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BRANDING OF POULTRY FARMING ENTERPRISES 

Certainly external and internal factors which create a specific and influence on 
branding  activity of poultry farming enterprises. To external factors are attributed, on 
what enterprises can’t  influence directly, but which it follows to take into account when 
we create and managing a new brand. To internal – those which depend on an enterprise 
(his leaders) and can be corrected at certain actions. It is discovered that a widespread 
enough situation is an increase of budgets of poultry farming enterprises on marketing 
activity, but the efficiency of these investments is really absent. In a management a brand 
ability to work with intellectual property, commodity signs, design and texts needs. Today 
there are researches of factors, which influence on forming of poultry farming  
enterprises brands and reasons which hinder them to the successful re-erecting, actual 
and important tasks. 

Key words: branding, brand strategy, poultry farming enterprises, brand 
management.   
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