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Summary 

Argued system solutions to incorporate the provisions of the standards that 
are being developed to meet the future needs of the economy and ways to promote 
products that will be produced. Established that standardization as one of the main 
instruments to ensure product quality, can not deal without marketing research of 
distribution product. 

Key words: ecological marketing, forecasting standartization, marks of 
products, sertification, logotype, efficiency of small business, regional features.   
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