
.                16  1 (58)  2,  2014 

 39

 338.332:06 
., ., , ., .,  © 

 
 

 
 

 
,  

. , 
, , 

.  
.  

,  
.  

. 
: , ,  

, , , , , 
. 

 
. ,  

, . 
 

.  
 

,  
, ,  

, ,  
,  

. « , ,  
, , ,  

» [14].  
, , ,  

, . 
 

, 
, , , ,  

 ( )  
, ,  

,  
. [8, c. 1]. -
,  

.  

                                                        
© ., ., 2014 



.                16  1 (58)  2,  2014 

 40

, ,  
, , ,    

,  
. , ,  

, , . 
.  

,  
.  
, ,  

 [4; 5; 7; 12].  
. .  « » [11] ,  

. , . ,  «  
, ,  

» [3, c.236]. 
.  

,  
. 

.  ( )  
)  

.  
   

 [6]. ,   
, , 

, ,    [9, c.4]. 
.  

 
100 . , , ,  

 30 . ,  
,  

,  30  (48 )  
 [14]. 
 ( )  

, , . ,  
 

. 
: 

- ; 
-  

; 
- ; 
- ,  

, . 
,  

, .  



.                16  1 (58)  2,  2014 

 41

.  
,  

. 
.  

: 
-  « » 

; 
-  

; 
- ; 
- ; 
- ; 
-  

; 
- . 

 
, ,  
, , ,  

2. 
 

,   .   
,  

 .  
.  

: 
- ; 
-  ( ). 
-   

. 
, : - , 

, , ,  
; - ,  

,  [13]. 
   

.  
 1992 ,  –  2006  

.  
 – ,  

, , , , 
 (  Terroir –  

). 
,  

, .  
 1151/2012  21  2012 . [10, 



.                16  1 (58)  2,  2014 

 42

c.1]  
. 

 1200 ,  1100 
 ( .  

 [9, c.7]. 
 "  

"[1],  
. ,  

 
.  

 
: 

1. ,  
, ,  

, . 
2.  

. 
3. ,  

,  
 [2, c.4]. 

 
, .  

:  
, 
  

, ,  
. ,  

 
 

. 
. , , ,  

, .  
, . 

, , , ,  
. , , -

,  
. 

 
,   ,  

.  ( )  
 

,  ( ) ,  
,  

, . 



.                16  1 (58)  2,  2014 

 43

 
1.  « ». 

– : http://zakon4.rada. gov.ua/laws/show/752-14. 
2.  

: , 2010. — 97 . 
3. . .   

  / . .  //  
. — 2006. —  28. — C. 233—236.  

4. Aranda, A.; Scarpellini, S.; Zabalza, I.; Valero Capelli, A.: Ananalysis of 
the present food's transport Model basedon a case study carrie doutin Spain. 6th 
International Conferenceon LCA in the Agrifood sector, Zurich, 2008, — Pp. 12-14. 

5. Coley, D., Howard, M., Winter, M.: Local food, food milesand carbone 
missions: a comparison of Farms hopand mass distribution appro aches, in: Food 
Policy, 34 (2009), — Pp. 150–155. 

6. Dolecka Eliza. Czym jest ywno  ekologiczna. — : 
http://www.inspirander.pl/ gotowanie/czym-jest-zywnosc-ekologiczna?inspager=2. 

7. Jones, A. Anenviron mental assess ment of Food Supply Chains: a case 
study on dessert apples, in: Environmental Management, Vol. 30, 4 (2002), pp. 560–
576.   

8. Norberg-Hodge H., Merrifield T., Gorelick S. Lokalna zywno . Lokalne 
alternatywy dla globalnych korporacji rolnych. — Kraków: Wyd. „Zielone Brygady”, 
2007. — 115 .  

9. Produkt tradycyjny i lokalny: wytwarzanie, promocja, budowa marki, 
dystrybucja. Kompendium dobrych praktyk.- Fundacja Rolniczej Ró norodno ci 
Biologicznej AgriNatura. — Warszawa 2013. — 35 . 

10. Regulation (EU) No 1151/2012 ofthe European Parliament and of the 
Councilof 21 November 2012 On quality schemes for agricultural products and food 
stuffs, OJ L 343 of 14.12.2012, — . 1. 

11. Robbins J., Robbins .  Voicesofthe food revolution. You canheal your 
body and your world – with food. — Conari Press, 2013. — 290 p. 

12. Sundkvist, A., Jansson A., Larsson, P.: Strengths and imitations of 
localizing food production as a Sustainability building strategy — ananalysis of bread 
production on the island of Gotland, Sweden // Ecological Economics. — Vol. 37 — 
2001.  — Pp. 217–227. 

13. Wiktorczyk J. Miasto – wie . Dobrze je . — : 
http://www.goryizerskie.pl/?file= art&art_id=1006 

14. ywno  lokalna kontra ywno  masowa. — : 
http://www.kuchniaplus.pl/ kuchnioteka/artykuly 

 
 

,  
. , 

,  
, .  



.                16  1 (58)  2,  2014 

 44

 
.  

, .  
 

. 
: , ,  

, , , ,  
, . 

 
Summary 

The necessity, nature and peculiarities local and regional food are examined 
in the article. Its economic, social and environmental importance as benefits for 
producers and consumers and rural development are noted. The expedience of short 
food marketing channels applying is proved. The experience of the European Union 
concerning the policy of local production, registration and protection of products is 
highlighted. Proposals concerning the opportunity of implementation this concept in 
Ukraine are submitted.  

Key words: food, local food, regional products, producer, consumer, 
economic, social and environmental benefits, the European Union. 
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