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Summary 

This paper analyzes the features of the domestic market for organic products, 
provides information about the output of the investigated product, geographic 
location, specific demand and key trends that are characteristic of the market. A 
comparison of quality indicators and food products that are produced by common 
technologies and dominate the food market of Ukraine. The basic factors that hinder 
the development of the domestic market for organic products and are ways to 
improve the current situation. 

Key words: market, organic products, market conditions, government 
support, pricing, greening prodiction and development prospects.  

 
 – ., . 


