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Summary 
This paper systematically ranged the factors influencing the choice of 

distribution channels grain farms and ensure their effective functioning. 
Transformations in the formation of marketing policy on the sale of crops farms are 
studied. National and international experience in storage of grain production are 
generalized and the promising directions of development of distribution logistics are 
determined. Marketing channel participant’s goods movement function of grain from 
producer to consumer is defined. 

Key words: agricultural business, marketing channels, trade agreements, 
grain elevators, goods movement, function, farmers, market, AG-BAG. 
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