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 1 -4 -9 - +1  34,5 25-39,9  
 2 +5 +2 - +5  6,5 10%  <  
 3 +8 +6  - +9  45,8 40%  >  
 4 +5 +2  - +5  13,1 11,9-24,9  
 5 -5 -9  - + 1  0,1 10%  <  
 +9   100   

 
 1 +3 +2  - +5  0,2 10%  <  
 2 -6 -9   - +1  5,3 10%  <  
 3 +3 +2  - +5  55,4 40%  >  
 4 0 -9  - + 1  3,7 10%  <  
 5 +9 +6  - +9  35,2 25-39,9  
 +9   100   

 
 1 +4 +2  - +5  32,9 25-39,9  
 2 +3 +2  - +5  40,2 40%  >  
 3 +7 +6  - +9  26,3 25-39,9  
 4 -3 -9   - +1  0,4 10%  <  
 5 -2 -9   - +1  0,1 10%  <  
 +9   100   

 
 1 +3 +2  - +5  35,0 25-39,9  
 2 +9 +6  - +9  40,9 40%  >  
 3 0 -9  - + 1  17,7 11,9-24,9  
 4 +3 +2  - +5  6,3 10%  <  
 +15   100   
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Summary 

Companies that form the Cluster product market in the whole country. To 
establish the relationship between the level of efficiency and competitive position in 
the market leading position has been allocated, the conqueror, the security guard and 
a specialist on the basis of market share cluster. Clusters of companies that form a 
leadership position, have the strongest market position and create a marketing policy 
to market the product. But the existence of invaders that dynamically developing and 
passive followers of the leader - the guards, enhances competition, especially when 
their performance is higher. Specialists are easy to manage and mobile, but there is 
always the risk of narrowing of the segment. 
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