
support for agricultural wholesale markets. 
 

 – ., . 


