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ANALYSIS OF THE DOMESTIC MARKET FOR FEED UNPRODUCTIVE 

ANIMALS (DOGS AND CATS) 
The market of industrial pet food is one of the world's naydinamichnih. In Western 

Europe industrial feed occupy about 35 % in the diet of dogs and 60 % in the diet of cats, 
and in Ukraine – only 1,5–2 %. 

Our research focused on the analysis of the current domestic market of industrial 
feed for dogs and cats. 

Analysis of the proposal of the Ukrainian market found that today industrial pet 
food is very differentiated products (moisture content in the feed composition of the diet 
and its cost, species, age, breed, size, physiological condition, animal health, etc.). 

Subsequent analysis of the sales volumes of feed in the domestic market, according 
to some differentiating factors found that the demand of food for cats is much higher than 
that of dogs – 70 % versus 30 %; Up to 80% of the volume necessary for the 
implementation of the dry feed (20 % wet); price ratio in the Ukrainian consumers prefer 
cheaper products - sales volume of feed economy and standard classes is about 75–80 %, 
while the share of feed grade premium and super premium account for only about 20–
25 %. 

Results of the study sore point – the participation of domestic producers in the 
Ukrainian market of industrial food for dogs and cats, have been disappointing. 
Leadership in the Ukrainian market is occupied by foreign manufacturers («Colgate-
Palmolive», «Mars», «Procter & Gamble», «Nestlé») – 98,3 % of the total market. 

Key words: food, unproductive animals, dog, cat, the domestic market, domestic 
manufacturers. 
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WATER RESOURCES OF LVIV REGION AND THEIR ECOLOGICAL STATE 

The description of present ecological state of natural water resources of Lviv 
region using the current literature data and materials of the State Department of 
Environmental Protection in Lviv region, as well as the results of author’s own 
investigations in this area are presented in the article. Substantial attention is paid to the 
analysis of ecological challenges for water supply and anthropogenic factors that cause 
the deterioration of water quality in the region. The article emphasizes the necessity of 
protective measures realization to improve surface water ecological status, and to 
prevent the anthropogenic pollution of water bodies and watercourses due to industrial 
and agricultural activities in the region. 

Key words: Lviv region, water resources, ecology, environmental protection 
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