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Summary 

The article concluded that opportunities to increase the economic efficiency 
of enterprises in the context of Horticulture Development in stabilizing market 
conditions. This should be done in the development and practical implementation 
strategies based on consideration of industrial and commercial components of the 
potential of companies with regard to environmental and social effects. Three types of 
strategies for increasing economic efficiency, targeted marketing, production and 
Hybrid.Justification of the four models of implementation: innovative, active, passive 
and adaptive allowed to fully analyze scenarios mobilize the potential of subjects 
Horticulture and assess the prospects of development in market conditions 
           Key words:  agricultural enterpirses, sustainable development, niche market, 
strategy of efiiciency increase, production and idstribution strategy, innovation, 
organic products, adaptive-innovative model, horticultural products, function on the 
market.    
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