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THE VENTURE AS A FACTOR OF INNOVATION DEVELOPMENT OF 
TOURISM 

The features of venture capital investment. The trends business venture. 
Possibilities venture providing tourism businesses. Analyzed venture company, their 
number and assets under management. A conceptual diagram of the formation 
mechanism of venture investment. Revealed the direction in which to operate tourist 
venture company to prevent the reduction of financial stability. The ways of domestic 
venture investment market that will intensify tourism activities in Ukraine, and enhance 
the competitiveness of the industry in the country. 
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