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1. ,  
, –  « » ( . – the shop keeper model): 

, ; 
2. ,  20-

, , –  
» (  « »  « »), 

:  ( )  ( );  ( )  
 ( );  ( )  ( );  

)  ( ). 
3.  1950-  –  McDonald's 

 Toyota. 
4.  1960-  –  Wal-Mart  Hypermarket. 
5.  1970-  –  Fed ral Express  Toys R Us. 
6.  1980-  – Blockbuster, Home Depot, Intel  Dell Computer. 
7.  1990-  – Southwest Airlines, Netflix, eBay, Amazon.com, Starbucks, 

Microsoft  dot-coms. 
8.  –  

 Google, IKEA . 
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Summary 
The essence of scientific and interdisciplinary approaches to the 

interpretation of the concept of "adaptation" to changes in the organization has 
studied. Differences between passive and proactive adaptation business model are 
disclosed. Author’s algorithm of adaptation process of business model in the external 
environment is described. Typology and evolution of business models of enterprises 
held in over a century in the global economy are offered. 
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