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Summary 

The article highlights the status and prospects of agricultural wholesale 
markets . Investigated the need for the formation of agricultural wholesale markets, 
which plays an important role in increasing efficiency of state regulation of the agro-
food sector. The market has become a regional agricultural marketing center , whose 
main objective is to develop an effective, transparent mechanism for the wholesale 
and small wholesale sales of agricultural products and processed products producers 
of all forms of ownership, providing comprehensive services and enabling 
environment for buyers and sellers, the introduction of European Excellence 
technology and standards of wholesalers. 

Key words. Wholesale markets for agricultural products, wholesale food 
markets, trade, agricultural products, farms, producers, consumers, demand, supply. 
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 1 
,  

, % 
 2005 . 2009 . 2010 . 2011 . 2012 . 

 
 69.6 81.1 79.0 82.7 86.3 

 67.1 79.5 78.8 87.5 85.8 
 50.3 50.5 49.8 47.6 51.1 

 47.2 36.9 49.1 51.6 58.0 
 (  

) 45.1 65.1 65.9 68.2 69.6 

 68.5 77.6 79.2 80.8 82.2 
 48.7 35.1 42.9 51.2 61.4 
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Summary 
We consider the problems of forming channels of distribution of agricultural 

products. We study the possi bility of building such channels on existing agricultural 
market infrastructure. It analyzes the advantages and disadvantages of direct 
marketing, which is currently a necessary way to overcome the monopolies in the 
field of procurement intermediaries. Displaying factors hindering exchange activities 
and the sale of products through the wholesale markets of agricultural products. The 
conclusion of the complexity of problems forming channels of distribution changing 
opportunistic agricultural market default risk of exchange transaction.  

 
 – ., . 

 
 


