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Summary 

The article defines the role of the entrepreneur as the main subject of the 
development of innovative entrepreneurship. The characteristic of different 
ideological types of entrepreneurs through a system of goals and values. The study of 
correlation of various ideological types of entrepreneurs in the agricultural business 
(on the example of the agricultural enterprises of Mykolayiv region). The necessity of 
the development of the system of incentive measures in the innovative activity, which 
will eliminate the negative imbalance in the ratio of ideological types of 
entrepreneurs. 

Key words: entrepreneur, ideological types, values, innovative activity, 
innovative enterprise, the system of goals and values, innovation, social 
responsibility, motivation, agrarian enterprises. 
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