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Summary 

The essence of portfolio of marketing sales strategies of agricultural 
enterprises is considered in the article. Strategic approach to marketing activity that 
involves the development of the goals and strategies in the field of sales marketing 
and programs for their achievement is outlined. Marketing analysis results in the 
integrated, flexible decisions on sales management that are aimed at improving 
marketing activity and ensure transparency of the sales results. The system of 
marketing strategies of sales management is justified. 

Key words: marketing, analysis, distribution activity, systemic approach, 
market, demand, buyers, methods of analysis.   
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